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Section A

Answer all questions.

1 (a) Define the term quaternary sector. [2]

 (b) Explain one factor of production needed for business activity. [3]

2 (a) Define the term dismissal. [2]

 (b) Explain one impact on employees of being trade union members. [3]

3 (a) Define the term trade receivables. [2]

 (b) Explain one reason why a business may need finance. [3]

4 Analyse one possible impact on a business of operating at below maximum capacity. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two limitations of sampling for a business. [8]

 (b) ‘Promotion is the most important element of the marketing mix for the success of a parcel 
delivery business.’

  Evaluate this view. [12]

OR

6 (a) Analyse two barriers to an entrepreneur when starting up a business. [8]

 (b) ‘The most important objective of a public sector energy supplier is the environmental 
objective.’

  Evaluate this view. [12]
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Section A

Answer all questions.

1 (a) Define the term outsourcing. [2]

 (b) Explain one purpose of JIC (Just in Case) inventory management. [3]

2 (a) Define the term salary. [2]

 (b) Explain one impact on a business of training its employees. [3]

3 (a) Define the term industrial marketing. [2]

 (b) Explain one implication to a business of market growth. [3]

4 Analyse one impact on the workforce of effective communication of business objectives. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two limitations of using the number of employees to measure the size of a business.
 [8]

 (b) Evaluate whether small retail businesses have an important role in the economy. [12]

OR

6 (a) Analyse two factors which may influence a business’s choice of sources of finance. [8]

 (b) Evaluate whether setting budgets is important to the success of a farming business. [12]

PAGE 31



 

                                   
 
 

  
This document consists of 29 printed pages. 

 

© Cambridge University Press & Assessment 2024 
 

[Turn over
 

Cambridge International AS & A Level 
 

BUSINESS 9609/11 
Paper 1 Business Concepts 1 May/June 2024 
MARK SCHEME 

Maximum Mark: 40 
 

 

Published 

 
 
This mark scheme is published as an aid to teachers and candidates, to indicate the requirements of the 
examination. It shows the basis on which Examiners were instructed to award marks. It does not indicate the 
details of the discussions that took place at an Examiners’ meeting before marking began, which would have 
considered the acceptability of alternative answers. 
 
Mark schemes should be read in conjunction with the question paper and the Principal Examiner Report for 
Teachers. 
 
Cambridge International will not enter into discussions about these mark schemes. 
 
Cambridge International is publishing the mark schemes for the May/June 2024 series for most 
Cambridge IGCSE, Cambridge International A and AS Level and Cambridge Pre–U components, and some 
Cambridge O Level components. 
 
 
 

PAGE 32



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 2
 o

f 2
9 

 

G
en

er
ic

 M
ar

ki
ng

 P
rin

ci
pl

es
 

 
Th

es
e 

ge
ne

ra
l m

ar
ki

ng
 p

rin
ci

pl
es

 m
us

t b
e 

ap
pl

ie
d 

by
 a

ll 
ex

am
in

er
s 

w
he

n 
m

ar
ki

ng
 c

an
di

da
te

 a
ns

w
er

s.
 T

he
y 

sh
ou

ld
 b

e 
ap

pl
ie

d 
al

on
gs

id
e 

th
e 

sp
ec

ifi
c 

co
nt

en
t o

f t
he

 m
ar

k 
sc

he
m

e 
or

 g
en

er
ic

 le
ve

l d
es

cr
ip

tio
ns

 fo
r a

 q
ue

st
io

n.
 E

ac
h 

qu
es

tio
n 

pa
pe

r a
nd

 m
ar

k 
sc

he
m

e 
w

ill 
al

so
 c

om
pl

y 
w

ith
 th

es
e 

m
ar

ki
ng

 p
rin

ci
pl

es
. 

 G
EN

ER
IC

 M
AR

KI
N

G
 P

R
IN

C
IP

LE
 1

: 
 M

ar
ks

 m
us

t b
e 

aw
ar

de
d 

in
 li

ne
 w

ith
: 

  
th

e 
sp

ec
ifi

c 
co

nt
en

t o
f t

he
 m

ar
k 

sc
he

m
e 

or
 th

e 
ge

ne
ric

 le
ve

l d
es

cr
ip

to
rs

 fo
r t

he
 q

ue
st

io
n 

 
th

e 
sp

ec
ifi

c 
sk

ills
 d

ef
in

ed
 in

 th
e 

m
ar

k 
sc

he
m

e 
or

 in
 th

e 
ge

ne
ric

 le
ve

l d
es

cr
ip

to
rs

 fo
r t

he
 q

ue
st

io
n 

 
th

e 
st

an
da

rd
 o

f r
es

po
ns

e 
re

qu
ire

d 
by

 a
 c

an
di

da
te

 a
s 

ex
em

pl
ifi

ed
 b

y 
th

e 
st

an
da

rd
is

at
io

n 
sc

rip
ts

. 

G
EN

ER
IC

 M
AR

KI
N

G
 P

R
IN

C
IP

LE
 2

: 
 M

ar
ks

 a
w

ar
de

d 
ar

e 
al

w
ay

s 
w

ho
le

 m
ar

ks
 (n

ot
 h

al
f m

ar
ks

, o
r o

th
er

 fr
ac

tio
ns

). 

G
EN

ER
IC

 M
AR

KI
N

G
 P

R
IN

C
IP

LE
 3

: 
 M

ar
ks

 m
us

t b
e 

aw
ar

de
d 

po
si

tiv
el

y:
 

  
m

ar
ks

 a
re

 a
w

ar
de

d 
fo

r c
or

re
ct

/v
al

id
 a

ns
w

er
s,

 a
s 

de
fin

ed
 in

 th
e 

m
ar

k 
sc

he
m

e.
 H

ow
ev

er
, c

re
di

t i
s 

gi
ve

n 
fo

r v
al

id
 a

ns
w

er
s 

w
hi

ch
 g

o 
be

yo
nd

 
th

e 
sc

op
e 

of
 th

e 
sy

lla
bu

s 
an

d 
m

ar
k 

sc
he

m
e,

 re
fe

rri
ng

 to
 y

ou
r T

ea
m

 L
ea

de
r a

s 
ap

pr
op

ria
te

 
 

m
ar

ks
 a

re
 a

w
ar

de
d 

w
he

n 
ca

nd
id

at
es

 c
le

ar
ly

 d
em

on
st

ra
te

 w
ha

t t
he

y 
kn

ow
 a

nd
 c

an
 d

o 
 

m
ar

ks
 a

re
 n

ot
 d

ed
uc

te
d 

fo
r e

rro
rs

 
 

m
ar

ks
 a

re
 n

ot
 d

ed
uc

te
d 

fo
r o

m
is

si
on

s 
 

an
sw

er
s 

sh
ou

ld
 o

nl
y 

be
 ju

dg
ed

 o
n 

th
e 

qu
al

ity
 o

f s
pe

llin
g,

 p
un

ct
ua

tio
n 

an
d 

gr
am

m
ar

 w
he

n 
th

es
e 

fe
at

ur
es

 a
re

 s
pe

ci
fic

al
ly

 a
ss

es
se

d 
by

 th
e 

qu
es

tio
n 

as
 in

di
ca

te
d 

by
 th

e 
m

ar
k 

sc
he

m
e.

 T
he

 m
ea

ni
ng

, h
ow

ev
er

, s
ho

ul
d 

be
 u

na
m

bi
gu

ou
s.

 

G
EN

ER
IC

 M
AR

KI
N

G
 P

R
IN

C
IP

LE
 4

: 
 R

ul
es

 m
us

t b
e 

ap
pl

ie
d 

co
ns

is
te

nt
ly

, e
.g

. i
n 

si
tu

at
io

ns
 w

he
re

 c
an

di
da

te
s 

ha
ve

 n
ot

 fo
llo

w
ed

 in
st

ru
ct

io
ns

 o
r i

n 
th

e 
ap

pl
ic

at
io

n 
of

 g
en

er
ic

 le
ve

l 
de

sc
rip

to
rs

. 

PAGE 33



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 3
 o

f 2
9 

 

G
EN

ER
IC

 M
AR

KI
N

G
 P

R
IN

C
IP

LE
 5

: 
 M

ar
ks

 s
ho

ul
d 

be
 a

w
ar

de
d 

us
in

g 
th

e 
fu

ll 
ra

ng
e 

of
 m

ar
ks

 d
ef

in
ed

 in
 th

e 
m

ar
k 

sc
he

m
e 

fo
r t

he
 q

ue
st

io
n 

(h
ow

ev
er

; t
he

 u
se

 o
f t

he
 fu

ll 
m

ar
k 

ra
ng

e 
m

ay
 

be
 li

m
ite

d 
ac

co
rd

in
g 

to
 th

e 
qu

al
ity

 o
f t

he
 c

an
di

da
te

 re
sp

on
se

s 
se

en
). 

G
EN

ER
IC

 M
AR

KI
N

G
 P

R
IN

C
IP

LE
 6

: 
 M

ar
ks

 a
w

ar
de

d 
ar

e 
ba

se
d 

so
le

ly
 o

n 
th

e 
re

qu
ire

m
en

ts
 a

s 
de

fin
ed

 in
 th

e 
m

ar
k 

sc
he

m
e.

 M
ar

ks
 s

ho
ul

d 
no

t b
e 

aw
ar

de
d 

w
ith

 g
ra

de
 th

re
sh

ol
ds

 o
r 

gr
ad

e 
de

sc
rip

to
rs

 in
 m

in
d.

 

  
 

PAGE 34



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 4
 o

f 2
9 

 

So
ci

al
 S

ci
en

ce
–S

pe
ci

fic
 M

ar
ki

ng
 P

rin
ci

pl
es

 
(fo

r p
oi

nt
–b

as
ed

 m
ar

ki
ng

) 
 

1 
C

om
po

ne
nt

s 
us

in
g 

po
in

t–
ba

se
d 

m
ar

ki
ng

: 
 

Po
in

t m
ar

ki
ng

 is
 o

fte
n 

us
ed

 to
 re

w
ar

d 
kn

ow
le

dg
e,

 u
nd

er
st

an
di

ng
 a

nd
 a

pp
lic

at
io

n 
of

 s
ki

lls
. W

e 
gi

ve
 c

re
di

t w
he

re
 th

e 
ca

nd
id

at
e’

s 
an

sw
er

 
sh

ow
s 

re
le

va
nt

 k
no

w
le

dg
e,

 u
nd

er
st

an
di

ng
 a

nd
 a

pp
lic

at
io

n 
of

 s
ki

lls
 in

 a
ns

w
er

in
g 

th
e 

qu
es

tio
n.

 W
e 

do
 n

ot
 g

iv
e 

cr
ed

it 
w

he
re

 th
e 

an
sw

er
 

sh
ow

s 
co

nf
us

io
n.

 
  

Fr
om

 th
is

 it
 fo

llo
w

s 
th

at
 w

e:
 

 
a 

D
O

 c
re

di
t a

ns
w

er
s 

w
hi

ch
 a

re
 w

or
de

d 
di

ffe
re

nt
ly

 fr
om

 th
e 

m
ar

k 
sc

he
m

e 
if 

th
ey

 c
le

ar
ly

 c
on

ve
y 

th
e 

sa
m

e 
m

ea
ni

ng
 (u

nl
es

s 
th

e 
m

ar
k 

sc
he

m
e 

re
qu

ire
s 

a 
sp

ec
ifi

c 
te

rm
) 

b 
D

O
 c

re
di

t a
lte

rn
at

iv
e 

an
sw

er
s/

ex
am

pl
es

 w
hi

ch
 a

re
 n

ot
 w

rit
te

n 
in

 th
e 

m
ar

k 
sc

he
m

e 
if 

th
ey

 a
re

 c
or

re
ct

 
c 

D
O

 c
re

di
t a

ns
w

er
s 

w
he

re
 c

an
di

da
te

s 
gi

ve
 m

or
e 

th
an

 o
ne

 c
or

re
ct

 a
ns

w
er

 in
 o

ne
 p

ro
m

pt
/n

um
be

re
d/

sc
af

fo
ld

ed
 s

pa
ce

 w
he

re
 e

xt
en

de
d 

w
rit

in
g 

is
 re

qu
ire

d 
ra

th
er

 th
an

 li
st

–t
yp

e 
an

sw
er

s.
 F

or
 e

xa
m

pl
e,

 q
ue

st
io

ns
 th

at
 re

qu
ire

 n
 re

as
on

s 
(e

.g
. S

ta
te

 tw
o 

re
as

on
s 

…
). 

 
d 

D
O

 N
O

T 
cr

ed
it 

an
sw

er
s 

si
m

pl
y 

fo
r u

si
ng

 a
 ‘k

ey
 te

rm
’ u

nl
es

s 
th

at
 is

 a
ll 

th
at

 is
 re

qu
ire

d.
 (C

he
ck

 fo
r e

vi
de

nc
e 

it 
is

 u
nd

er
st

oo
d 

an
d 

no
t u

se
d 

w
ro

ng
ly

.) 
e 

D
O

 N
O

T 
cr

ed
it 

an
sw

er
s 

w
hi

ch
 a

re
 o

bv
io

us
ly

 s
el

f–
co

nt
ra

di
ct

in
g 

or
 tr

yi
ng

 to
 c

ov
er

 a
ll 

po
ss

ib
ilit

ie
s 

f 
D

O
 N

O
T 

gi
ve

 fu
rth

er
 c

re
di

t f
or

 w
ha

t i
s 

ef
fe

ct
iv

el
y 

re
pe

tit
io

n 
of

 a
 c

or
re

ct
 p

oi
nt

 a
lre

ad
y 

cr
ed

ite
d 

un
le

ss
 th

e 
la

ng
ua

ge
 it

se
lf 

is
 b

ei
ng

 te
st

ed
. 

Th
is

 a
pp

lie
s 

eq
ua

lly
 to

 ‘m
irr

or
 s

ta
te

m
en

ts
’ (

i.e
. p

ol
lu

te
d/

no
t p

ol
lu

te
d)

. 
g 

D
O

 N
O

T 
re

qu
ire

 s
pe

llin
gs

 to
 b

e 
co

rre
ct

, u
nl

es
s 

th
is

 is
 p

ar
t o

f t
he

 te
st

. H
ow

ev
er

 s
pe

llin
gs

 o
f s

yl
la

bu
s 

te
rm

s 
m

us
t a

llo
w

 fo
r c

le
ar

 a
nd

 
un

am
bi

gu
ou

s 
se

pa
ra

tio
n 

fro
m

 o
th

er
 s

yl
la

bu
s 

te
rm

s 
w

ith
 w

hi
ch

 th
ey

 m
ay

 b
e 

co
nf

us
ed

 (e
.g

. C
or

ra
si

on
/C

or
ro

si
on

) 

2 
Pr

es
en

ta
tio

n 
of

 m
ar

k 
sc

he
m

e:
 

 
Sl

as
he

s 
(/)

 o
r t

he
 w

or
d 

‘o
r’ 

se
pa

ra
te

 a
lte

rn
at

iv
e 

w
ay

s 
of

 m
ak

in
g 

th
e 

sa
m

e 
po

in
t. 

 
Se

m
i c

ol
on

s 
(;)

 b
ul

le
t p

oi
nt

s 
(•

) o
r f

ig
ur

es
 in

 b
ra

ck
et

s 
(1

) s
ep

ar
at

e 
di

ffe
re

nt
 p

oi
nt

s.
 

 
C

on
te

nt
 in

 th
e 

an
sw

er
 c

ol
um

n 
in

 b
ra

ck
et

s 
is

 fo
r e

xa
m

in
er

 in
fo

rm
at

io
n/

co
nt

ex
t t

o 
cl

ar
ify

 th
e 

m
ar

ki
ng

 b
ut

 is
 n

ot
 re

qu
ire

d 
to

 e
ar

n 
th

e 
m

ar
k 

(e
xc

ep
t A

cc
ou

nt
in

g 
sy

lla
bu

se
s 

w
he

re
 th

ey
 in

di
ca

te
 n

eg
at

iv
e 

nu
m

be
rs

). 

PAGE 35



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 5
 o

f 2
9 

 

3 
C

al
cu

la
tio

n 
qu

es
tio

ns
: 

 
Th

e 
m

ar
k 

sc
he

m
e 

w
ill 

sh
ow

 th
e 

st
ep

s 
in

 th
e 

m
os

t l
ik

el
y 

co
rre

ct
 m

et
ho

d(
s)

, t
he

 m
ar

k 
fo

r e
ac

h 
st

ep
, t

he
 c

or
re

ct
 a

ns
w

er
(s

) a
nd

 th
e 

m
ar

k 
fo

r e
ac

h 
an

sw
er

 
 

If 
w

or
ki

ng
/e

xp
la

na
tio

n 
is

 c
on

si
de

re
d 

es
se

nt
ia

l f
or

 fu
ll 

cr
ed

it,
 th

is
 w

ill 
be

 in
di

ca
te

d 
in

 th
e 

qu
es

tio
n 

pa
pe

r a
nd

 in
 th

e 
m

ar
k 

sc
he

m
e.

 In
 a

ll 
ot

he
r i

ns
ta

nc
es

, t
he

 c
or

re
ct

 a
ns

w
er

 to
 a

 c
al

cu
la

tio
n 

sh
ou

ld
 b

e 
gi

ve
n 

fu
ll 

cr
ed

it,
 e

ve
n 

if 
no

 s
up

po
rti

ng
 w

or
ki

ng
 is

 s
ho

w
n.

  
 

W
he

re
 th

e 
ca

nd
id

at
e 

us
es

 a
 v

al
id

 m
et

ho
d 

w
hi

ch
 is

 n
ot

 c
ov

er
ed

 b
y 

th
e 

m
ar

k 
sc

he
m

e,
 a

w
ar

d 
eq

ui
va

le
nt

 m
ar

ks
 fo

r r
ea

ch
in

g 
eq

ui
va

le
nt

 
st

ag
es

. 
 

W
he

re
 a

n 
an

sw
er

 m
ak

es
 u

se
 o

f a
 c

an
di

da
te

’s
 o

w
n 

in
co

rre
ct

 fi
gu

re
 fr

om
 p

re
vi

ou
s 

w
or

ki
ng

, t
he

 ‘o
w

n 
fig

ur
e 

ru
le

’ a
pp

lie
s:

 fu
ll 

m
ar

ks
 w

ill 
be

 
gi

ve
n 

if 
a 

co
rre

ct
 a

nd
 c

om
pl

et
e 

m
et

ho
d 

is
 u

se
d.

 F
ur

th
er

 g
ui

da
nc

e 
w

ill 
be

 in
cl

ud
ed

 in
 th

e 
m

ar
k 

sc
he

m
e 

w
he

re
 n

ec
es

sa
ry

 a
nd

 a
ny

 
ex

ce
pt

io
ns

 to
 th

is
 g

en
er

al
 p

rin
ci

pl
e 

w
ill 

be
 n

ot
ed

. 

4 
A

nn
ot

at
io

n:
 

 
Fo

r p
oi

nt
 m

ar
ki

ng
, t

ic
ks

 c
an

 b
e 

us
ed

 to
 in

di
ca

te
 c

or
re

ct
 a

ns
w

er
s 

an
d 

cr
os

se
s 

ca
n 

be
 u

se
d 

to
 in

di
ca

te
 w

ro
ng

 a
ns

w
er

s.
 T

he
re

 is
 n

o 
di

re
ct

 
re

la
tio

ns
hi

p 
be

tw
ee

n 
tic

ks
 a

nd
 m

ar
ks

. T
ic

ks
 h

av
e 

no
 d

ef
in

ed
 m

ea
ni

ng
 fo

r l
ev

el
s 

of
 re

sp
on

se
 m

ar
ki

ng
. 

 
Fo

r l
ev

el
s 

of
 re

sp
on

se
 m

ar
ki

ng
, t

he
 le

ve
l a

w
ar

de
d 

sh
ou

ld
 b

e 
an

no
ta

te
d 

on
 th

e 
sc

rip
t. 

 
O

th
er

 a
nn

ot
at

io
ns

 w
ill 

be
 u

se
d 

by
 e

xa
m

in
er

s 
as

 a
gr

ee
d 

du
rin

g 
st

an
da

rd
is

at
io

n,
 a

nd
 th

e 
m

ea
ni

ng
 w

ill 
be

 u
nd

er
st

oo
d 

by
 a

ll 
ex

am
in

er
s 

w
ho

 m
ar

ke
d 

th
at

 p
ap

er
. 

   
 

PAGE 36



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 6
 o

f 2
9 

 

96
09

 B
us

in
es

s 
St

ud
ie

s 
– 

Pa
pe

r 1
 A

nn
ot

at
io

ns
 

 
A

nn
ot

at
io

n 
D

es
cr

ip
tio

n 
U

se
 

 

Ti
ck

 
In

di
ca

te
s 

a 
po

in
t w

hi
ch

 is
 re

le
va

nt
 a

nd
 re

w
ar

da
bl

e.
 

 

C
ro

ss
 

In
di

ca
te

s 
a 

po
in

t w
hi

ch
 is

 in
ac

cu
ra

te
/ir

re
le

va
nt

 a
nd

 n
ot

 
re

w
ar

da
bl

e.
 

 

Kn
ow

le
dg

e 
In

di
ca

te
s 

kn
ow

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 th

e 
co

nc
ep

ts
 a

nd
 

is
su

es
 re

la
tin

g 
to

 th
e 

qu
es

tio
n.

 

 

Ap
pl

ic
at

io
n 

In
di

ca
te

s 
w

he
re

 a
pp

lic
at

io
n 

is
 m

ad
e 

to
 a

n 
ap

pr
op

ria
te

 b
us

in
es

s 
co

nt
ex

t. 

 

An
al

ys
is

 
In

di
ca

te
s 

w
he

re
 th

e 
an

sw
er

 h
as

 d
em

on
st

ra
te

d 
an

al
ys

is
 –

 
qu

es
tio

ns
 4

, 5
a,

 5
b,

 6
a 

an
d 

6b
. 

 

Ev
al

ua
tio

n 
In

di
ca

te
s 

w
he

re
 th

e 
an

sw
er

 h
as

 d
em

on
st

ra
te

d 
ev

al
ua

tio
n 

– 
(S

ec
tio

n 
B 

Pa
rt 

(b
) q

ue
st

io
ns

 o
nl

y)
. 

 

Be
ne

fit
 o

f 
do

ub
t 

U
se

d 
w

he
n 

th
e 

be
ne

fit
 o

f t
he

 d
ou

bt
 is

 g
iv

en
 in

 o
rd

er
 to

 re
w

ar
d 

a 
re

sp
on

se
. 

 

N
ot

 a
ns

w
er

ed
 

qu
es

tio
n 

U
se

d 
w

he
n 

th
e 

an
sw

er
 o

r p
ar

ts
 o

f t
he

 a
ns

w
er

 a
re

 n
ot

 a
ns

w
er

in
g 

th
e 

qu
es

tio
n 

as
ke

d.
 

 

To
o 

va
gu

e 
U

se
d 

w
he

n 
pa

rts
 o

f t
he

 a
ns

w
er

 a
re

 c
on

si
de

re
d 

to
 b

e 
to

o 
va

gu
e.

 

 

N
ot

ed
 b

ut
 n

o 
cr

ed
it 

gi
ve

n 
In

di
ca

te
s 

th
at

 c
on

te
nt

 h
as

 b
ee

n 
re

co
gn

is
ed

 b
ut

 n
ot

 re
w

ar
de

d.
 

 

R
ep

et
iti

on
 

In
di

ca
te

s 
w

he
re

 c
on

te
nt

 h
as

 b
ee

n 
re

pe
at

ed
. 

 

Le
ve

l 1
 

In
di

ca
te

s 
a 

Le
ve

l 1
 p

oi
nt

 is
 m

ad
e.

 

PAGE 37



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 7
 o

f 2
9 

 

A
nn

ot
at

io
n 

D
es

cr
ip

tio
n 

U
se

 

 

Le
ve

l 2
 

In
di

ca
te

s 
a 

Le
ve

l 2
 p

oi
nt

 is
 m

ad
e.

 

 

Le
ve

l 3
 

In
di

ca
te

s 
a 

Le
ve

l 3
 p

oi
nt

 is
 m

ad
e.

 

 

O
ff 

Pa
ge

 
C

om
m

en
t 

U
se

d 
to

 v
ie

w
 P

E 
co

m
m

en
ts

 o
n 

Pr
ac

tic
e 

Sc
rip

ts
 o

nl
y 

– 
di

sp
la

ye
d 

at
 th

e 
bo

tto
m

 o
f t

he
 s

cr
ee

n 
w

he
n 

cl
ic

ki
ng

 th
e 

co
m

m
en

ts
 b

ut
to

n/
to

gg
le

. 

  
 

PAGE 38



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 8
 o

f 2
9 

 

G
ui

da
nc

e 
on

 u
si

ng
 le

ve
ls

–b
as

ed
 m

ar
k 

sc
he

m
es

 
 M

ar
ki

ng
 o

f w
or

k 
sh

ou
ld

 b
e 

po
si

tiv
e,

 re
w

ar
di

ng
 a

ch
ie

ve
m

en
t w

he
re

 p
os

si
bl

e,
 b

ut
 c

le
ar

ly
 d

iff
er

en
tia

tin
g 

ac
ro

ss
 th

e 
w

ho
le

 ra
ng

e 
of

 m
ar

ks
, w

he
re

 
ap

pr
op

ria
te

. 
 Th

e 
ex

am
in

er
 s

ho
ul

d 
lo

ok
 a

t t
he

 w
or

k 
an

d 
th

en
 m

ak
e 

a 
ju

dg
em

en
t a

bo
ut

 w
hi

ch
 le

ve
l s

ta
te

m
en

t i
s 

th
e 

be
st

 fi
t. 

In
 p

ra
ct

ic
e,

 w
or

k 
do

es
 n

ot
 a

lw
ay

s 
m

at
ch

 o
ne

 le
ve

l s
ta

te
m

en
t p

re
ci

se
ly

 s
o 

a 
ju

dg
em

en
t m

ay
 n

ee
d 

to
 b

e 
m

ad
e 

be
tw

ee
n 

tw
o 

or
 m

or
e 

le
ve

l s
ta

te
m

en
ts

. 
 O

nc
e 

a 
be

st
–f

it 
le

ve
l s

ta
te

m
en

t h
as

 b
ee

n 
id

en
tif

ie
d,

 u
se

 th
e 

fo
llo

w
in

g 
gu

id
an

ce
 to

 d
ec

id
e 

on
 a

 s
pe

ci
fic

 m
ar

k:
 

  
If 

th
e 

ca
nd

id
at

e’
s 

w
or

k 
co

nv
in

ci
ng

ly
 m

ee
ts

 th
e 

le
ve

l s
ta

te
m

en
t, 

aw
ar

d 
th

e 
hi

gh
es

t m
ar

k.
 

 
If 

th
e 

ca
nd

id
at

e’
s 

w
or

k 
ad

eq
ua

te
ly

 m
ee

ts
 th

e 
le

ve
l s

ta
te

m
en

t, 
aw

ar
d 

th
e 

m
os

t a
pp

ro
pr

ia
te

 m
ar

k 
in

 th
e 

m
id

dl
e 

of
 th

e 
ra

ng
e.

 
 

If 
th

e 
ca

nd
id

at
e’

s 
w

or
k 

ju
st

 m
ee

ts
 th

e 
le

ve
l s

ta
te

m
en

t, 
aw

ar
d 

th
e 

lo
w

es
t m

ar
k.

 
 

L1
, L

2 
et

c.
 m

us
t b

e 
cl

ea
rly

 a
nn

ot
at

ed
 o

n 
th

e 
re

sp
on

se
 a

t t
he

 p
oi

nt
 w

he
re

 th
e 

le
ve

l i
s 

ac
hi

ev
ed

. 
  A

ss
es

sm
en

t o
bj

ec
tiv

es
 

 A
O

1 
K

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

D
em

on
st

ra
te

 k
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
of

 b
us

in
es

s 
co

nc
ep

ts
, t

er
m

s 
an

d 
th

eo
rie

s.
 

 A
O

2 
A

pp
lic

at
io

n 
Ap

pl
y 

kn
ow

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 b

us
in

es
s 

co
nc

ep
ts

, t
er

m
s 

an
d 

th
eo

rie
s 

to
 p

ro
bl

em
s 

an
d 

is
su

es
 in

 a
 v

ar
ie

ty
 o

f f
am

ilia
r a

nd
 u

nf
am

ilia
r 

bu
si

ne
ss

 s
itu

at
io

ns
 a

nd
 c

on
te

xt
s.

 
 A

O
3 

A
na

ly
si

s 
An

al
ys

e 
bu

si
ne

ss
 p

ro
bl

em
s,

 is
su

es
 a

nd
 s

itu
at

io
ns

 b
y:

 
  

us
in

g 
ap

pr
op

ria
te

 m
et

ho
ds

 a
nd

 te
ch

ni
qu

es
 to

 m
ak

e 
se

ns
e 

of
 q

ua
lit

at
iv

e 
an

d 
qu

an
tit

at
iv

e 
bu

si
ne

ss
 in

fo
rm

at
io

n 
 

se
ar

ch
in

g 
fo

r c
au

se
s,

 im
pa

ct
 a

nd
 c

on
se

qu
en

ce
s 

 
di

st
in

gu
is

hi
ng

 b
et

w
ee

n 
fa

ct
ua

l e
vi

de
nc

e 
an

d 
op

in
io

n 
or

 v
al

ue
 ju

dg
em

en
t 

 
dr

aw
in

g 
va

lid
 in

fe
re

nc
es

 a
nd

 m
ak

in
g 

va
lid

 g
en

er
al

is
at

io
ns

. 
 A

O
4 

Ev
al

ua
tio

n 
 

Ev
al

ua
te

 e
vi

de
nc

e 
in

 o
rd

er
 to

 m
ak

e 
re

as
on

ed
 ju

dg
em

en
ts

, p
re

se
nt

 s
ub

st
an

tia
te

d 
co

nc
lu

si
on

s 
an

d,
 w

he
re

 a
pp

ro
pr

ia
te

, m
ak

e 
re

co
m

m
en

da
tio

ns
 fo

r 
ac

tio
n 

an
d 

im
pl

em
en

ta
tio

n.
 

PAGE 39



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 9
 o

f 2
9 

 

M
ar

k 
G

rid
s 

fo
r S

ec
tio

n 
A

 
 U

se
d 

fo
r Q

1(
a)

, Q
2(

a)
 a

nd
 Q

3(
a)

 
 Tw

o 
m

ar
ks

 in
 to

ta
l c

an
 b

e 
aw

ar
de

d 
fo

r t
he

se
 q

ue
st

io
ns

. T
ic

ks
 (

) a
re

 u
se

d 
to

 s
ho

w
 w

he
re

 th
e 

ca
nd

id
at

e 
ha

s 
be

en
 g

iv
en

 th
es

e 
m

ar
ks

. 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
M

ar
ks

 

Kn
ow

le
dg

e 
of

 th
e 

te
rm

 th
at

 d
em

on
st

ra
te

s 
a 

cl
ea

r u
nd

er
st

an
di

ng
 o

f t
he

 te
rm

. 
2 

Kn
ow

le
dg

e 
of

 th
e 

te
rm

 th
at

 d
em

on
st

ra
te

s 
a 

pa
rti

al
 u

nd
er

st
an

di
ng

 o
f t

he
 te

rm
. 

1 

N
o 

cr
ed

ita
bl

e 
re

sp
on

se
. 

0 
 U

se
d 

fo
r Q

1(
b)

, Q
2(

b)
 a

nd
 Q

3(
b)

 
 Th

re
e 

m
ar

ks
 in

 to
ta

l c
an

 b
e 

aw
ar

de
d 

fo
r t

he
se

 q
ue

st
io

ns
. T

ic
ks

 (
) a

re
 u

se
d 

to
 s

ho
w

 w
he

re
 th

e 
ca

nd
id

at
e 

ha
s 

be
en

 g
iv

en
 th

es
e 

m
ar

ks
. 

 
A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
1 

m
ar

k 
A

O
2 

A
pp

lic
at

io
n 

2 
m

ar
ks

 

 
2 

m
ar

ks
 

D
ev

el
op

ed
 a

pp
lic

at
io

n 
of

 o
ne

 re
le

va
nt

 p
oi

nt
 to

 a
 b

us
in

es
s 

co
nt

ex
t. 

 

1 
m

ar
k 

Kn
ow

le
dg

e 
of

 o
ne

 re
le

va
nt

 p
oi

nt
 is

 u
se

d 
to

 a
ns

w
er

 th
e 

qu
es

tio
n.

 
 

1 
m

ar
k 

Li
m

ite
d 

ap
pl

ic
at

io
n 

of
 o

ne
 re

le
va

nt
 p

oi
nt

 to
 a

 b
us

in
es

s 
co

nt
ex

t. 
 

0 
m

ar
ks

 
N

o 
cr

ed
ita

bl
e 

re
sp

on
se

. 
0 

m
ar

ks
 

N
o 

cr
ed

ita
bl

e 
re

sp
on

se
. 

 
 

PAGE 40



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 1
0 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

1(
a)

 
D

ef
in

e 
th

e 
te

rm
 o

ut
so

ur
ci

ng
. 

 In
di

ca
tiv

e 
co

nt
en

t  
 R

es
po

ns
es

 m
ay

 in
cl

ud
e:

 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
C

le
ar

 u
nd

er
st

an
di

ng
 2

 m
ar

ks
 

 
w

he
n 

a 
bu

si
ne

ss
 u

se
s 

an
ot

he
r b

us
in

es
s 

to
 c

ar
ry

 o
ut

 s
om

e 
of

 it
s 

ac
tiv

iti
es

  
 Pa

rti
al

 u
nd

er
st

an
di

ng
 1

 m
ar

k 
 

th
e 

us
e 

by
 a

 b
us

in
es

s 
of

 a
no

th
er

 o
rg

an
is

at
io

n 
 

  Ac
ce

pt
 a

ll 
va

lid
 re

sp
on

se
s.

 

2 

PAGE 41



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 1
1 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

1(
b)

 
Ex

pl
ai

n 
on

e 
pu

rp
os

e 
of

 J
IC

 (J
us

t i
n 

C
as

e)
 in

ve
nt

or
y 

m
an

ag
em

en
t. 

 In
di

ca
tiv

e 
co

nt
en

t 
 R

es
po

ns
es

 m
ay

 in
cl

ud
e:

 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
  

1 
m

ar
k 

 fo
r i

de
nt

ify
in

g 
on

e 
pu

rp
os

e 
of

 J
IC

 
  

in
ve

nt
or

y 
m

an
ag

em
en

t m
et

ho
d 

th
at

 h
ol

ds
 e

xc
es

s 
in

ve
nt

or
y 

(b
uf

fe
r s

to
ck

)  
 

so
 th

at
 a

 b
us

in
es

s 
al

w
ay

s 
ha

s 
in

ve
nt

or
y 

w
he

n 
re

qu
ire

d.
 

 
ne

ve
r r

un
s 

ou
t o

f i
nv

en
to

ry
 

 
ca

n 
m

ee
t a

ny
 in

cr
ea

se
 in

 c
us

to
m

er
 d

em
an

d 
(s

pi
ke

) 
 

ca
n 

re
sp

on
d 

to
 s

up
pl

y 
de

la
ys

/in
te

rru
pt

io
ns

. 
  A

O
2 

A
pp

lic
at

io
n 

 
2 

m
ar

ks
 

 fo
r a

 d
ev

el
op

ed
 a

pp
lic

at
io

n/
ex

pl
an

at
io

n 
of

 o
ne

 p
ur

po
se

 o
f J

IC
 

1 
m

ar
k 

 fo
r a

 li
m

ite
d 

ap
pl

ic
at

io
n/

ex
pl

an
at

io
n 

of
 o

ne
 p

ur
po

se
 o

f J
IC

 
  

Ex
tra

 in
ve

nt
or

y 
is

 a
va

ila
bl

e 
in

 c
as

e 
th

er
e 

ar
e 

an
y 

pr
ob

le
m

s 
w

ith
 s

up
pl

y 
or

 a
 s

pi
ke

 in
 d

em
an

d 
 

Th
e 

bu
si

ne
ss

 c
an

 c
on

tin
ue

 to
 p

ro
du

ce
 u

nt
il 

th
e 

ne
xt

 d
el

iv
er

y 
is

 re
ce

iv
ed

  
 

Th
er

e 
w

ill 
be

 n
o 

de
la

y 
in

 m
ee

tin
g 

th
e 

de
m

an
ds

 o
f c

us
to

m
er

s 
 

If 
de

m
an

d 
in

cr
ea

se
s 

un
ex

pe
ct

ed
ly,

 th
er

e 
is

 e
no

ug
h 

in
ve

nt
or

y 
to

 in
cr

ea
se

 s
up

pl
y 

un
til

 th
e 

ne
xt

 d
el

iv
er

y 
of

 in
ve

nt
or

y 
  Ac

ce
pt

 a
ll 

va
lid

 re
sp

on
se

s.
 

3 

PAGE 42



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 1
2 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

2(
a)

 
D

ef
in

e 
th

e 
te

rm
 s

al
ar

y.
 

 In
di

ca
tiv

e 
co

nt
en

t  
 R

es
po

ns
es

 m
ay

 in
cl

ud
e:

 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
C

le
ar

 u
nd

er
st

an
di

ng
 2

 m
ar

ks
 

 
an

 a
m

ou
nt

 o
f i

nc
om

e 
pa

id
 to

 a
n 

em
pl

oy
ee

/a
nn

ua
l/o

ve
r a

 s
et

 p
er

io
d/

 o
fte

n 
on

 a
 m

on
th

ly
 b

as
is

(2
) 

  Pa
rti

al
 u

nd
er

st
an

di
ng

 1
 m

ar
k 

 
m

on
ey

 p
ai

d 
to

 a
n 

em
pl

oy
ee

  
  Ac

ce
pt

 a
ll 

va
lid

 re
sp

on
se

s.
 

2 

PAGE 43



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 1
3 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

2(
b)

 
Ex

pl
ai

n 
on

e 
im

pa
ct

 o
n 

a 
bu

si
ne

ss
 o

f t
ra

in
in

g 
its

 e
m

pl
oy

ee
s.

 
 In

di
ca

tiv
e 

co
nt

en
t  

 R
es

po
ns

es
 m

ay
 in

cl
ud

e:
 

 A
O

1 
K

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

  
1 

m
ar

k 
 fo

r i
de

nt
ify

in
g 

O
N

E 
im

pa
ct

 o
n 

a 
bu

si
ne

ss
 o

f t
ra

in
in

g 
its

 e
m

pl
oy

ee
s 

  
im

pr
ov

es
 e

m
pl

oy
ee

 p
er

fo
rm

an
ce

/e
ffi

ci
en

cy
/fl

ex
ib

ilit
y 

 
im

pr
ov

es
 e

m
pl

oy
ee

 m
or

al
e 

an
d 

pr
od

uc
tiv

ity
 

 
bu

si
ne

ss
 d

ev
el

op
s 

th
e 

rig
ht

 w
or

kf
or

ce
  

 
bu

si
ne

ss
 g

ai
ns

 g
oo

d 
re

pu
ta

tio
n 

 
lo

w
er

 la
bo

ur
 tu

rn
ov

er
 

 
co

st
s 

m
on

ey
 a

nd
 ti

m
e 

 
tra

in
ed

 e
m

pl
oy

ee
s 

m
ay

 le
av

e 
 

ca
n 

di
sr

up
t w

or
k 

w
hi

le
 tr

ai
ni

ng
 ta

ke
s 

pl
ac

e 
 

pu
ts

 e
xt

ra
 p

re
ss

ur
e 

on
 m

an
ag

er
s 

as
 th

ey
 d

o 
th

e 
w

or
k 

of
 th

os
e 

be
in

g 
tra

in
ed

 

3 

2(
b)

 
A

O
2 

A
pp

lic
at

io
n 

 
2 

m
ar

ks
 

 fo
r d

ev
el

op
ed

 e
xp

la
na

tio
n 

of
 o

ne
 im

pa
ct

 o
n 

a 
bu

si
ne

ss
 o

f t
ra

in
in

g 
its

 e
m

pl
oy

ee
s 

1 
m

ar
k 

 fo
r l

im
ite

d 
ex

pl
an

at
io

n 
of

 o
ne

 im
pa

ct
 o

n 
a 

bu
si

ne
ss

 o
f t

ra
in

in
g 

its
 e

m
pl

oy
ee

s 
  

ne
w

 s
ki

lls
 a

nd
 k

no
w

le
dg

e 
im

pr
ov

e 
th

e 
co

m
pe

tit
iv

e 
po

si
tio

n 
of

 th
e 

bu
si

ne
ss

  
 

em
pl

oy
ee

s 
ar

e 
lo

ya
l, 

st
ay

 w
ith

 th
e 

bu
si

ne
ss

 a
nd

 p
ro

du
ce

 m
or

e 
an

d 
be

tte
r p

ro
du

ct
s 

 
tra

in
in

g 
is

 a
 m

et
ho

d 
of

 m
ot

iv
at

io
n 

 
tra

in
ed

 w
or

kf
or

ce
 w

ill 
he

lp
 to

 a
ch

ie
ve

 o
bj

ec
tiv

es
 

 
bu

si
ne

ss
 w

ill 
fin

d 
it 

ea
si

er
 to

 re
ta

in
 a

nd
 re

cr
ui

t e
m

pl
oy

ee
s 

du
e 

to
 re

sp
ec

te
d 

re
pu

ta
tio

n 
 

re
so

ur
ce

s 
us

ed
 in

 tr
ai

ni
ng

 c
ou

ld
 b

e 
us

ed
 e

ls
ew

he
re

 in
 th

e 
bu

si
ne

ss
 

 
bu

si
ne

ss
 ri

sk
s 

sp
en

di
ng

 re
so

ur
ce

s 
tra

in
in

g 
em

pl
oy

ee
s 

w
ho

 th
en

 le
av

e 
ta

ki
ng

 s
ki

lls
 w

ith
 th

em
 

 
w

or
k 

st
op

s 
w

he
n 

em
pl

oy
ee

s 
re

ce
iv

e 
tra

in
in

g 
 

m
an

ag
er

s 
ha

ve
 to

 ta
ke

 
 Ac

ce
pt

 a
ll 

va
lid

 re
sp

on
se

s.
 

 

PAGE 44



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 1
4 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

3(
a)

 
D

ef
in

e 
th

e 
te

rm
 in

du
st

ria
l m

ar
ke

tin
g.

 
 In

di
ca

tiv
e 

co
nt

en
t  

 R
es

po
ns

es
 m

ay
 in

cl
ud

e:
 

 A
O

1 
K

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

C
le

ar
 u

nd
er

st
an

di
ng

 2
 m

ar
ks

 
 

pr
om

ot
in

g/
se

llin
g/

m
ar

ke
tin

g 
go

od
s 

an
d 

se
rv

ic
es

 to
 o

th
er

 b
us

in
es

s’
s 

ra
th

er
 th

an
 to

 in
di

vi
du

al
 c

us
to

m
er

s 
(B

2B
)  

 Pa
rti

al
 u

nd
er

st
an

di
ng

 1
 m

ar
k 

 
m

ar
ke

tin
g 

to
 o

th
er

 in
du

st
rie

s 
 

 Ac
ce

pt
 a

ll 
va

lid
 re

sp
on

se
s.

 

2 

3(
b)

 
Ex

pl
ai

n 
on

e 
im

pl
ic

at
io

n 
to

 a
 b

us
in

es
s 

of
 m

ar
ke

t g
ro

w
th

. 
 In

di
ca

tiv
e 

co
nt

en
t  

 R
es

po
ns

es
 m

ay
 in

cl
ud

e:
 

 A
O

1 
K

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

  
1 

m
ar

k 
 fo

r i
de

nt
ify

in
g 

on
e 

im
pl

ic
at

io
n 

to
 a

 b
us

in
es

s 
of

 m
ar

ke
t g

ro
w

th
 

  
m

or
e 

po
te

nt
ia

l c
us

to
m

er
s 

fo
r t

he
 b

us
in

es
s 

 
m

or
e 

po
te

nt
ia

l s
al

es
 fo

r t
he

 b
us

in
es

s 
 

m
or

e 
co

m
pe

tit
or

s 
in

 th
e 

m
ar

ke
t 

 
pr

od
uc

tio
n 

pr
oc

es
s 

m
ay

 n
ee

d 
to

 c
ha

ng
e 

 
m

ay
 n

ee
d 

to
 ta

ke
 o

n 
m

or
e 

em
pl

oy
ee

s 
 

m
ay

 n
ee

d 
to

 in
ve

st
 m

or
e 

in
 m

ac
hi

ne
s 

 
m

ay
 n

ee
d 

to
 c

ha
ng

e 
su

pp
lie

rs
 

 
m

ay
 e

xp
er

ie
nc

e 
ec

on
om

ie
s/

di
se

co
no

m
ie

s 
of

 s
ca

le
 

3 

PAGE 45



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 1
5 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

3(
b)

 
A

O
2 

A
pp

lic
at

io
n 

 
2 

m
ar

ks
 

 fo
r d

ev
el

op
ed

 e
xp

la
na

tio
n 

of
 o

ne
 im

pl
ic

at
io

n 
to

 a
 b

us
in

es
s 

of
 m

ar
ke

t g
ro

w
th

 
1 

m
ar

k 
 fo

r l
im

ite
d 

ex
pl

an
at

io
n 

of
 o

ne
 im

pl
ic

at
io

n 
to

 a
 b

us
in

es
s 

of
 m

ar
ke

t g
ro

w
th

 
  

m
or

e 
de

m
an

d 
fro

m
 n

ew
 c

us
to

m
er

s 
to

 th
e 

m
ar

ke
t 

 
a 

bu
si

ne
ss

 c
an

 g
ai

n 
m

or
e 

sa
le

s 
re

ve
nu

e 
w

ith
ou

t i
ts

 m
ar

ke
t s

ha
re

 c
ha

ng
in

g 
 

m
ay

 a
ttr

ac
t o

th
er

 c
om

pe
tit

or
s 

w
hi

ch
 s

ee
 th

e 
sa

m
e 

op
po

rtu
ni

ty
 

 
m

ay
 a

ffe
ct

 th
e 

ty
pe

 o
f p

ric
in

g 
an

d 
pr

om
ot

io
n 

ne
ed

ed
 if

 n
ew

 c
us

to
m

er
s 

or
 lo

ca
tio

ns
 a

re
 in

vo
lv

ed
 

 
re

cr
ui

tm
en

t a
nd

 s
el

ec
tio

n 
of

 a
dd

iti
on

al
 e

m
pl

oy
ee

s 
be

co
m

es
 n

ec
es

sa
ry

 
 

m
or

e 
ca

pi
ta

l i
nv

es
tm

en
t t

o 
pr

ov
id

e 
m

or
e 

m
ac

hi
ne

s 
 

pr
od

uc
tio

n 
co

st
s 

fa
ll/

ris
e 

as
 le

ve
ls

 o
f o

ut
pu

t i
nc

re
as

e 
 Ac

ce
pt

 a
ll 

va
lid

 re
sp

on
se

s.
 

 

PAGE 46



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 1
6 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

4 
A

na
ly

se
 o

ne
 im

pa
ct

 o
n 

th
e 

w
or

kf
or

ce
 o

f e
ffe

ct
iv

e 
co

m
m

un
ic

at
io

n 
of

 b
us

in
es

s 
ob

je
ct

iv
es

. 
 In

di
ca

tiv
e 

co
nt

en
t 

 R
es

po
ns

es
 m

ay
 in

cl
ud

e:
 

 A
O

1 
K

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

 
1 

m
ar

k 
 fo

r i
de

nt
ify

in
g 

on
e 

im
pa

ct
 o

n 
th

e 
w

or
kf

or
ce

 o
f e

ffe
ct

iv
e 

co
m

m
un

ic
at

io
n 

of
 b

us
in

es
s 

ob
je

ct
iv

es
 

  
em

pl
oy

ee
s 

no
w

 k
no

w
 w

ha
t t

he
y 

ar
e 

do
in

g 
an

d 
w

hy
  

 
em

pl
oy

ee
s 

fe
el

 m
or

e 
in

vo
lv

ed
 

 
em

pl
oy

ee
s 

ar
e 

m
or

e 
co

nf
id

en
t a

t w
or

k 
 

 
kn

ow
in

g 
th

e 
ob

je
ct

iv
es

 c
an

 b
e 

ve
ry

 m
ot

iv
at

in
g 

 
bu

si
ne

ss
 s

ec
tio

ns
/d

ep
ar

tm
en

ts
 w

or
k 

be
tte

r t
og

et
he

r –
 m

or
e 

te
am

 w
or

ki
ng

. 
 A

O
2 

A
pp

lic
at

io
n 

  
2 

m
ar

ks
 

 fo
r a

 d
ev

el
op

ed
 a

pp
lic

at
io

n 
of

 o
ne

 im
pa

ct
 o

n 
th

e 
w

or
kf

or
ce

 o
f e

ffe
ct

iv
e 

co
m

m
un

ic
at

io
n 

of
 b

us
in

es
s 

ob
je

ct
iv

es
 

1 
m

ar
k 

 fo
r l

im
ite

d 
ap

pl
ic

at
io

n 
of

 o
ne

 im
pa

ct
 o

n 
th

e 
w

or
kf

or
ce

 o
f e

ffe
ct

iv
e 

co
m

m
un

ic
at

io
n 

of
 b

us
in

es
s 

ob
je

ct
iv

es
 

  
se

ts
 w

or
ke

rs
 a

 ta
rg

et
, s

o 
th

ey
 h

av
e 

so
m

et
hi

ng
 to

 a
im

 fo
r 

 
em

pl
oy

ee
s 

no
w

 b
et

te
r u

nd
er

st
an

d 
th

ei
r r

ol
es

 
 

ob
je

ct
iv

es
 a

re
 tu

rn
ed

 in
to

 in
di

vi
du

al
 ta

rg
et

s 
 

em
pl

oy
ee

s 
gi

ve
n 

a 
se

ns
e 

of
 d

ire
ct

io
n 

5 

PAGE 47



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 1
7 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

4 
A

O
3 

A
na

ly
si

s 
 

2 
m

ar
ks

 
 fo

r d
ev

el
op

ed
 a

na
ly

si
s 

of
 o

ne
 im

pa
ct

 o
n 

th
e 

w
or

kf
or

ce
 o

f e
ffe

ct
iv

e 
co

m
m

un
ic

at
io

n 
of

 b
us

in
es

s 
ob

je
ct

iv
es

 
1 

m
ar

k 
 fo

r l
im

ite
d 

an
al

ys
is

 o
f o

ne
 im

pa
ct

 o
n 

th
e 

w
or

kf
or

ce
 o

f e
ffe

ct
iv

e 
co

m
m

un
ic

at
io

n 
of

 b
us

in
es

s 
ob

je
ct

iv
es

 
  

co
m

m
un

ic
at

io
n 

of
 o

bj
ec

tiv
es

 th
ro

ug
ho

ut
 th

e 
or

ga
ni

sa
tio

n 
he

lp
s 

to
 e

ns
ur

e 
ev

er
yo

ne
 is

 w
or

ki
ng

 to
w

ar
ds

 th
e 

sa
m

e 
ai

m
  

 
if 

em
pl

oy
ee

s 
fe

el
 th

at
 th

e 
ob

je
ct

iv
es

 a
re

 re
al

is
tic

, t
he

y 
ar

e 
m

or
e 

lik
el

y 
to

 b
e 

co
m

m
itt

ed
 to

 a
ch

ie
vi

ng
 th

em
, m

ot
iv

at
ed

 
 

if 
em

pl
oy

ee
s 

ar
e 

no
t a

w
ar

e 
of

 th
e 

ob
je

ct
iv

es
, t

he
y 

ca
nn

ot
 w

or
k 

to
w

ar
ds

 th
em

 a
nd

 th
e 

bu
si

ne
ss

 w
ill 

no
t a

ch
ie

ve
 th

em
 

 
if 

a 
ta

rg
et

 is
 fo

rc
ed

 o
n 

an
 e

m
pl

oy
ee

 o
r t

he
y 

do
 n

ot
 a

gr
ee

 w
ith

 it
, t

he
y 

m
ay

 n
ot

 tr
y 

to
 a

ch
ie

ve
 it

 o
r m

ay
 le

av
e 

th
e 

bu
si

ne
ss

 
 

if 
em

pl
oy

ee
s 

ar
e 

aw
ar

e 
of

 a
 ta

rg
et

 th
ey

 c
an

 b
e 

re
vi

ew
ed

 a
nd

 re
w

ar
de

d 
fo

r a
ch

ie
vi

ng
 it

 e
.g

. w
ith

 p
ro

m
ot

io
n 

 Ac
ce

pt
 a

ll 
va

lid
 re

sp
on

se
s.

 

 

PAGE 48



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 1
8 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

5(
a)

 
A

na
ly

se
 tw

o 
lim

ita
tio

ns
 o

f u
si

ng
 th

e 
nu

m
be

r o
f e

m
pl

oy
ee

s 
to

 m
ea

su
re

 th
e 

si
ze

 o
f a

 b
us

in
es

s.
 

 Th
er

e 
ar

e 
8 

m
ar

ks
 in

 to
ta

l f
or

 Q
5(

a)
 –

 4
 m

ar
ks

 fo
r e

ac
h 

of
 th

e 
tw

o 
lim

ita
tio

ns
 o

f s
am

pl
in

g 
fo

r a
 b

us
in

es
s:

 
 1 

m
ar

k 
fo

r 
 

1 
m

ar
k 

fo
r 

 
2 

m
ar

ks
 fo

r 
 

 In
di

ca
tiv

e 
co

nt
en

t  
 R

es
po

ns
es

 m
ay

 in
cl

ud
e:

 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
 

1 
m

ar
k 

 fo
r i

de
nt

ify
in

g 
on

e 
lim

ita
tio

n 
of

 u
si

ng
 th

e 
nu

m
be

r o
f e

m
pl

oy
ee

s 
to

 m
ea

su
re

 th
e 

si
ze

 o
f a

 b
us

in
es

s 
  

th
er

e 
ar

e 
m

an
y 

w
ay

s 
to

 m
ea

su
re

 th
e 

si
ze

 o
f a

 b
us

in
es

s 
an

d 
m

os
t a

re
 m

or
e 

re
lia

bl
e 

th
an

 u
si

ng
 th

e 
nu

m
be

r o
f 

em
pl

oy
ee

s 
 

bu
si

ne
ss

 th
at

 re
lie

s 
on

 m
ac

hi
ne

s 
ra

th
er

 th
an

 p
eo

pl
e 

w
ill 

be
 u

nd
er

va
lu

ed
–f

ai
ls

 to
 ta

ke
 a

cc
ou

nt
 o

f c
ap

ita
l i

nv
es

tm
en

t 
 

do
es

 n
ot

 ta
ke

 a
cc

ou
nt

 o
f t

he
 a

ss
et

s 
of

 a
 b

us
in

es
s 

 
do

es
 n

ot
 ta

ke
 a

cc
ou

nt
 o

f t
he

 c
as

h 
flo

w
 o

f a
 b

us
in

es
s 

 
no

 re
fe

re
nc

e 
to

 re
ve

nu
e,

 o
ut

pu
t, 

sa
le

s,
 p

ro
fit

 
 

w
or

ke
rs

 c
an

 b
e 

fu
ll 

tim
e 

or
 p

ar
t t

im
e 

 
w

or
ke

rs
 c

an
 b

e 
ou

ts
ou

rc
ed

 
 

w
or

ke
rs

 c
an

 b
e 

m
ul

ti-
sk

ille
d 

so
 fe

w
er

 n
ee

de
d 

8 

PAGE 49



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 1
9 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

5(
a)

 
A

O
2 

A
pp

lic
at

io
n 

 
1 

m
ar

k 
 fo

r a
pp

lic
at

io
n/

ex
pl

an
at

io
n 

of
 o

ne
 li

m
ita

tio
n 

of
 u

si
ng

 th
e 

nu
m

be
r o

f e
m

pl
oy

ee
s 

to
 m

ea
su

re
 th

e 
si

ze
 o

f a
 b

us
in

es
s 

 
  

La
rg

e 
bu

si
ne

ss
 m

ay
 h

av
e 

m
or

e 
em

pl
oy

ee
s 

th
an

 a
 s

m
al

l b
us

in
es

s 
– 

a 
fra

nc
hi

se
 v

s 
a 

lo
ca

l s
ho

p 
 

la
rg

e 
ca

pi
ta

l i
nt

en
si

ve
 b

us
in

es
s 

m
ay

 h
av

e 
fe

w
 e

m
pl

oy
ee

s 
– 

ca
r p

ro
du

ct
io

n 
do

ne
 b

y 
ro

bo
ts

 
 

La
rg

e 
IT

/in
te

rn
et

 b
us

in
es

se
s 

of
te

n 
ha

ve
 fe

w
 e

m
pl

oy
ee

s 
 

Sm
al

l b
us

in
es

s 
m

ay
 h

av
e 

m
an

y 
em

pl
oy

ee
s 

– 
la

bo
ur

 in
te

ns
iv

e 
cl

ot
hi

ng
 p

ro
du

ct
io

n 
fa

ct
or

y 
 A

O
3 

A
na

ly
si

s 
 

2 
m

ar
ks

 fo
r d

ev
el

op
ed

 a
na

ly
si

s 
of

 o
ne

 li
m

ita
tio

n 
of

 u
si

ng
 th

e 
nu

m
be

r o
f e

m
pl

oy
ee

s 
to

 m
ea

su
re

 th
e 

si
ze

 o
f a

 b
us

in
es

s 
L2

 
1 

m
ar

k 
fo

r l
im

ite
d 

an
al

ys
is

 o
f o

ne
 li

m
ita

tio
n 

of
 u

si
ng

 th
e 

nu
m

be
r o

f e
m

pl
oy

ee
s 

to
 m

ea
su

re
 th

e 
si

ze
 o

f a
 b

us
in

es
s 

L1
 

 
  

nu
m

be
r o

f e
m

pl
oy

ee
s 

ca
n 

be
 m

is
le

ad
in

g 
de

pe
nd

in
g 

on
 w

he
th

er
 b

us
in

es
s 

is
 la

bo
ur

 o
r c

ap
ita

l i
nt

en
si

ve
 

 
on

e 
m

ea
su

re
 u

se
d 

on
 it

s 
ow

n 
ca

n 
gi

ve
 a

 m
is

le
ad

in
g 

m
ea

su
re

m
en

t o
f s

iz
e 

 
nu

m
be

r o
f e

m
pl

oy
ee

s 
m

ay
 b

e 
le

ss
 im

po
rta

nt
 th

an
 o

th
er

 m
ea

su
re

s 
su

ch
 a

s 
m

ar
ke

t s
ha

re
, t

ur
no

ve
r 

 Ac
ce

pt
 a

ll 
va

lid
 re

sp
on

se
s.

 

 

PAGE 50



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 2
0 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

5(
b)

 
Ev

al
ua

te
 w

he
th

er
 s

m
al

l r
et

ai
l b

us
in

es
se

s 
ha

ve
 a

n 
im

po
rt

an
t r

ol
e 

in
 th

e 
ec

on
om

y.
 

 Th
er

e 
ar

e 
12

 m
ar

ks
 fo

r Q
5(

b)
: 

 2 
m

ar
ks

 fo
r 

 
2 

m
ar

ks
 fo

r 
 

2 
m

ar
ks

 fo
r 

 
6 

m
ar

ks
 fo

r 
 

 In
di

ca
tiv

e 
co

nt
en

t  
 R

es
po

ns
es

 m
ay

 in
cl

ud
e:

 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
  

2 
m

ar
ks

 fo
r d

ev
el

op
ed

 k
no

w
le

dg
e 

L2
 

   
 

1 
m

ar
k 

fo
r l

im
ite

d 
kn

ow
le

dg
e 

L1
 

 
  

sm
al

l r
et

ai
l b

us
in

es
s 

lik
el

y 
to

 b
e 

lo
ca

l  
 

sm
al

l r
et

ai
l b

us
in

es
se

s 
bu

y 
fro

m
 p

ro
du

ce
rs

 a
nd

 s
el

l t
o 

cu
st

om
er

s 
 

pr
ov

id
e 

jo
b 

op
po

rtu
ni

tie
s 

 
st

im
ul

at
e 

in
co

m
e 

th
ro

ug
h 

tra
de

 
 

co
m

pe
te

 w
ith

 a
nd

 s
up

po
rt 

la
rg

er
 b

us
in

es
se

s 
 

sm
al

l r
et

ai
l b

us
in

es
s 

tra
de

 le
ad

s 
to

 ta
x 

re
ve

nu
es

 

12
 

PAGE 51



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 2
1 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

5(
b)

 
A

O
2 

A
pp

lic
at

io
n 

 
2 

m
ar

ks
 fo

r d
ev

el
op

ed
 a

pp
lic

at
io

n 
L2

 
  

1 
m

ar
k 

fo
r l

im
ite

d 
ap

pl
ic

at
io

n 
L1

 
 

  
re

ta
ile

rs
 b

uy
 g

oo
ds

 a
nd

 s
el

l t
he

m
 to

 c
us

to
m

er
s 

on
 a

 s
m

al
l s

ca
le

–t
er

tia
ry

 s
ec

to
r 

 
ex

am
pl

es
 o

f s
m

al
l r

et
ai

l b
us

in
es

se
s 

e.
g.

 lo
ca

l s
ho

p,
 c

on
ve

ni
en

ce
 s

to
re

, f
am

ily
 b

us
in

es
s 

se
llin

g 
fo

od
 

ite
m

s/
cl

ot
he

s/
flo

w
er

s 
 

na
m

es
 o

f s
m

al
l r

et
ai

le
rs

 e
.g

. W
al

m
ar

t s
up

er
m

ar
ke

ts
, 7

U
P 

st
or

es
, B

AT
A 

sh
oe

 s
to

re
s 

 
se

rv
e 

lo
ca

l c
on

su
m

er
s 

an
d 

ni
ch

e 
pr

od
uc

ts
/m

ar
ke

ts
 

 A
O

3 
A

na
ly

si
s 

 
2 

m
ar

ks
 fo

r d
ev

el
op

ed
 a

na
ly

si
s 

L2
 

   
1 

m
ar

k 
fo

r l
im

ite
d 

an
al

ys
is

 L
1 

 
  

jo
b 

cr
ea

tio
n 

in
 s

m
al

l v
illa

ge
s 

an
d 

to
w

ns
 –

 in
cr

ea
se

 s
ta

nd
ar

ds
 o

f l
iv

in
g 

 
sm

al
l b

us
in

es
s 

nu
m

be
rs

 m
ay

 b
e 

hi
gh

, b
ut

 p
eo

pl
e 

em
pl

oy
ed

 m
ay

 b
e 

lo
w

 s
o 

lim
ite

d 
ef

fe
ct

 o
n 

un
em

pl
oy

m
en

t 
 

so
le

 tr
ad

er
s/

fa
m

ily
 b

us
in

es
se

s 
ar

e 
co

m
m

on
 ty

pe
 o

f s
m

al
l b

us
in

es
s 

 
 

m
aj

or
ity

 o
f b

us
in

es
se

s 
in

 m
an

y 
co

un
tri

es
 a

re
 s

m
al

l b
ut

 p
la

y 
a 

si
gn

ifi
ca

nt
 e

co
no

m
ic

 ro
le

  
 

st
im

ul
at

e 
lo

ca
l a

nd
 n

at
io

na
l e

co
no

m
y 

– 
go

ve
rn

m
en

t c
ol

le
ct

 ta
xe

s 
fro

m
 s

m
al

l r
et

ai
le

rs
 a

nd
 th

ei
r c

us
to

m
er

s 
 

 
pr

ov
id

e 
gr

ea
te

r c
ho

ic
e 

to
 c

on
su

m
er

s 
w

ith
 n

ic
he

 p
ro

du
ct

s/
in

no
va

tiv
e 

id
ea

s 
 

la
rg

e 
bu

si
ne

ss
es

 te
nd

 to
 s

el
l m

an
y 

pr
od

uc
ts

 w
hi

ch
 a

re
 s

ta
nd

ar
di

se
d,

 s
o 

co
ns

um
er

 c
ho

ic
e 

is
 li

m
ite

d 
 

ni
ch

e 
pr

od
uc

ts
 o

fte
n 

im
po

rta
nt

 to
 s

m
al

l b
us

in
es

se
s 

an
d 

co
m

m
un

iti
es

 e
.g

. w
ed

di
ng

 d
re

ss
es

 a
nd

 c
ak

es
  

 
in

cr
ea

se
 c

om
pe

tit
iv

en
es

s 
in

 e
co

no
m

y 
as

 a
lte

rn
at

iv
e 

to
 la

rg
e 

bu
si

ne
ss

es
 

 
sm

al
l b

us
in

es
se

s 
ca

n 
gr

ow
 in

to
 la

rg
e 

bu
si

ne
ss

es
 

 
gr

ow
th

 p
ot

en
tia

l f
or

 s
m

al
l b

us
in

es
s 

m
ay

 b
e 

hi
gh

 w
hi

ch
 p

ro
m

ot
es

 e
co

no
m

ic
 g

ro
w

th
 

 
m

an
y 

sm
al

l b
us

in
es

se
s 

se
ll 

pr
od

uc
ts

 to
 la

rg
e 

bu
si

ne
ss

es
 s

o 
he

lp
 e

co
no

m
y 

to
 d

ev
el

op
 p

ro
du

ct
io

n 
an

d 
tra

de
 

 
re

ta
ile

rs
 o

fte
n 

de
m

on
st

ra
te

 s
tro

ng
 e

nt
re

pr
en

eu
ria

l s
ki

lls
 

 

PAGE 52



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 2
2 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

5(
b)

 
A

O
4 

Ev
al

ua
tio

n 
 

6 
m

ar
ks

 fo
r e

va
lu

at
io

n 
 

 D
ev

el
op

ed
/S

up
po

rt
ed

 ju
dg

em
en

t i
n 

co
nt

ex
t  

L3
 

 
6 

m
ar

ks
 

D
ev

el
op

ed
/R

ea
so

na
bl

e 
ev

al
ua

tiv
e 

co
m

m
en

ts
 in

 c
on

te
xt

 
L3

 
 

5 
m

ar
ks

 

D
ev

el
op

ed
/S

up
po

rt
ed

 ju
dg

em
en

t w
ith

ou
t c

on
te

xt
 

L2
 

 
4 

m
ar

ks
 

D
ev

el
op

ed
/R

ea
so

na
bl

e 
ev

al
ua

tiv
e 

co
m

m
en

ts
 w

ith
ou

t c
on

te
xt

 
L2

 
 

3 
m

ar
ks

 

Li
m

ite
d 

su
pp

or
te

d 
ju

dg
em

en
t 

L1
 

 
2 

m
ar

ks
 

A
n 

at
te

m
pt

 to
 b

al
an

ce
 th

e 
ar

gu
m

en
ts

/W
ea

k 
at

te
m

pt
 a

t e
va

lu
at

iv
e 

co
m

m
en

ts
 

L1
 

 
1 

m
ar

k 

  A
 ju

dg
em

en
t/c

on
cl

us
io

n 
is

 m
ad

e 
as

 to
 w

he
th

er
 s

m
al

l r
et

ai
l b

us
in

es
se

s 
ha

ve
 a

n 
im

po
rta

nt
 ro

le
 in

 th
e 

ec
on

om
y.

 
Th

es
e 

ju
dg

em
en

ts
/c

on
cl

us
io

ns
 m

ay
 b

e 
m

ad
e 

at
 a

ny
 p

oi
nt

 in
 a

n 
es

sa
y,

 n
ot

 o
nl

y 
in

 a
 c

on
cl

ud
in

g 
se

ct
io

n.
 

  
Im

po
rta

nc
e 

of
 s

m
al

l b
us

in
es

s 
m

ay
 d

ep
en

d 
on

 w
ha

t t
he

 re
ta

ile
r i

s 
se

llin
g.

 P
er

so
na

lis
ed

 s
er

vi
ce

s 
– 

la
w

ye
rs

, 
ph

ot
og

ra
ph

er
s 

an
d 

ha
ird

re
ss

er
s 

ar
e 

m
or

e 
lik

el
y 

to
 b

e 
sm

al
l a

nd
 th

e 
em

pl
oy

ee
s 

ar
e 

sk
ille

d.
 

 
im

po
rta

nc
e 

of
 d

iff
er

en
t t

yp
es

 o
f b

us
in

es
s 

m
ay

 d
ep

en
d 

on
 w

ha
t t

he
 c

on
su

m
er

s 
in

 a
 m

ar
ke

t w
an

t. 
If 

th
ey

 a
re

 p
re

pa
re

d 
to

 
pa

y 
hi

gh
 p

ric
es

 fo
r u

ni
qu

e 
ite

m
s 

th
en

 s
m

al
l, 

ni
ch

e 
re

ta
ile

rs
 m

ay
 b

e 
ve

ry
 im

po
rta

nt
. 

 
W

he
re

 c
he

ap
 a

nd
 s

ta
nd

ar
di

se
d 

pr
od

uc
ts

 a
re

 w
ha

t c
on

su
m

er
s 

de
m

an
d 

la
rg

e 
bu

si
ne

ss
es

 m
ay

 b
e 

m
or

e 
im

po
rta

nt
. 

 
Q

ua
lit

y 
in

 p
ar

tic
ul

ar
 is

 m
or

e 
lik

el
y 

to
 b

e 
hi

gh
er

 in
 s

m
al

l r
et

ai
le

rs
 e

.g
. c

us
to

m
er

 s
er

vi
ce

, a
s 

th
ey

 d
iff

er
en

tia
te

 th
em

se
lv

es
 

fro
m

 la
rg

e 
re

ta
ile

rs
 in

 th
is

 w
ay

, m
ak

in
g 

th
ei

r c
on

tri
bu

tio
n 

to
 n

ic
he

 m
ar

ke
ts

 h
ig

he
r t

ha
n 

la
rg

e 
bu

si
ne

ss
es

  
 

Sm
al

l b
us

in
es

se
s 

m
ay

 n
ee

d 
m

or
e 

su
pp

or
t e

.g
. g

ov
er

nm
en

t g
ra

nt
s 

an
d 

th
er

ef
or

e 
th

ei
r i

m
po

rta
nc

e 
in

 th
e 

ec
on

om
y 

m
ay

 
de

pe
nd

 o
n 

th
ei

r i
m

po
rta

nc
e 

to
 th

e 
go

ve
rn

m
en

t  
 

Sm
al

l b
us

in
es

s 
in

 th
e 

pr
im

ar
y 

or
 s

ec
on

da
ry

 s
ec

to
r m

ay
 b

e 
m

or
e 

im
po

rta
nt

 to
 th

e 
ec

on
om

y 
of

 s
om

e 
co

un
tri

es
 th

an
 

sm
al

l r
et

ai
l b

us
in

es
se

s 
 

La
rg

e 
bu

si
ne

ss
 m

or
e 

lik
el

y 
to

 b
e 

w
el

l k
no

w
n,

 b
ra

nd
ed

 a
nd

 h
av

e 
hi

gh
 p

ro
m

ot
io

n 
so

 th
ei

r c
on

tri
bu

tio
n 

to
 th

e 
ec

on
om

y 
in

 
te

rm
s 

of
 e

m
pl

oy
m

en
t a

nd
 ta

xa
tio

n 
re

ve
nu

e 
m

ay
 b

e 
hi

gh
er

 
 Ac

ce
pt

 a
ll 

va
lid

 re
sp

on
se

s.
 

 

PAGE 53



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 2
3 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

6(
a)

 
A

na
ly

se
 tw

o 
fa

ct
or

s 
w

hi
ch

 m
ay

 in
flu

en
ce

 a
 b

us
in

es
s’

 c
ho

ic
e 

of
 s

ou
rc

es
 o

f f
in

an
ce

. 
 Th

er
e 

ar
e 

8 
m

ar
ks

 in
 to

ta
l f

or
 Q

6(
a)

 –
 4

 m
ar

ks
 fo

r e
ac

h 
of

 th
e 

tw
o 

fa
ct

or
s 

w
hi

ch
 m

ay
 in

flu
en

ce
 a

 b
us

in
es

s’
 c

ho
ic

e 
of

 
so

ur
ce

s 
of

 fi
na

nc
e.

 
 Th

es
e 

4 
m

ar
ks

 c
on

si
st

 o
f :

 
1 

m
ar

k 
fo

r 
 

1 
m

ar
k 

fo
r 

 
2 

m
ar

ks
 fo

r 
 

 In
di

ca
tiv

e 
co

nt
en

t  
 R

es
po

ns
es

 m
ay

 in
cl

ud
e:

 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
 

1 
m

ar
k 

fo
r i

de
nt

ify
in

g 
on

e 
fa

ct
or

 w
hi

ch
 m

ay
 in

flu
en

ce
 a

 b
us

in
es

s’
 c

ho
ic

e 
of

 s
ou

rc
es

 o
f f

in
an

ce
 

 
  

re
as

on
 fo

r n
ee

di
ng

 fi
na

nc
e 

 
 

sh
or

t t
er

m
 o

r l
on

g 
te

rm
 

 
av

ai
la

bi
lit

y 
of

 fi
na

nc
e 

 
co

st
 o

f t
he

 fi
na

nc
e 

 
re

pu
ta

tio
n 

of
 b

us
in

es
s 

 
pa

st
 tr

ad
in

g 
re

co
rd

 
 

am
ou

nt
 o

f f
in

an
ce

 n
ee

de
d 

 
am

ou
nt

 o
f c

on
tro

l w
illi

ng
 to

 a
cc

ep
t 

 
ca

sh
 fl

ow
 a

nd
 a

bi
lit

y 
to

 p
ay

 b
ac

k 
 

re
la

tio
ns

hi
p 

w
ith

 fi
na

nc
ia

l i
ns

tit
ut

io
ns

 

8 

PAGE 54



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 2
4 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

6(
a)

 
A

O
2 

A
pp

lic
at

io
n 

 
1 

m
ar

k 
fo

r a
pp

lic
at

io
n/

ex
pl

an
at

io
n 

of
 o

ne
 fa

ct
or

 w
hi

ch
 m

ay
 in

flu
en

ce
 a

 b
us

in
es

s’
 c

ho
ic

e 
of

 s
ou

rc
es

 o
f f

in
an

ce
 

 
  

St
ar

t-u
p 

fin
an

ce
, e

xp
an

si
on

, p
ro

du
ct

 d
ev

el
op

m
en

t –
 w

hy
 is

 it
 n

ee
de

d?
 

 
su

ita
bl

e 
so

ur
ce

 o
f f

in
an

ce
 to

 s
ui

t t
he

 b
us

in
es

s 
ne

ed
s 

e.
g.

 o
w

ne
r’s

 s
av

in
gs

, c
ro

w
df

un
di

ng
, o

ve
rd

ra
ft,

 tr
ad

e 
cr

ed
it,

 lo
an

, 
sh

ar
e 

ca
pi

ta
l, 

re
ta

in
ed

 e
ar

ni
ng

s 
 

 
re

la
tio

ns
hi

p 
w

ith
 p

ot
en

tia
l p

ro
vi

de
rs

 
 A

O
3 

A
na

ly
si

s 
  

2 
m

ar
ks

 fo
r d

ev
el

op
ed

 a
na

ly
si

s 
of

 o
ne

 fa
ct

or
 L

2 
  

1 
m

ar
k 

fo
r l

im
ite

d 
an

al
ys

is
 o

f o
ne

 fa
ct

or
 L

1 
 

  
st

ar
t–

up
 b

us
in

es
s 

w
ith

 n
o 

es
ta

bl
is

he
d 

re
co

rd
 o

r r
ep

ut
at

io
n 

m
ay

 h
av

e 
to

 re
ly

 o
n 

ow
ne

r’s
 s

av
in

gs
 o

r c
ro

w
df

un
di

ng
 a

s 
no

t 
at

tra
ct

iv
e 

to
 o

th
er

 in
ve

st
or

s 
 

 
sm

al
l e

st
ab

lis
he

d 
bu

si
ne

ss
 w

an
tin

g 
to

 g
ro

w
 m

ay
 ta

ke
 o

n 
m

or
e 

pa
rtn

er
s/

ow
ne

rs
 b

ut
 li

m
it 

th
is

 to
 k

ee
p 

co
nt

ro
l w

ith
 

or
ig

in
al

 o
w

ne
r  

 
fin

an
ce

 s
uc

h 
as

 o
ve

rd
ra

ft 
or

 tr
ad

e 
cr

ed
it 

w
ill 

gi
ve

 s
ho

rt 
te

rm
 b

oo
st

 to
 w

or
ki

ng
 c

ap
ita

l t
o 

co
ve

r t
em

po
ra

ry
 p

ro
bl

em
s 

 
bu

si
ne

ss
 w

ith
 tr

ad
in

g 
re

co
rd

 m
ay

 g
ai

n 
a 

lo
an

 fr
om

 th
e 

ba
nk

 to
 p

ay
 b

ac
k 

lo
ng

 te
rm

 w
ith

 in
te

re
st

  
 

lim
ite

d 
co

m
pa

ny
 m

ay
 s

el
l m

or
e 

sh
ar

es
 to

 ra
is

e 
la

rg
er

 a
m

ou
nt

 o
f f

in
an

ce
 b

ut
 w

ill 
fu

rth
er

 d
ilu

te
 o

w
ne

rs
hi

p 
of

 e
xi

st
in

g 
ow

ne
rs

  
 

pr
of

ita
bl

e 
bu

si
ne

ss
 m

ay
 h

av
e 

re
ta

in
ed

 e
ar

ni
ng

s 
to

 u
se

 w
ith

ou
t d

ilu
tin

g 
ow

ne
rs

hi
p 

fu
rth

er
 o

r b
or

ro
w

in
g 

m
on

ey
 

 Ac
ce

pt
 a

ll 
va

lid
 re

sp
on

se
s.

 

 

PAGE 55



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 2
5 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

6(
b)

 
Ev

al
ua

te
 w

he
th

er
 s

et
tin

g 
bu

dg
et

s 
is

 im
po

rt
an

t t
o 

th
e 

su
cc

es
s 

of
 a

 fa
rm

in
g 

bu
si

ne
ss

. 
 Th

er
e 

ar
e 

12
 m

ar
ks

 fo
r 6

(b
): 

 
 2 

m
ar

ks
 fo

r 
 

2 
m

ar
ks

 fo
r 

  
2 

m
ar

ks
 fo

r 
 

6 
m

ar
ks

 fo
r 

 
 In

di
ca

tiv
e 

co
nt

en
t  

 R
es

po
ns

es
 m

ay
 in

cl
ud

e:
 

 A
O

1 
K

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

  
2 

m
ar

ks
 fo

r d
ev

el
op

ed
 k

no
w

le
dg

e 
L2

 
  

1 
m

ar
k 

fo
r l

im
ite

d 
kn

ow
le

dg
e 

L1
 

 
  

bu
dg

et
s 

– 
ro

le
 a

nd
 p

ur
po

se
 

 
va

ria
nc

e 
fro

m
 th

e 
bu

dg
et

 
 

bu
si

ne
ss

 fa
ct

or
s 

w
hi

ch
 m

ay
 b

e 
im

po
rta

nt
 to

 s
uc

ce
ss

 
 A

O
2 

A
pp

lic
at

io
n 

 
2 

m
ar

ks
 fo

r d
ev

el
op

ed
 a

pp
lic

at
io

n 
L2

 
 

1 
m

ar
k 

fo
r l

im
ite

d 
ap

pl
ic

at
io

n 
L1

 
 

  
fa

rm
in

g 
ite

m
s 

– 
ar

ab
le

, c
ro

ps
, f

ru
it,

 li
ve

st
oc

k,
 c

at
tle

, d
ai

ry
, s

he
ep

, c
hi

ck
en

 , 
fe

rti
lis

er
, f

ar
m

 m
ac

hi
ne

ry
 

12
 

PAGE 56



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 2
6 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

6(
b)

 
A

O
3 

A
na

ly
si

s 
 

2 
m

ar
ks

 fo
r d

ev
el

op
ed

 a
na

ly
si

s 
L2

 
  

1 
m

ar
k 

fo
r l

im
ite

d 
an

al
ys

is
 L

1 
 

 
bu

dg
et

s 
en

co
ur

ag
e 

fo
rw

ar
d 

th
in

ki
ng

/p
la

nn
in

g 
so

 c
an

 p
la

n 
fo

r f
ut

ur
e 

fin
an

ci
al

 n
ee

ds
 

 
pr

ov
id

e 
di

sc
ip

lin
e 

an
d 

a 
fra

m
ew

or
k 

fo
r p

la
nn

in
g 

an
d 

co
nt

ro
l 

 
m

an
y 

fa
rm

er
s 

un
lik

el
y 

to
 h

av
e 

fin
an

ci
al

 k
no

w
le

dg
e 

of
 s

et
tin

g 
bu

dg
et

s 
bu

t a
re

 s
til

l s
uc

ce
ss

fu
l d

ue
 to

 e
xp

er
ie

nc
e 

 
fa

rm
in

g 
bu

si
ne

ss
es

 m
ay

 s
et

 b
ud

ge
ts

, b
ut

 th
is

 m
ay

 b
e 

in
fo

rm
al

 a
s 

pa
rt 

of
 th

ei
r n

or
m

al
 s

ea
so

na
l p

la
nn

in
g 

 
a 

fa
rm

 m
ay

 o
pe

ra
te

 fo
r s

ur
vi

va
l a

nd
 c

on
si

de
r b

ud
ge

tin
g 

irr
el

ev
an

t e
.g

. s
m

al
l, 

su
bs

is
te

nc
e 

fa
rm

 
 

pr
of

it 
dr

iv
en

 fa
rm

 m
ay

 s
ee

 b
ud

ge
ts

 a
s 

es
se

nt
ia

l f
or

 a
ch

ie
vi

ng
 p

ro
fit

 
 

ex
te

rn
al

 c
on

di
tio

ns
 a

re
 o

fte
n 

un
pr

ed
ic

ta
bl

e 
in

 fa
rm

in
g 

m
ak

in
g 

bu
dg

et
in

g 
di

ffi
cu

lt 
 

 
ev

en
 if

 v
ar

ia
nc

es
 a

re
 m

on
ito

re
d,

 n
at

ur
al

 c
on

di
tio

ns
 m

ay
 m

ak
e 

ch
an

ge
s 

to
 b

ud
ge

t i
m

po
ss

ib
le

/d
iff

ic
ul

t 
 

m
ay

 g
iv

e 
st

ak
eh

ol
de

rs
 o

f l
ar

ge
 c

om
m

er
ci

al
 fa

rm
s 

th
e 

pr
of

it 
th

ey
 ju

dg
e 

su
cc

es
s 

by
 

 A
O

4 
Ev

al
ua

tio
n 

 
6 

m
ar

ks
 fo

r e
va

lu
at

io
n 

 
 D

ev
el

op
ed

/S
up

po
rte

d 
ju

dg
em

en
t i

n 
co

nt
ex

t  
L3

 
 

6 
m

ar
ks

 

D
ev

el
op

ed
/R

ea
so

na
bl

e 
ev

al
ua

tiv
e 

co
m

m
en

ts
 in

 c
on

te
xt

 
L3

 
 

5 
m

ar
ks

 

D
ev

el
op

ed
/S

up
po

rte
d 

ju
dg

em
en

t w
ith

ou
t c

on
te

xt
 

L2
 

 
4 

m
ar

ks
 

D
ev

el
op

ed
/R

ea
so

na
bl

e 
ev

al
ua

tiv
e 

co
m

m
en

ts
 w

ith
ou

t c
on

te
xt

 
L2

 
 

3 
m

ar
ks

 

Li
m

ite
d 

su
pp

or
te

d 
ju

dg
em

en
t  

L1
 

 
2 

m
ar

ks
 

An
 a

tte
m

pt
 to

 b
al

an
ce

 th
e 

ar
gu

m
en

ts
/W

ea
k 

at
te

m
pt

 a
t e

va
lu

at
iv

e 
co

m
m

en
ts

 
L1

 
 

1 
m

ar
k 

 

 

PAGE 57



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 2
7 

of
 2

9 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

6(
b)

 
A

 ju
dg

em
en

t/c
on

cl
us

io
n 

is
 g

iv
en

 a
s 

to
 th

e 
im

po
rta

nc
e 

of
 b

ud
ge

ts
 fo

r t
he

 s
uc

ce
ss

 o
f a

 fa
rm

in
g 

bu
si

ne
ss

 
Th

es
e 

ju
dg

em
en

ts
/c

on
cl

us
io

ns
 m

ay
 b

e 
gi

ve
n 

at
 a

ny
 p

oi
nt

 in
 a

n 
es

sa
y,

 n
ot

 ju
st

 in
 a

 c
on

cl
ud

in
g 

se
ct

io
n.

 
  

ef
fe

ct
iv

en
es

s 
of

 b
ud

ge
t m

ay
 o

nl
y 

be
 s

ee
n 

at
 th

e 
en

d 
of

 th
e 

tra
di

ng
 p

er
io

d,
 w

hi
ch

 c
an

 b
e 

a 
lo

ng
 ti

m
e 

in
 s

om
e 

ty
pe

s 
of

 
fa

rm
in

g 
 

ho
w

 is
 s

uc
ce

ss
 m

ea
su

re
d 

– 
su

rv
iv

al
/s

ec
ur

ity
 fo

r f
am

ily
 m

em
be

rs
/b

et
te

r q
ua

lit
y 

of
 p

ro
du

ce
/in

cr
ea

se
d 

nu
m

be
r o

f 
cu

st
om

er
s/

in
cr

ea
se

d 
re

ve
nu

e 
ga

in
ed

/a
m

ou
nt

 o
f p

ro
fit

/a
bi

lit
y 

to
 c

om
pe

te
 in

 th
e 

m
ar

ke
t a

nd
 g

ai
n 

m
ar

ke
t 

sh
ar

e/
ex

pa
ns

io
n 

of
 th

e 
bu

si
ne

ss
/ i

m
pr

ov
ed

 re
pu

ta
tio

n?
 

 
it 

is
 m

ea
ni

ng
le

ss
 to

 s
et

 b
ud

ge
ts

 if
 th

e 
in

fo
rm

at
io

n 
in

cl
ud

ed
 in

 th
em

 is
 b

ad
ly

 re
se

ar
ch

ed
 o

r r
ec

or
de

d.
 D

oe
s 

th
e 

bu
si

ne
ss

 
ha

ve
 s

ui
ta

bl
e 

em
pl

oy
ee

s 
an

d 
ex

pe
rie

nc
e 

to
 p

ro
du

ce
 b

ud
ge

ts
 c

or
re

ct
ly

? 
 

Is
 th

e 
su

cc
es

s 
of

 a
 fa

rm
in

g 
bu

si
ne

ss
, e

sp
ec

ia
lly

 a
 s

m
al

l o
ne

, m
or

e 
de

pe
nd

en
t o

n 
th

e 
ex

pe
rie

nc
e 

of
 fa

rm
in

g 
ra

th
er

 th
an

 
kn

ow
le

dg
e 

of
 fi

na
nc

e 
an

d 
bu

dg
et

in
g?

  
 Ac

ce
pt

 a
ll 

va
lid

 re
sp

on
se

s.
 

 

 
 

PAGE 58



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 2
8 

of
 2

9 
 

M
ar

k 
G

rid
s 

fo
r S

ec
tio

n 
B

 
 U

se
d 

fo
r Q

5(
a)

 a
nd

 Q
6(

a)
 

 Le
ve

l 
A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
2 

m
ar

ks
 

A
O

2 
A

pp
lic

at
io

n 
2 

m
ar

ks
 

A
O

3 
A

na
ly

si
s 

4 
m

ar
ks

 

2 
 

 
3–

4 
m

ar
ks

 
D

ev
el

op
ed

 a
na

ly
si

s 
 

D
ev

el
op

ed
 a

na
ly

si
s 

th
at

 id
en

tif
ie

s 
co

nn
ec

tio
ns

 b
et

w
ee

n 
ca

us
es

, i
m

pa
ct

s 
an

d/
or

 c
on

se
qu

en
ce

s 
of

 tw
o 

po
in

ts
. 

 
D

ev
el

op
ed

 a
na

ly
si

s 
th

at
 id

en
tif

ie
s 

co
nn

ec
tio

ns
 b

et
w

ee
n 

ca
us

es
, i

m
pa

ct
s 

an
d/

or
 c

on
se

qu
en

ce
s 

of
 o

ne
 p

oi
nt

. 

1 
1–

2 
m

ar
ks

 
 

Kn
ow

le
dg

e 
of

 tw
o 

re
le

va
nt

 
po

in
ts

 is
 u

se
d 

to
 a

ns
w

er
 th

e 
qu

es
tio

n.
 

 
Kn

ow
le

dg
e 

of
 o

ne
 re

le
va

nt
 

po
in

t i
s 

us
ed

 to
 a

ns
w

er
 th

e 
qu

es
tio

n.
 

1–
2 

m
ar

ks
 

 
Ap

pl
ic

at
io

n 
of

 tw
o 

re
le

va
nt

 
po

in
ts

 to
 a

 b
us

in
es

s 
co

nt
ex

t. 
 

Ap
pl

ic
at

io
n 

of
 o

ne
 re

le
va

nt
 

po
in

t t
o 

a 
bu

si
ne

ss
 c

on
te

xt
.  

1–
2 

m
ar

ks
 

Li
m

ite
d 

an
al

ys
is

 
 

Li
m

ite
d 

an
al

ys
is

 th
at

 id
en

tif
ie

s 
co

nn
ec

tio
ns

 b
et

w
ee

n 
ca

us
es

, 
im

pa
ct

s 
an

d/
or

 c
on

se
qu

en
ce

s 
of

 tw
o 

po
in

ts
. 

 
Li

m
ite

d 
an

al
ys

is
 th

at
 id

en
tif

ie
s 

co
nn

ec
tio

ns
 b

et
w

ee
n 

ca
us

es
, 

im
pa

ct
s 

an
d/

or
 c

on
se

qu
en

ce
s 

of
 o

ne
 p

oi
nt

.  

0 
0 

m
ar

ks
 

N
o 

cr
ed

ita
bl

e 
re

sp
on

se
. 

0 
m

ar
ks

 
N

o 
cr

ed
ita

bl
e 

re
sp

on
se

. 
0 

m
ar

ks
 

N
o 

cr
ed

ita
bl

e 
re

sp
on

se
. 

 
 

PAGE 59



96
09

/1
1 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l –

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
M

ay
/J

un
e 

20
24

 
 ©

 C
am

br
id

ge
 U

ni
ve

rs
ity

 P
re

ss
 &

 A
ss

es
sm

en
t 2

02
4 

Pa
ge

 2
9 

of
 2

9 
 

M
ar

k 
G

rid
s 

fo
r S

ec
tio

n 
B

 
 U

se
d 

fo
r Q

5(
b)

 a
nd

 Q
6(

b)
 

 Le
ve

l 
A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
2 

m
ar

ks
 

A
O

2 
A

pp
lic

at
io

n 
2 

m
ar

ks
 

A
O

3 
A

na
ly

si
s 

2 
m

ar
ks

 
A

O
4 

Ev
al

ua
tio

n 
6 

m
ar

ks
 

3 
 

 
 

5–
6 

m
ar

ks
 

D
ev

el
op

ed
 e

va
lu

at
io

n 
in

 c
on

te
xt

 
 

A 
de

ve
lo

pe
d 

ju
dg

em
en

t/c
on

cl
us

io
n 

is
 m

ad
e 

in
 th

e 
bu

si
ne

ss
 

co
nt

ex
t. 

 
 

D
ev

el
op

ed
 e

va
lu

at
iv

e 
co

m
m

en
ts

 w
hi

ch
 b

al
an

ce
 s

om
e 

ke
y 

ar
gu

m
en

ts
 in

 th
e 

bu
si

ne
ss

 c
on

te
xt

. 

2 
2 

m
ar

ks
 

D
ev

el
op

ed
 k

no
w

le
dg

e 
of

 re
le

va
nt

 k
ey

 te
rm

(s
) 

an
d/

or
 fa

ct
or

(s
) i

s 
us

ed
 

to
 a

ns
w

er
 th

e 
qu

es
tio

n.
 

2 
m

ar
ks

 
D

ev
el

op
ed

 a
pp

lic
at

io
n 

of
 re

le
va

nt
 p

oi
nt

(s
) t

o 
th

e 
bu

si
ne

ss
 c

on
te

xt
. 

2 
m

ar
ks

 
D

ev
el

op
ed

 a
na

ly
si

s 
th

at
 id

en
tif

ie
s 

co
nn

ec
tio

ns
 b

et
w

ee
n 

ca
us

es
, i

m
pa

ct
s 

an
d/

or
 

co
ns

eq
ue

nc
es

. 

3–
4 

m
ar

ks
 

D
ev

el
op

ed
 e

va
lu

at
io

n 
 

A 
de

ve
lo

pe
d 

ju
dg

em
en

t/c
on

cl
us

io
n 

is
 m

ad
e.

 
 

D
ev

el
op

ed
 e

va
lu

at
iv

e 
co

m
m

en
ts

 w
hi

ch
 b

al
an

ce
 s

om
e 

ke
y 

ar
gu

m
en

ts
. 

1 
1 

m
ar

k 
Li

m
ite

d 
kn

ow
le

dg
e 

of
 re

le
va

nt
 k

ey
 te

rm
(s

) 
an

d/
or

 fa
ct

or
(s

) i
s 

us
ed

 
to

 a
ns

w
er

 th
e 

qu
es

tio
n.

 

1 
m

ar
k 

Li
m

ite
d 

ap
pl

ic
at

io
n 

of
 re

le
va

nt
 p

oi
nt

(s
) t

o 
th

e 
bu

si
ne

ss
 c

on
te

xt
. 

1 
m

ar
k 

Li
m

ite
d 

an
al

ys
is

 
th

at
 id

en
tif

ie
s 

co
nn

ec
tio

ns
 b

et
w

ee
n 

ca
us

es
, i

m
pa

ct
s 

an
d/

or
 

co
ns

eq
ue

nc
es

. 

1–
2 

m
ar

ks
 

Li
m

ite
d 

ev
al

ua
tio

n 
 

A 
ju

dg
em

en
t/c

on
cl

us
io

n 
is

 m
ad

e 
w

ith
 li

m
ite

d 
su

pp
or

tin
g 

co
m

m
en

t/e
vi

de
nc

e.
 

 
An

 a
tte

m
pt

 is
 m

ad
e 

to
 b

al
an

ce
 th

e 
ar

gu
m

en
ts

. 

0 
0 

m
ar

ks
 

N
o 

cr
ed

ita
bl

e 
re

sp
on

se
. 

0 
m

ar
ks

 
N

o 
cr

ed
ita

bl
e 

re
sp

on
se

. 
0 

m
ar

ks
 

N
o 

cr
ed

ita
bl

e 
re

sp
on

se
. 

0 
m

ar
ks

 
N

o 
cr

ed
ita

bl
e 

re
sp

on
se

. 

 

PAGE 60



This document has 4 pages. Any blank pages are indicated.

 [Turn over

Cambridge International AS & A Level

BUSINESS 9609/12

Paper 1 Business Concepts 1 May/June 2024

 1 hour 15 minutes

You must answer on the enclosed answer booklet.

You will need: Answer booklet (enclosed)

INSTRUCTIONS
 Answer five questions in total:

Section A: answer all questions.
Section B: answer one question.

 Follow the instructions on the front cover of the answer booklet. If you need additional answer paper, 
ask the invigilator for a continuation booklet.

INFORMATION
 The total mark for this paper is 40.
 The number of marks for each question or part question is shown in brackets [ ].

*
6
9
1
8
1
3
1
8
2
6
*

DC (SL) 333927
© UCLES 2024

PAGE 61



2

9609/12/M/J/24© UCLES 2024

Section A

Answer all questions.

1 (a) Define the term takeover. [2]

 (b) Explain one disadvantage to a business of external growth. [3]

2 (a) Define the term job description. [2]

 (b) Explain one benefit to a business of internal recruitment. [3]

3 (a) Define the term job production. [2]

 (b) Explain one benefit to a business of capital intensive operations. [3]

4 Analyse one reason why product differentiation may be important to a business. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two limitations to a business of using contribution costing. [8]

 (b) Evaluate whether working capital is the most important source of finance for a start-up 
furniture manufacturer. [12]

OR

6 (a) Analyse two benefits to a business of low labour turnover. [8]

 (b) ‘Work-life balance is the most important human resource management (HRM) factor for 
employee welfare in a local bus service.’

  Evaluate this view. [12]
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Section A

Answer all questions.

1 (a) Define the term direct cost. [2]

 (b) Explain one method of improving cash flow for a business. [3]

2 (a) Define the term added value. [2]

 (b) Explain one quality an entrepreneur needs for success. [3]

3 (a) Define the term primary research. [2]

 (b) Explain one limitation to a business of using sampling. [3]

4 Analyse one possible impact on a business of operating over maximum capacity. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two benefits to the workforce of McGregor’s Theory X management. [8]

 (b) Evaluate whether cooperation between management and the workforce is the most important 
factor in the success of a car manufacturer. [12]

OR

6 (a) Analyse two benefits to a business of improving the sustainability of its operations. [8]

 (b) ‘Supply Chain Management is the most important operations factor for the success of a large 
internet retailer.’

  Evaluate this view. [12]
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Section A

Answer all questions.

1 (a) Define the term zero budgeting. [2]

 (b) Explain one cause of a favourable variance. [3]

2 (a) Define the term sampling. [2]

 (b) Explain one method of interpreting quantitative market research data. [3]

3 (a) Define the term résumé. [2]

 (b) Explain one reason why a business may produce a workforce plan. [3]

4 Analyse one benefit to a business of improving capacity utilisation. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two limitations to a business of using a business plan. [8]

 (b) ‘A chocolate manufacturer should use external methods of growth to successfully achieve its 
objectives.’

  Evaluate this view. [12]

OR

6 (a) Analyse two reasons why an employee’s human needs may not be satisfied at work. [8]

 (b) ‘Non-financial motivators are the most effective methods of motivating a hotel’s employees.’

  Evaluate this view. [12]
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INSTRUCTIONS
 Answer five questions in total: 
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 Follow the instructions on the front cover of the answer booklet. If you need additional answer paper, 
ask the invigilator for a continuation booklet.

INFORMATION
 The total mark for this paper is 40.
 The number of marks for each question or part question is shown in brackets [ ].

PAGE 160



2

9609/12/O/N/24© UCLES 2024

Section A

Answer all questions.

1 (a) Define the term external stakeholders. [2]

 (b) Explain one way the aims of employees may impact on the decisions of a business. [3]

2 (a) Define the term full costing. [2]

 (b) Explain one limitation of contribution costing. [3]

3 (a) Define the term dynamic pricing. [2]

 (b) Explain one reason why a business might use price discrimination. [3]

4 Analyse one way employee development could be used by a business to encourage 
intrapreneurship. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two reasons why a business should measure labour productivity. [8]

 (b) Evaluate whether the sustainability of operations is the most important operational factor in a 
large retail distribution business. [12]

OR

6 (a) Analyse two benefits to a business of customer relationship marketing. [8]

 (b) ‘Market research is essential for effective product development in a hotel.’

  Evaluate this view. [12]

PAGE 161



 

  
 
 

  
This document consists of 32 printed pages. 

 

© Cambridge University Press & Assessment 2024 
 

[Turn over
 

Cambridge International AS & A Level
 

BUSINESS 9609/12 
Paper 1 Short Answer/Essay October/November 2024 
MARK SCHEME 

Maximum Mark: 40 
 

 

Published 

 
 
This mark scheme is published as an aid to teachers and candidates, to indicate the requirements of the 
examination. It shows the basis on which Examiners were instructed to award marks. It does not indicate the 

d have 
considered the acceptability of alternative answers. 
 
Mark schemes should be read in conjunction with the question paper and the Principal Examiner Report for 
Teachers. 
 
Cambridge International will not enter into discussions about these mark schemes. 
 
Cambridge International is publishing the mark schemes for the October/November 2024 series for most 
Cambridge IGCSE, Cambridge International A and AS Level components, and some Cambridge O Level 
components. 
 
 
 

PAGE 162



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 2

 o
f 3

2 
 

 

G
en

er
ic

 M
ar

ki
ng

 P
rin

ci
pl

es
 

 
Th

es
e 

ge
ne

ra
l m

ar
ki

ng
 p

rin
ci

pl
es

 m
us

t b
e 

ap
pl

ie
d 

by
 a

ll 
ex

am
in

er
s 

w
he

n 
m

ar
ki

ng
 c

an
di

da
te

 a
ns

w
er

s.
 T

he
y 

sh
ou

ld
 b

e 
ap

pl
ie

d 
al

on
gs

id
e 

th
e 

sp
ec

ifi
c 

co
nt

en
t o

f t
he

 m
ar

k 
sc

he
m

e 
or

 g
en

er
ic

 le
ve

l d
es

cr
ip

tio
ns

 fo
r a

 q
ue

st
io

n.
 E

ac
h 

qu
es

tio
n 

pa
pe

r a
nd

 m
ar

k 
sc

he
m

e 
w

ill 
al

so
 c

om
pl

y 
w

ith
 th

es
e 

m
ar

ki
ng

 p
rin

ci
pl

es
. 

 G
EN

ER
IC

 M
AR

KI
N

G
 P

R
IN

C
IP

LE
 1

: 
 M

ar
ks

 m
us

t b
e 

aw
ar

de
d 

in
 li

ne
 w

ith
: 

  
th

e 
sp

ec
ifi

c 
co

nt
en

t o
f t

he
 m

ar
k 

sc
he

m
e 

or
 th

e 
ge

ne
ric

 le
ve

l d
es

cr
ip

to
rs

 fo
r t

he
 q

ue
st

io
n 

 
th

e 
sp

ec
ifi

c 
sk

ills
 d

ef
in

ed
 in

 th
e 

m
ar

k 
sc

he
m

e 
or

 in
 th

e 
ge

ne
ric

 le
ve

l d
es

cr
ip

to
rs

 fo
r t

he
 q

ue
st

io
n 

 
th

e 
st

an
da

rd
 o

f r
es

po
ns

e 
re

qu
ire

d 
by

 a
 c

an
di

da
te

 a
s 

ex
em

pl
ifi

ed
 b

y 
th

e 
st

an
da

rd
is

at
io

n 
sc

rip
ts

. 

G
EN

ER
IC

 M
AR

KI
N

G
 P

R
IN

C
IP

LE
 2

: 
 M

ar
ks

 a
w

ar
de

d 
ar

e 
al

w
ay

s 
w

ho
le

 m
ar

ks
 (n

ot
 h

al
f m

ar
ks

, o
r o

th
er

 fr
ac

tio
ns

). 

G
EN

ER
IC

 M
AR

KI
N

G
 P

R
IN

C
IP

LE
 3

: 
 M

ar
ks

 m
us

t b
e 

aw
ar

de
d 

po
si

tiv
el

y:
 

  
m

ar
ks

 a
re

 a
w

ar
de

d 
fo

r c
or

re
ct

/v
al

id
 a

ns
w

er
s,

 a
s 

de
fin

ed
 in

 th
e 

m
ar

k 
sc

he
m

e.
 H

ow
ev

er
, c

re
di

t i
s 

gi
ve

n 
fo

r v
al

id
 a

ns
w

er
s 

w
hi

ch
 g

o 
be

yo
nd

 
th

e 
sc

op
e 

of
 th

e 
sy

lla
bu

s 
an

d 
m

ar
k 

sc
he

m
e,

 re
fe

rri
ng

 to
 y

ou
r T

ea
m

 L
ea

de
r a

s 
ap

pr
op

ria
te

 
 

m
ar

ks
 a

re
 a

w
ar

de
d 

w
he

n 
ca

nd
id

at
es

 c
le

ar
ly

 d
em

on
st

ra
te

 w
ha

t t
he

y 
kn

ow
 a

nd
 c

an
 d

o 
 

m
ar

ks
 a

re
 n

ot
 d

ed
uc

te
d 

fo
r e

rro
rs

 
 

m
ar

ks
 a

re
 n

ot
 d

ed
uc

te
d 

fo
r o

m
is

si
on

s 
 

an
sw

er
s 

sh
ou

ld
 o

nl
y 

be
 ju

dg
ed

 o
n 

th
e 

qu
al

ity
 o

f s
pe

llin
g,

 p
un

ct
ua

tio
n 

an
d 

gr
am

m
ar

 w
he

n 
th

es
e 

fe
at

ur
es

 a
re

 s
pe

ci
fic

al
ly

 a
ss

es
se

d 
by

 th
e 

qu
es

tio
n 

as
 in

di
ca

te
d 

by
 th

e 
m

ar
k 

sc
he

m
e.

 T
he

 m
ea

ni
ng

, h
ow

ev
er

, s
ho

ul
d 

be
 u

na
m

bi
gu

ou
s.

 

G
EN

ER
IC

 M
AR

KI
N

G
 P

R
IN

C
IP

LE
 4

: 
 R

ul
es

 m
us

t b
e 

ap
pl

ie
d 

co
ns

is
te

nt
ly

, e
.g

. i
n 

si
tu

at
io

ns
 w

he
re

 c
an

di
da

te
s 

ha
ve

 n
ot

 fo
llo

w
ed

 in
st

ru
ct

io
ns

 o
r i

n 
th

e 
ap

pl
ic

at
io

n 
of

 g
en

er
ic

 le
ve

l 
de

sc
rip

to
rs

. 

PAGE 163



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 3

 o
f 3

2 
 

 

G
EN

ER
IC

 M
AR

KI
N

G
 P

R
IN

C
IP

LE
 5

: 
 M

ar
ks

 s
ho

ul
d 

be
 a

w
ar

de
d 

us
in

g 
th

e 
fu

ll 
ra

ng
e 

of
 m

ar
ks

 d
ef

in
ed

 in
 th

e 
m

ar
k 

sc
he

m
e 

fo
r t

he
 q

ue
st

io
n 

(h
ow

ev
er

; t
he

 u
se

 o
f t

he
 fu

ll 
m

ar
k 

ra
ng

e 
m

ay
 

be
 li

m
ite

d 
ac

co
rd

in
g 

to
 th

e 
qu

al
ity

 o
f t

he
 c

an
di

da
te

 re
sp

on
se

s 
se

en
). 

G
EN

ER
IC

 M
AR

KI
N

G
 P

R
IN

C
IP

LE
 6

: 
 M

ar
ks

 a
w

ar
de

d 
ar

e 
ba

se
d 

so
le

ly
 o

n 
th

e 
re

qu
ire

m
en

ts
 a

s 
de

fin
ed

 in
 th

e 
m

ar
k 

sc
he

m
e.

 M
ar

ks
 s

ho
ul

d 
no

t b
e 

aw
ar

de
d 

w
ith

 g
ra

de
 th

re
sh

ol
ds

 o
r 

gr
ad

e 
de

sc
rip

to
rs

 in
 m

in
d.

 

  
So

ci
al

 S
ci

en
ce

-S
pe

ci
fic

 M
ar

ki
ng

 P
rin

ci
pl

es
 

(fo
r p

oi
nt

-b
as

ed
 m

ar
ki

ng
) 

 
1 

C
om

po
ne

nt
s 

us
in

g 
po

in
t-b

as
ed

 m
ar

ki
ng

: 
 

s 
an

sw
er

 
sh

ow
s 

re
le

va
nt

 k
no

w
le

dg
e,

 u
nd

er
st

an
di

ng
 a

nd
 a

pp
lic

at
io

n 
of

 s
ki

lls
 in

 a
ns

w
er

in
g 

th
e 

qu
es

tio
n.

 W
e 

do
 n

ot
 g

iv
e 

cr
ed

it 
w

he
re

 th
e 

an
sw

er
 

sh
ow

s 
co

nf
us

io
n.

 
  

Fr
om

 th
is

 it
 fo

llo
w

s 
th

at
 w

e:
 

 
a 

D
O

 c
re

di
t a

ns
w

er
s 

w
hi

ch
 a

re
 w

or
de

d 
di

ffe
re

nt
ly

 fr
om

 th
e 

m
ar

k 
sc

he
m

e 
if 

th
ey

 c
le

ar
ly

 c
on

ve
y 

th
e 

sa
m

e 
m

ea
ni

ng
 (u

nl
es

s 
th

e 
m

ar
k 

sc
he

m
e 

re
qu

ire
s 

a 
sp

ec
ifi

c 
te

rm
) 

b 
D

O
 c

re
di

t a
lte

rn
at

iv
e 

an
sw

er
s/

ex
am

pl
es

 w
hi

ch
 a

re
 n

ot
 w

rit
te

n 
in

 th
e 

m
ar

k 
sc

he
m

e 
if 

th
ey

 a
re

 c
or

re
ct

 
c 

D
O

 c
re

di
t a

ns
w

er
s 

w
he

re
 c

an
di

da
te

s 
gi

ve
 m

or
e 

th
an

 o
ne

 c
or

re
ct

 a
ns

w
er

 in
 o

ne
 p

ro
m

pt
/n

um
be

re
d/

sc
af

fo
ld

ed
 s

pa
ce

 w
he

re
 e

xt
en

de
d 

w
rit

in
g 

is
 re

qu
ire

d 
ra

th
er

 th
an

 li
st

-ty
pe

 a
ns

w
er

s.
 F

or
 e

xa
m

pl
e,

 q
ue

st
io

ns
 th

at
 re

qu
ire

 n
 

 
d 

 a
nd

 n
ot

 u
se

d 
w

ro
ng

ly
.) 

e 
D

O
 N

O
T 

cr
ed

it 
an

sw
er

s 
w

hi
ch

 a
re

 o
bv

io
us

ly
 s

el
f-c

on
tra

di
ct

in
g 

or
 tr

yi
ng

 to
 c

ov
er

 a
ll 

po
ss

ib
ilit

ie
s 

f 
D

O
 N

O
T 

gi
ve

 fu
rth

er
 c

re
di

t f
or

 w
ha

t i
s 

ef
fe

ct
iv

el
y 

re
pe

tit
io

n 
of

 a
 c

or
re

ct
 p

oi
nt

 a
lre

ad
y 

cr
ed

ite
d 

un
le

ss
 th

e 
la

ng
ua

ge
 it

se
lf 

is
 b

ei
ng

 te
st

ed
. 

 
g 

D
O

 N
O

T 
re

qu
ire

 s
pe

llin
gs

 to
 b

e 
co

rre
ct

, u
nl

es
s 

th
is

 is
 p

ar
t o

f t
he

 te
st

. H
ow

ev
er

 s
pe

llin
gs

 o
f s

yl
la

bu
s 

te
rm

s 
m

us
t a

llo
w

 fo
r c

le
ar

 a
nd

 
un

am
bi

gu
ou

s 
se

pa
ra

tio
n 

fro
m

 o
th

er
 s

yl
la

bu
s 

te
rm

s 
w

ith
 w

hi
ch

 th
ey

 m
ay

 b
e 

co
nf

us
ed

 (e
.g

. C
or

ra
si

on
/C

or
ro

si
on

) 

PAGE 164



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 4

 o
f 3

2 
 

 

2 
Pr

es
en

ta
tio

n 
of

 m
ar

k 
sc

he
m

e:
 

 
 

 
or

 fi
gu

re
s 

in
 b

ra
ck

et
s 

(1
) s

ep
ar

at
e 

di
ffe

re
nt

 p
oi

nt
s.

 
 

C
on

te
nt

 in
 th

e 
an

sw
er

 c
ol

um
n 

in
 b

ra
ck

et
s 

is
 fo

r e
xa

m
in

er
 in

fo
rm

at
io

n/
co

nt
ex

t t
o 

cl
ar

ify
 th

e 
m

ar
ki

ng
 b

ut
 is

 n
ot

 re
qu

ire
d 

to
 e

ar
n 

th
e 

m
ar

k 
(e

xc
ep

t A
cc

ou
nt

in
g 

sy
lla

bu
se

s 
w

he
re

 th
ey

 in
di

ca
te

 n
eg

at
iv

e 
nu

m
be

rs
). 

3 
C

al
cu

la
tio

n 
qu

es
tio

ns
: 

 
Th

e 
m

ar
k 

sc
he

m
e 

w
ill 

sh
ow

 th
e 

st
ep

s 
in

 th
e 

m
os

t l
ik

el
y 

co
rre

ct
 m

et
ho

d(
s)

, t
he

 m
ar

k 
fo

r e
ac

h 
st

ep
, t

he
 c

or
re

ct
 a

ns
w

er
(s

) a
nd

 th
e 

m
ar

k 
fo

r e
ac

h 
an

sw
er

 
 

If 
w

or
ki

ng
/e

xp
la

na
tio

n 
is

 c
on

si
de

re
d 

es
se

nt
ia

l f
or

 fu
ll 

cr
ed

it,
 th

is
 w

ill 
be

 in
di

ca
te

d 
in

 th
e 

qu
es

tio
n 

pa
pe

r a
nd

 in
 th

e 
m

ar
k 

sc
he

m
e.

 In
 a

ll 
ot

he
r i

ns
ta

nc
es

, t
he

 c
or

re
ct

 a
ns

w
er

 to
 a

 c
al

cu
la

tio
n 

sh
ou

ld
 b

e 
gi

ve
n 

fu
ll 

cr
ed

it,
 e

ve
n 

if 
no

 s
up

po
rti

ng
 w

or
ki

ng
 is

 s
ho

w
n.

  
 

W
he

re
 th

e 
ca

nd
id

at
e 

us
es

 a
 v

al
id

 m
et

ho
d 

w
hi

ch
 is

 n
ot

 c
ov

er
ed

 b
y 

th
e 

m
ar

k 
sc

he
m

e,
 a

w
ar

d 
eq

ui
va

le
nt

 m
ar

ks
 fo

r r
ea

ch
in

g 
eq

ui
va

le
nt

 
st

ag
es

. 
 

rk
s 

w
ill 

be
 

gi
ve

n 
if 

a 
co

rre
ct

 a
nd

 c
om

pl
et

e 
m

et
ho

d 
is

 u
se

d.
 F

ur
th

er
 g

ui
da

nc
e 

w
ill 

be
 in

cl
ud

ed
 in

 th
e 

m
ar

k 
sc

he
m

e 
w

he
re

 n
ec

es
sa

ry
 a

nd
 a

ny
 

ex
ce

pt
io

ns
 to

 th
is

 g
en

er
al

 p
rin

ci
pl

e 
w

ill 
be

 n
ot

ed
. 

4 
A

nn
ot

at
io

n:
 

 
Fo

r p
oi

nt
 m

ar
ki

ng
, t

ic
ks

 c
an

 b
e 

us
ed

 to
 in

di
ca

te
 c

or
re

ct
 a

ns
w

er
s 

an
d 

cr
os

se
s 

ca
n 

be
 u

se
d 

to
 in

di
ca

te
 w

ro
ng

 a
ns

w
er

s.
 T

he
re

 is
 n

o 
di

re
ct

 
re

la
tio

ns
hi

p 
be

tw
ee

n 
tic

ks
 a

nd
 m

ar
ks

. T
ic

ks
 h

av
e 

no
 d

ef
in

ed
 m

ea
ni

ng
 fo

r l
ev

el
s 

of
 re

sp
on

se
 m

ar
ki

ng
. 

 
Fo

r l
ev

el
s 

of
 re

sp
on

se
 m

ar
ki

ng
, t

he
 le

ve
l a

w
ar

de
d 

sh
ou

ld
 b

e 
an

no
ta

te
d 

on
 th

e 
sc

rip
t. 

 
O

th
er

 a
nn

ot
at

io
ns

 w
ill 

be
 u

se
d 

by
 e

xa
m

in
er

s 
as

 a
gr

ee
d 

du
rin

g 
st

an
da

rd
is

at
io

n,
 a

nd
 th

e 
m

ea
ni

ng
 w

ill 
be

 u
nd

er
st

oo
d 

by
 a

ll 
ex

am
i n

er
s 

w
ho

 m
ar

ke
d 

th
at

 p
ap

er
. 

   
 

PAGE 165



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 5

 o
f 3

2 
 

 

96
09

 B
us

in
es

s 
St

ud
ie

s 
 P

ap
er

 1
 A

nn
ot

at
io

ns
 

 A
nn

ot
at

io
n

D
es

cr
ip

tio
n 

U
se

 

 
 

Ti
ck

 
In

di
ca

te
s 

a 
po

in
t w

hi
ch

 is
 re

le
va

nt
 a

nd
 re

w
ar

da
bl

e.
 

 

C
ro

ss
 

In
di

ca
te

s 
a 

po
in

t w
hi

ch
 is

 in
ac

cu
ra

te
/ir

re
le

va
nt

 a
nd

 n
ot

 re
w

ar
da

bl
e.

 

 
 

Kn
ow

le
dg

e 
In

di
ca

te
s 

kn
ow

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 th

e 
co

nc
ep

ts
 a

nd
 is

su
es

 re
la

tin
g 

to
 th

e 
qu

es
tio

n.
 

 
 

Ap
pl

ic
at

io
n 

In
di

ca
te

s 
w

he
re

 a
pp

lic
at

io
n 

is
 m

ad
e 

to
 a

n 
ap

pr
op

ria
te

 b
us

in
es

s 
co

nt
ex

t. 

 
 

An
al

ys
is

 
In

di
ca

te
s 

w
he

re
 th

e 
an

sw
er

 h
as

 d
em

on
st

ra
te

d 
an

al
ys

is
 

 q
ue

st
io

ns
 4

, 5
a,

 5
b,

 6
a 

an
d 

6b
. 

 
 

Ev
al

ua
tio

n 
In

di
ca

te
s 

w
he

re
 th

e 
an

sw
er

 h
as

 d
em

on
st

ra
te

d 
ev

al
ua

tio
n 

 (S
ec

tio
n 

B 
Pa

rt 
(b

) q
ue

st
io

ns
 o

nl
y)

. 

 
 

Be
ne

fit
 o

f d
ou

bt
 

U
se

d 
w

he
n 

th
e 

be
ne

fit
 o

f t
he

 d
ou

bt
 is

 g
iv

en
 in

 o
rd

er
 to

 re
w

ar
d 

a 
re

sp
on

se
. 

 
 

N
ot

 a
ns

w
er

ed
 q

ue
st

io
n 

U
se

d 
w

he
n 

th
e 

an
sw

er
 o

r p
ar

ts
 o

f t
he

 a
ns

w
er

 a
re

 n
ot

 a
ns

w
er

in
g 

th
e 

qu
es

tio
n 

as
ke

d.
 

 
 

To
o 

va
gu

e 
U

se
d 

w
he

n 
pa

rts
 o

f t
he

 a
ns

w
er

 a
re

 c
on

si
de

re
d 

to
 b

e 
to

o 
va

gu
e.

 

 
 

N
ot

ed
 b

ut
 n

o 
cr

ed
it 

gi
ve

n 
In

di
ca

te
s 

th
at

 c
on

te
nt

 h
as

 b
ee

n 
re

co
gn

is
ed

 b
ut

 n
ot

 re
w

ar
de

d.
 

 
 

R
ep

et
iti

on
 

In
di

ca
te

s 
w

he
re

 c
on

te
nt

 h
as

 b
ee

n 
re

pe
at

ed
.  

 
 

Le
ve

l 1
 

In
di

ca
te

s 
a 

Le
ve

l 1
 p

oi
nt

 is
 m

ad
e.

 

PAGE 166



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 6

 o
f 3

2 
 

 

A
nn

ot
at

io
n

D
es

cr
ip

tio
n 

U
se

 

 
 

Le
ve

l 2
 

In
di

ca
te

s 
a 

Le
ve

l 2
 p

oi
nt

 is
 m

ad
e.

 

Le
ve

l 3
 

In
di

ca
te

s 
a 

Le
ve

l 3
 p

oi
nt

 is
 m

ad
e.

 

 

O
ff 

Pa
ge

 C
om

m
en

t
U

se
d 

to
 v

ie
w

 P
E 

co
m

m
en

ts
 o

n 
Pr

ac
tic

e 
Sc

rip
ts

 o
nl

y 
 d

is
pl

ay
ed

 a
t t

he
 b

ot
to

m
 o

f t
he

 s
cr

ee
n 

w
he

n 
cl

ic
ki

ng
 th

e 
co

m
m

en
ts

 b
ut

to
n/

to
gg

le
. 

  G
ui

da
nc

e 
on

 u
si

ng
 le

ve
ls

-b
as

ed
 m

ar
k 

sc
he

m
es

 
 M

ar
ki

ng
 o

f w
or

k 
sh

ou
ld

 b
e 

po
si

tiv
e,

 re
w

ar
di

ng
 a

ch
ie

ve
m

en
t w

he
re

 p
os

si
bl

e,
 b

ut
 c

le
ar

ly
 d

iff
er

en
tia

tin
g 

ac
ro

ss
 th

e 
w

ho
le

 ra
ng

e 
of

 m
ar

ks
, w

he
re

 
ap

pr
op

ria
te

. 
 Th

e 
ex

am
in

er
 s

ho
ul

d 
lo

ok
 a

t t
he

 w
or

k 
an

d 
th

en
 m

ak
e 

a 
ju

dg
em

en
t a

bo
ut

 w
hi

ch
 le

ve
l s

ta
te

m
en

t i
s 

th
e 

be
st

 fi
t. 

In
 p

ra
ct

ic
e,

 w
or

k 
do

es
 n

ot
 a

lw
ay

s 
m

at
ch

 o
ne

 le
ve

l s
ta

te
m

en
t p

re
ci

se
ly

 s
o 

a 
ju

dg
em

en
t m

ay
 n

ee
d 

to
 b

e 
m

ad
e 

be
tw

ee
n 

tw
o 

or
 m

or
e 

le
ve

l s
ta

te
m

en
ts

. 
 O

nc
e 

a 
be

st
-fi

t l
ev

el
 s

ta
te

m
en

t h
as

 b
ee

n 
id

en
tif

ie
d,

 u
se

 th
e 

fo
llo

w
in

g 
gu

id
an

ce
 to

 d
ec

id
e 

on
 a

 s
pe

ci
fic

 m
ar

k:
 

  
co

nv
in

ci
ng

ly
 m

ee
ts

 th
e 

le
ve

l s
ta

te
m

en
t, 

aw
ar

d 
th

e 
hi

gh
es

t m
ar

k.
 

 
ad

eq
ua

te
ly

 m
ee

ts
 th

e 
le

ve
l s

ta
te

m
en

t, 
aw

ar
d 

th
e 

m
os

t a
pp

ro
pr

ia
te

 m
ar

k 
in

 th
e 

m
id

dl
e 

of
 th

e 
ra

ng
e.

 
 

ju
st

 m
ee

ts
 th

e 
le

ve
l s

ta
te

m
en

t, 
aw

ar
d 

th
e 

lo
w

es
t m

ar
k.

 
 

L1
, L

2 
et

c.
 m

us
t b

e 
cl

ea
rly

 a
nn

ot
at

ed
 o

n 
th

e 
re

sp
on

se
 a

t t
he

 p
oi

nt
 w

he
re

 th
e 

le
ve

l i
s 

ac
hi

ev
ed

. 
  

 

PAGE 167



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 7

 o
f 3

2 
 

 

A
ss

es
sm

en
t o

bj
ec

tiv
es

 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
 D

em
on

st
ra

te
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 b

us
in

es
s 

co
nc

ep
ts

, t
er

m
s 

an
d 

th
eo

rie
s.

 
 A

O
2 

A
pp

lic
at

io
n 

 
 Ap

pl
y 

kn
ow

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 b

us
in

es
s 

co
nc

ep
ts

, t
er

m
s 

an
d 

th
eo

rie
s 

to
 p

ro
bl

em
s 

an
d 

is
su

es
 in

 a
 v

ar
ie

ty
 o

f f
am

ilia
r a

nd
 u

nf
am

ilia
r 

bu
si

ne
ss

 s
itu

at
io

ns
 a

nd
 c

on
te

xt
s.

 
 A

O
3 

A
na

ly
si

s 
 

 An
al

ys
e 

bu
si

ne
ss

 p
ro

bl
em

s,
 is

su
es

 a
nd

 s
itu

at
io

ns
 b

y:
 

  
us

in
g 

ap
pr

op
ria

te
 m

et
ho

ds
 a

nd
 te

ch
ni

qu
es

 to
 m

ak
e 

se
ns

e 
of

 q
ua

lit
at

iv
e 

an
d 

qu
an

tit
at

iv
e 

bu
si

ne
ss

 in
fo

rm
at

io
n 

 
se

ar
ch

in
g 

fo
r c

au
se

s,
 im

pa
ct

 a
nd

 c
on

se
qu

en
ce

s 
 

di
st

in
gu

is
hi

ng
 b

et
w

ee
n 

fa
ct

ua
l e

vi
de

nc
e 

an
d 

op
in

io
n 

or
 v

al
ue

 ju
dg

em
en

t 
 

dr
aw

in
g 

va
lid

 in
fe

re
nc

es
 a

nd
 m

ak
in

g 
va

lid
 g

en
er

al
is

at
io

ns
. 

 A
O

4 
Ev

al
ua

tio
n 

 
 Ev

al
ua

te
 e

vi
de

nc
e 

in
 o

rd
er

 to
 m

ak
e 

re
as

on
ed

 ju
dg

em
en

ts
, p

re
se

nt
 s

ub
st

an
tia

te
d 

co
nc

lu
si

on
s 

an
d,

 w
he

re
 a

pp
ro

pr
ia

te
, m

ak
e 

re
co

m
m

en
da

tio
ns

 fo
r 

ac
tio

n 
an

d 
im

pl
em

en
ta

tio
n.

 
  

 

PAGE 168



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 8

 o
f 3

2 
 

 

M
ar

k 
G

rid
s 

fo
r S

ec
tio

n 
A

 
 U

se
d 

fo
r Q

1(
a)

, Q
2(

a)
 a

nd
 Q

3(
a)

 
 Tw

o 
m

ar
ks

 in
 to

ta
l c

an
 b

e 
aw

ar
de

d 
fo

r t
he

se
 q

ue
st

io
ns

. T
ic

ks
 (

) a
re

 u
se

d 
to

 s
ho

w
 w

he
re

 th
e 

ca
nd

id
at

e 
ha

s 
be

en
 g

iv
en

 th
es

e 
m

ar
ks

. 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
M

ar
ks

 
 

Kn
ow

le
dg

e 
of

 th
e 

te
rm

 th
at

 d
em

on
st

ra
te

s 
a 

cl
ea

r u
nd

er
st

an
di

ng
 o

f t
he

 te
rm

. 
2 

In
di

ca
te

d 
by

 2
 

 
w

he
re

 a
pp

ro
pr

ia
te

 in
 th

e 
an

sw
er

 

Kn
ow

le
dg

e 
of

 th
e 

te
rm

 th
at

 d
em

on
st

ra
te

s 
a 

pa
rti

al
 u

nd
er

st
an

di
ng

 o
f t

he
 te

rm
. 

1 
In

di
ca

te
d 

by
 1

 
 w

he
re

 a
pp

ro
pr

ia
te

 in
 th

e 
an

sw
er

 

N
o 

cr
ed

ita
bl

e 
re

sp
on

se
. 

0 
 

 U
se

d 
fo

r Q
1(

b)
, Q

2(
b)

 a
nd

 Q
3(

b)
 

 Th
re

e 
m

ar
ks

 in
 to

ta
l c

an
 b

e 
aw

ar
de

d 
fo

r t
he

se
 q

ue
st

io
ns

. T
ic

ks
 (

) a
re

 u
se

d 
to

 s
ho

w
 w

he
re

 th
e 

ca
nd

id
at

e 
ha

s 
be

en
 g

iv
en

 th
es

e 
m

ar
ks

. 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
1 

m
ar

k 
A

O
2 

A
pp

lic
at

io
n 

2 
m

ar
ks

 

 
2 

m
ar

ks
 

D
ev

el
op

ed
 a

pp
lic

at
io

n 
of

 o
ne

 re
le

va
nt

 p
oi

nt
 to

 a
 b

us
in

es
s 

co
nt

ex
t. 

In
di

ca
te

d 
by

 a
 fu

rth
er

 
 w

he
re

 a
pp

ro
pr

ia
te

 in
 th

e 
an

sw
er

 

1 
m

ar
k 

Kn
ow

le
dg

e 
of

 o
ne

 re
le

va
nt

 p
oi

nt
 is

 u
se

d 
to

 a
ns

w
er

 th
e 

qu
es

tio
n.

 
In

di
ca

te
d 

by
 1

 
 w

he
re

 a
pp

ro
pr

ia
te

 in
 th

e 
an

sw
er

 

1 
m

ar
k 

Li
m

ite
d 

ap
pl

ic
at

io
n 

of
 o

ne
 re

le
va

nt
 p

oi
nt

 to
 a

 b
us

in
es

s 
co

nt
ex

t. 
In

di
ca

te
d 

by
 1

 
 w

he
re

 a
pp

ro
pr

ia
te

 in
 th

e 
an

sw
er

 

0 
m

ar
ks

 
N

o 
cr

ed
ita

bl
e 

re
sp

on
se

. 
0 

m
ar

ks
 

N
o 

cr
ed

ita
bl

e 
re

sp
on

se
. 

  
 

PAGE 169



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 9

 o
f 3

2 
 

 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

1(
a)

 
D

ef
in

e 
th

e 
te

rm
 e

xt
er

na
l s

ta
ke

ho
ld

er
s 

 In
di

ca
tiv

e 
co

nt
en

t  
 R

es
po

ns
es

 m
ay

 in
cl

ud
e:

 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
 C

le
ar

 u
nd

er
st

an
di

ng
 o

f t
he

 te
rm

 e
xt

er
na

l s
ta

ke
ho

ld
er

s 
is

 w
or

th
 2

 m
ar

ks
.  

  
bu

si
ne

ss
. A

cc
ep

t e
xa

m
pl

es
 s

uc
h 

as
 s

up
pl

ie
rs

, c
us

to
m

er
s,

 th
e 

co
m

m
un

ity
 if

 th
ey

 a
re

 g
iv

en
 to

 e
xp

la
in

 e
xt

er
na

lit
y 

(2
) 

 Pa
rti

al
 u

nd
er

st
an

di
ng

 o
f t

he
 te

rm
 e

xt
er

na
l s

ta
ke

ho
ld

er
s 

is
 w

or
th

 1
 m

ar
k.

  
  

St
ak

eh
ol

de
rs

 w
ho

 a
re

 o
ut

si
de

 o
f t

he
 b

us
in

es
s 

(1
) 

 Ac
ce

pt
 a

ll 
va

lid
 re

sp
on

se
s.

 

2 

PAGE 170



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 1

0 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

1(
b)

 
Ex

pl
ai

n 
on

e 
w

ay
 th

e 
ai

m
s 

of
 e

m
pl

oy
ee

s 
m

ay
 im

pa
ct

 o
n 

th
e 

de
ci

si
on

s 
of

 a
 b

us
in

es
s.

 
 In

di
ca

tiv
e 

co
nt

en
t  

 R
es

po
ns

es
 m

ay
 in

cl
ud

e:
 

 A
O

1 
K

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

 
1 

m
ar

k 
 fo

r i
de

nt
ify

in
g 

on
e 

w
ay

 th
e 

ai
m

s 
of

 e
m

pl
oy

ee
s 

m
ay

 im
pa

ct
 a

 b
us

in
es

s.
 

  
Em

pl
oy

ee
s 

ar
e 

a 
si

gn
ifi

ca
nt

 g
ro

up
 o

f i
nt

er
na

l s
ta

ke
ho

ld
er

s 
w

ith
 a

n 
in

te
re

st
 in

 h
ow

 a
 b

us
in

es
s 

sh
ou

ld
 o

pe
ra

te
 a

nd
 m

ay
 

ac
ce

pt
 g

en
er

al
 im

pa
ct

 o
n 

a 
bu

si
ne

ss
 a

s 
w

el
l a

s 
or

 in
st

ea
d 

of
 im

pa
ct

 o
n 

bu
si

ne
ss

 d
ec

is
io

ns
. 

 
Pr

es
su

re
 h

um
an

 re
so

ur
ce

s 
to

 p
ro

du
ce

 s
up

po
rti

ve
 w

or
ki

ng
 c

on
di

tio
ns

 (v
ia

 tr
ad

e 
un

io
ns

 
 th

re
at

 to
 w

ith
dr

aw
 la

bo
ur

) 
 

Se
ek

 w
ag

e/
sa

la
ry

 in
cr

ea
se

s,
 p

ro
fit

 s
ha

re
 o

pp
or

tu
ni

tie
s 

 
Se

ek
 s

tro
ng

 h
ea

lth
/s

af
et

y 
co

nd
iti

on
s 

 
Se

ek
 re

gu
la

r t
ra

in
in

g 
an

d 
de

ve
lo

pm
en

t 
 

Se
ek

 p
ar

tic
ip

at
io

n 
in

 d
ec

is
io

ns
  

 
M

ay
 a

ls
o 

be
 d

et
er

m
in

ed
 to

 b
e 

pr
od

uc
tiv

e/
ha

rd
w

or
ki

ng
 le

ad
in

g 
to

 a
 p

os
iti

ve
 im

pa
ct

 o
n 

a 
bu

si
ne

ss
 

 
M

ay
 s

ee
k 

se
lf-

ac
tu

al
is

at
io

n 
at

 w
or

k 

3 

PAGE 171



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 1

1 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

1(
b)

 
A

O
2 

A
pp

lic
at

io
n 

 
2 

m
ar

ks
 

 fo
r d

ev
el

op
ed

 a
pp

lic
at

io
n/

ex
pl

an
at

io
n 

of
 th

e 
w

ay
 g

iv
en

 

1 
m

ar
k 

fo
r l

im
ite

d 
ap

pl
ic

at
io

n/
ex

pl
an

at
io

n 
of

 th
e 

w
ay

 g
iv

en
  

 Th
e 

w
ay

s 
th

e 
ai

m
s 

of
 e

m
pl

oy
ee

s 
m

ay
 im

pa
ct

 o
n 

bu
si

ne
ss

 s
ho

ul
d 

in
cl

ud
e 

ex
am

pl
es

 o
f h

ow
 a

 b
us

in
es

s 
m

ig
ht

 re
sp

on
d 

to
 

th
e 

ai
m

s 
of

 e
m

pl
oy

ee
s.

 
 

Bu
si

ne
ss

 m
ay

 h
av

e 
to

 a
cc

ep
t i

nc
re

as
es

 c
os

ts
 to

 m
ee

t e
m

pl
oy

ee
 a

im
s/

de
m

an
ds

 
 

M
ay

 n
ee

d 
to

 p
os

tp
on

e/
ab

an
do

n 
gr

ow
th

 p
ol

ic
ie

s 
 

M
ay

 n
ee

d 
to

 in
cr

ea
se

 p
ric

es
 to

 c
ov

er
 in

cr
ea

se
d 

co
st

s 
 

M
ay

 n
ee

d 
to

 in
cr

ea
se

 re
so

ur
ce

 a
llo

ca
tio

n 
to

 e
m

pl
oy

ee
 s

ta
ke

ho
ld

er
 g

ro
up

 
 

M
ay

 n
ee

d 
to

 re
du

ce
 fo

cu
s 

on
 d

iv
id

en
ds

 a
nd

 p
ro

fit
 re

te
nt

io
n 

 
M

ay
 re

sp
on

d 
po

si
tiv

el
y 

if 
em

pl
oy

ee
 a

im
s 

ar
e 

al
ig

ne
d 

w
ith

 b
us

in
es

s 
ai

m
s.

 
 Ac

ce
pt

 a
ll 

va
lid

 re
sp

on
se

s.
 

 

PAGE 172



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 1

2 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

2(
a)

 
D

ef
in

e 
th

e 
te

rm
 fu

ll 
co

st
in

g 
 In

di
ca

tiv
e 

co
nt

en
t  

 R
es

po
ns

es
 m

ay
 in

cl
ud

e:
 

 A
O

1 
K

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

 C
le

ar
 u

nd
er

st
an

di
ng

 o
f t

he
 te

rm
 fu

ll 
co

st
in

g 
is

 w
or

th
 2

 m
ar

ks
.  

  
ce

nt
re

s 
of

 a
 b

us
in

es
s 

(2
) 

 re
fe

re
nc

e 
m

us
t b

e 
m

ad
e 

to
 b

ot
h 

as
pe

ct
s 

of
 th

is
 d

ef
in

iti
on

 fo
r t

he
 a

w
ar

d 
of

 2
 m

ar
ks

 -
re

fe
re

nc
e 

to
 o

nl
y 

on
e 

as
pe

ct
 o

f t
hi

s 
de

fin
iti

on
 is

 a
 p

ar
tia

l d
ef

in
iti

on
 a

nd
 s

ho
ul

d 
be

 a
w

ar
de

d 
on

ly
 1

 m
ar

k.
 

 Pa
rti

al
 u

nd
er

st
an

di
ng

 o
f t

he
 te

rm
 fu

ll 
co

st
in

g 
is

 w
or

th
 1

 m
ar

k.
  

  
Th

e 
in

cl
us

io
n 

of
 fi

xe
d 

an
d 

va
ria

bl
e 

co
st

s 
(1

) 
 Ac

ce
pt

 a
ll 

va
lid

 re
sp

on
se

s.
 

2 

PAGE 173



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 1

3 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

2(
b)

 
Ex

pl
ai

n 
on

e 
lim

ita
tio

n 
of

 c
on

tr
ib

ut
io

n 
co

st
in

g.
 

  In
di

ca
tiv

e 
co

nt
en

t  
 R

es
po

ns
es

 m
ay

 in
cl

ud
e:

 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
  

1 
m

ar
k 

fo
r i

de
nt

ify
in

g 
on

e 
lim

ita
tio

n 
of

 c
on

tri
bu

tio
n 

co
st

in
g 

  
C

on
tri

bu
tio

n 
co

st
in

g 
al

lo
ca

te
s 

on
ly

 d
ire

ct
 c

os
ts

 to
 c

os
t/p

ro
fit

 c
en

tre
s 

 
Se

gr
eg

at
io

n 
of

 fi
xe

d 
an

d 
va

ria
bl

e 
co

st
s 

of
te

n 
di

ffi
cu

lt 
an

d 
im

pr
ec

is
e 

 
Lo

ng
 te

rm
 p

ro
fit

ab
ilit

y 
is

 c
or

re
ct

ly
 c

al
cu

la
te

d 
on

ly
 u

si
ng

 a
 fu

ll-
co

st
 b

as
is

 
 

N
ot

 a
n 

ap
pr

op
ria

te
 m

et
ho

d 
fo

r p
ric

e 
de

te
rm

in
at

io
n 

 
It 

ov
er

si
m

pl
ifi

es
 c

os
t b

eh
av

io
ur

 
 

G
iv

es
 m

is
le

ad
in

g 
im

pr
es

si
on

 o
f b

us
in

es
s 

pe
rfo

rm
an

ce
 

 
D

iff
ic

ul
t t

o 
al

lo
ca

te
 a

cr
os

s 
a 

m
ul

ti-
pr

od
uc

t b
us

in
es

s 
 

M
ay

 n
ot

 re
fle

ct
 e

co
no

m
ic

 re
al

ity
 

 
M

ay
 p

re
ve

nt
 n

ew
 p

ro
du

ct
 d

ev
el

op
m

en
t 

 
C

al
cu

la
tio

n 
of

 c
on

tri
bu

tio
n 

co
st

 c
an

 b
e 

di
ffi

cu
lt 

 
O

nl
y 

an
 in

te
rn

al
 to

ol
 

3 

PAGE 174



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 1

4 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

2(
b)

 
A

O
2 

A
pp

lic
at

io
n 

 
2 

m
ar

ks
 fo

r d
ev

el
op

ed
 a

pp
lic

at
io

n/
ex

pl
an

at
io

n 
of

 o
ne

 li
m

ita
tio

n 
of

 c
on

tri
bu

tio
n 

co
st

in
g 

1 
m

ar
k 

fo
r l

im
ite

d 
ap

pl
ic

at
io

n/
ex

pl
an

at
io

n 
of

 o
ne

 li
m

ita
tio

n 
of

 c
on

tri
bu

tio
n 

co
st

in
g 

  
Ig

no
re

s 
ov

er
he

ad
 c

os
ts

 a
nd

 s
o 

de
la

ys
/d

is
to

rts
 th

e 
ca

lc
ul

at
io

n 
of

 p
ro

fit
 o

r l
os

s 
 

Ta
ke

s 
no

 a
cc

ou
nt

 th
at

 s
om

e 
pr

od
uc

ts
/d

iv
is

io
ns

 m
ay

 h
av

e 
m

uc
h 

hi
gh

er
 fi

xe
d 

co
st

s 
th

an
 o

th
er

s 
 

M
ay

 d
is

to
rt 

ec
on

om
ic

 re
al

ity
 

 e
sp

ec
ia

lly
 w

he
n 

in
ve

nt
or

y 
ch

an
ge

s 
 

M
ay

 le
ad

 to
 a

 b
us

in
es

s 
co

nt
in

ui
ng

 to
 p

ro
du

ce
 a

 p
ro

du
ct

 lo
ng

 a
fte

r i
t s

ho
ul

d 
ha

ve
 s

to
pp

ed
 p

ro
du

ct
io

n 
(m

ak
es

 a
 

co
nt

rib
ut

io
n)

 b
ut

 d
el

ay
s 

a 
ne

w
 p

ro
du

ct
 th

at
 c

ou
ld

 m
ak

e 
a 

be
tte

r c
on

tri
bu

tio
n 

 
In

ap
pr

op
ria

te
 p

ric
in

g 
m

ay
 le

ad
 to

 re
du

ce
d 

sa
le

s/
pr

of
ita

bi
lit

y 
 

G
iv

es
 m

is
le

ad
in

g 
pi

ct
ur

e 
of

 b
us

in
es

s 
pe

rfo
rm

an
ce

 
 o

ve
rs

ta
te

s 
pr

of
it 

 
Th

e 
se

gr
eg

at
io

n 
of

 c
os

ts
 c

an
 b

e 
di

ffi
cu

lt 
 c

an
no

t b
e 

do
ne

 w
ith

 p
re

ci
si

on
 

 m
ar

gi
na

l c
os

ts
 c

an
no

t b
e 

re
pr

es
en

te
d 

as
 a

 
st

ra
ig

ht
 li

ne
 

 
In

te
rn

al
 u

se
 o

nl
y 

 d
oe

s 
no

t a
lig

n 
w

ith
 fi

na
nc

ia
l r

ep
or

tin
g 

re
gu

la
tio

ns
. 

 Ac
ce

pt
 a

ll 
va

lid
 re

sp
on

se
s.

 

 

PAGE 175



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 1

5 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

3(
a)

 
D

ef
in

e 
th

e 
te

rm
 d

yn
am

ic
 p

ric
in

g 
 In

di
ca

tiv
e 

co
nt

en
t  

 R
es

po
ns

es
 m

ay
 in

cl
ud

e:
 

 A
O

1 
K

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

 C
le

ar
 u

nd
er

st
an

di
ng

 o
f t

he
 te

rm
 d

yn
am

ic
 p

ric
in

g 
is

 w
or

th
 2

 m
ar

ks
.  

  
Th

e 
pr

ac
tic

e 
of

 v
ar

yi
ng

 th
e 

pa
y 

(2
) 

 re
fe

re
nc

e 
m

us
t b

e 
m

ad
e 

to
 b

ot
h 

as
pe

ct
s 

of
 th

is
 d

ef
in

iti
on

 fo
r t

he
 a

w
ar

d 
of

 2
 m

ar
ks

 –
 re

fe
re

nc
e 

to
 o

nl
y 

1 
as

pe
ct

 o
f t

hi
s 

de
fin

iti
on

 is
 a

 p
ar

tia
l d

ef
in

iti
on

 a
nd

 s
ho

ul
d 

be
 a

w
ar

de
d 

on
ly

 1
 m

ar
k.

 
 Pa

rti
al

 u
nd

er
st

an
di

ng
 o

f t
he

 te
rm

 d
yn

am
ic

 p
ric

in
g 

is
 w

or
th

 1
 m

ar
k.

  
  

R
eg

ul
ar

 p
ro

du
ct

 p
ric

e 
ch

an
ge

s 
(1

) 
 

Ba
se

d 
on

 d
em

an
d 

(1
) 

 
Ba

se
d 

on
 a

bi
lit

y 
to

 p
ay

 (1
) 

 Ac
ce

pt
 a

ll 
va

lid
 re

sp
on

se
s.

 

2 

PAGE 176



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 1

6 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

3(
b)

 
Ex

pl
ai

n 
on

e 
re

as
on

 w
hy

 a
 b

us
in

es
s 

m
ig

ht
 u

se
 p

ric
e 

di
sc

rim
in

at
io

n.
 

 In
di

ca
tiv

e 
co

nt
en

t  
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
 

1 
m

ar
k 

fo
r i

de
nt

ify
in

g 
on

e 
re

as
on

 w
hy

 a
 b

us
in

es
s 

m
ig

ht
 u

se
 p

ric
e 

di
sc

rim
in

at
io

n.
 

 N
ot

e:
 D

o 
no

t a
w

ar
d 

a 
m

ar
k 

fo
r a

 d
ef

in
iti

on
 o

f w
ha

t p
ric

e 
di

sc
rim

in
at

io
n 

is
 –

 a
w

ar
d 

a 
m

ar
k 

on
ly

 fo
r a

 re
as

on
 w

hy
 a

 b
us

in
es

s 
m

ig
ht

 u
se

 p
ric

e 
di

sc
rim

in
at

io
n.

 
  

Al
lo

w
s 

a 
bu

si
ne

ss
 to

 ta
ke

 a
dv

an
ta

ge
 o

f m
ar

ke
t p

os
iti

on
 

 
Al

lo
w

s 
a 

bu
si

ne
ss

 to
 e

xp
lo

it 
se

gm
en

te
d 

m
ar

ke
ts

 
 

Al
lo

w
s 

a 
bu

si
ne

ss
 to

 s
tim

ul
at

e 
cu

st
om

er
 d

em
an

d 
 

Al
lo

w
s 

a 
bu

si
ne

ss
 to

 m
ax

im
is

e 
sa

le
s,

 re
ve

nu
e,

 p
ro

fit
 

 A
O

2 
A

pp
lic

at
io

n 
 

2 
m

ar
ks

 fo
r d

ev
el

op
ed

 a
pp

lic
at

io
n/

ex
pl

an
at

io
n 

of
 o

ne
 re

as
on

 
1 

m
ar

k 
fo

r l
im

ite
d 

ap
pl

ic
at

io
n/

ex
pl

an
at

io
n 

of
 o

ne
 re

as
on

 
   

If 
co

nd
iti

on
s 

al
lo

w
 it

 c
an

 e
na

bl
e 

a 
bu

si
ne

ss
 to

 m
ax

im
is

e 
pr

of
its

/s
al

es
 w

he
n 

m
ar

ke
t s

eg
m

en
ts

 a
re

 k
ep

t a
pa

rt 
 

It 
al

lo
w

s 
a 

bu
si

ne
ss

 to
 s

et
 th

e 
hi

gh
es

t p
ric

e 
th

at
 th

e 
cu

st
om

er
 is

 w
illi

ng
 to

 p
ay

 in
 e

ac
h 

m
ar

ke
t s

eg
m

en
t b

as
ed

 o
n 

th
ei

r 
ab

ilit
y 

to
 p

ay
. 

 
By

 s
el

lin
g 

at
 a

 h
ig

h 
pr

ic
e 

in
 s

om
e 

m
ar

ke
ts

 a
 b

us
in

es
s 

ca
n 

m
ai

nt
ai

n 
its

 s
ha

re
 o

f s
al

es
 in

 m
or

e 
co

m
pe

tit
iv

e 
m

ar
ke

ts
 a

 
lo

w
er

 p
ric

e 
m

ig
ht

 b
e 

us
ed

. 
 

A 
bu

si
ne

ss
 u

si
ng

 p
ric

e 
di

sc
rim

in
at

io
n 

ca
n 

en
tic

e 
cu

st
om

er
s 

to
 p

ur
ch

as
e 

la
rg

er
 q

ua
nt

iti
es

 o
f p

ro
du

ct
s/

se
rv

ic
es

 
 

Pr
ic

e 
di

sc
rim

in
at

io
n 

ca
n 

be
 u

se
d 

to
 m

ot
iv

at
e 

ot
he

rw
is

e 
un

in
te

re
st

ed
 c

us
to

m
er

s 
to

 p
ur

ch
as

e 
pr

od
uc

ts
/s

er
vi

ce
s 

 Ac
ce

pt
 a

ll 
va

lid
 re

sp
on

se
s.

 

3 

PAGE 177



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 1

7 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

4 
A

na
ly

se
 o

ne
 w

ay
 e

m
pl

oy
ee

 d
ev

el
op

m
en

t c
ou

ld
 b

e 
us

ed
 b

y 
a 

bu
si

ne
ss

 to
 e

nc
ou

ra
ge

 in
tr

ap
re

ne
ur

sh
ip

. 
 N

ot
e:

 N
o 

m
ar

ks
 s

ho
ul

d 
be

 g
iv

en
 if

 a
 re

le
va

nt
 ‘w

ay
’ i

s 
no

t g
iv

en
 s

om
ew

he
re

 in
 th

e 
an

sw
er

. 
D

o 
no

t a
w

ar
d 

m
ar

ks
 fo

r a
 c

or
re

ct
 d

ef
in

iti
on

 o
f e

ith
er

 ‘
 u

nl
es

s 
th

e 
te

rm
s 

ar
e 

us
ed

 to
 e

xp
la

in
 a

nd
 a

na
ly

se
 w

ay
s 

in
 w

hi
ch

 in
tra

pr
en

eu
rs

hi
p 

is
 e

nc
ou

ra
ge

d.
 

 In
di

ca
tiv

e 
co

nt
en

t 
 R

es
po

ns
es

 m
ay

 in
cl

ud
e:

 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
  

1 
m

ar
k 

fo
r i

de
nt

ify
in

g 
on

e 
w

ay
 e

m
pl

oy
ee

 d
ev

el
op

m
en

t c
ou

ld
 b

e 
us

ed
 b

y 
a 

bu
si

ne
ss

 to
 e

nc
ou

ra
ge

 in
tra

pr
en

eu
rs

hi
p 

  
Tr

ai
n 

em
pl

oy
ee

s 
to

 p
ro

vi
de

 m
or

e/
en

ha
nc

ed
 s

ki
lls

 
 

D
el

eg
at

e 
to

 p
ro

vi
de

 m
an

ag
er

 a
nd

 le
ad

er
sh

ip
 o

pp
or

tu
ni

tie
s 

 
U

se
 m

ot
iv

at
io

na
l t

he
or

is
ts

 e
.g

. M
as

lo
w

 
 

Su
pp

or
t e

m
pl

oy
ee

 s
el

f-a
ct

ua
lis

at
io

n 
ne

ed
s 

 
Su

pp
or

t t
ea

m
w

or
k/

jo
b 

en
ric

hm
en

t o
pp

or
tu

ni
tie

s 
to

 in
cr

ea
se

 c
on

fid
en

ce
 

 
 

 
D

ev
el

op
 fl

ex
ib

le
 w

or
k 

pa
tte

rn
s 

 
Pr

ov
id

e 
in

ce
nt

iv
es

 fo
r c

re
at

iv
e 

id
ea

s/
pr

op
os

al
s 

 
Fr

ee
 u

p 
tim

e 
fo

r e
xp

er
im

en
ts

 a
nd

 p
ro

je
ct

s 

5 

PAGE 178



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 1

8 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

4 
A

O
2 

A
pp

lic
at

io
n 

  
2 

m
ar

ks
 fo

r d
ev

el
op

ed
 a

pp
lic

at
io

n/
ex

pl
an

at
io

n 
of

 th
e 

ch
os

en
 w

ay
 

1 
m

ar
k 

fo
r l

im
ite

d 
ap

pl
ic

at
io

n/
ex

pl
an

at
io

n 
of

 th
e 

ch
os

en
 w

ay
 

  
Bu

si
ne

ss
 re

co
gn

is
es

 th
at

, w
ith

 e
nh

an
ce

d 
an

d 
ne

w
 s

ki
lls

, e
m

pl
oy

ee
s 

ca
n 

m
ak

e 
a 

gr
ea

te
r c

on
tri

bu
tio

n 
to

 b
us

in
es

s 
pe

rfo
rm

an
ce

 
 

Bu
si

ne
ss

 re
co

gn
is

es
 th

at
 im

pr
ov

ed
 in

tra
pr

en
eu

ria
l s

ki
lls

 c
an

 le
ad

 to
 c

om
pe

tit
iv

e 
ad

va
nt

ag
e 

an
d 

U
SP

 
 a

nd
 li

ke
ly

 to
 b

e 
fe

w
 b

us
in

es
se

s 
th

at
 a

llo
ca

te
 re

so
ur

ce
s 

in
 s

uc
h 

a 
w

ay
 

 A
O

3 
A

na
ly

si
s 

  
2 

m
ar

ks
 fo

r d
ev

el
op

ed
 a

na
ly

si
s 

of
 th

e 
ch

os
en

 o
ne

 w
ay

 
1 

m
ar

k 
fo

r l
im

ite
d 

an
al

ys
is

 o
f t

he
 c

ho
se

n 
on

e 
w

ay
 

  
In

ve
st

 in
 tr

ai
ni

ng
 w

ill 
de

ve
lo

p 
a 

cu
ltu

re
 o

f e
xp

er
im

en
ta

tio
n 

 n
ew

 s
ki

lls
 

 n
ew

 c
on

fid
en

ce
 

 
D

el
eg

at
io

n 
w

ill 
gi

ve
 c

on
fid

en
ce

 to
 in

no
va

te
 a

nd
 d

ev
el

op
 n

ew
 id

ea
s 

 
Su

pp
or

t e
m

pl
oy

ee
s 

w
ho

 w
ill 

be
 ri

sk
-

 
 

Al
lo

w
 e

m
pl

oy
ee

s 
to

 d
ev

ot
e 

a 
%

 o
f t

he
ir 

w
or

k 
tim

e 
to

 in
di

vi
du

al
 p

ro
je

ct
s 

 
En

co
ur

ag
e 

pr
os

pe
ct

iv
e 

in
tra

pr
en

eu
rs

 to
 e

xa
m

in
e 

an
d 

an
al

ys
e 

or
ga

ni
sa

tio
na

l b
ot

tle
ne

ck
s 

 o
pe

ra
te

 a
s 

in
te

rn
al

 
co

ns
ul

ta
nt

s 
 

En
co

ur
ag

e 
au

to
no

m
y 

an
d 

in
de

pe
nd

en
ce

 
 re

co
gn

is
e 

an
d 

re
w

ar
d 

em
pl

oy
ee

s 
th

at
 s

ho
w

 a
n 

en
tre

pr
en

eu
ria

l s
pi

rit
 

 
U

se
 e

m
pl

oy
ee

s 
to

 d
is

ru
pt

 th
e 

bu
si

ne
ss

 
 s

up
po

rt 
th

os
e 

th
at

 b
re

ak
 th

e 
ru

le
s 

 
Em

po
w

er
 e

m
pl

oy
ee

s 
w

ith
 to

ol
s 

an
d 

re
so

ur
ce

s 
th

ey
 n

ee
d 

 g
iv

e 
pe

rm
is

si
on

 to
 in

no
va

te
 a

nd
 b

re
ak

 a
w

ay
 fr

om
 s

ta
nd

ar
d 

pr
oc

es
se

s 
 e

nc
ou

ra
ge

 in
no

va
tio

n 
an

d 
cr

ea
tiv

ity
 

 
D

ev
el

op
 a

nd
 s

up
po

rt 
in

tra
pr

en
eu

ria
l s

ki
ll 

se
ts

 a
nd

 le
ns

es
 w

ith
in

 th
e 

w
or

kf
or

ce
 

 b
uy

 in
 th

ro
ug

h 
ex

te
rn

al
 re

cr
ui

tm
en

t i
f 

ne
ce

ss
ar

y 
an

d 
ap

pr
op

ria
te

. 
 Ac

ce
pt

 a
ll 

va
lid

 re
sp

on
se

s.
 

 

PAGE 179



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 1

9 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

5(
a)

 
A

na
ly

se
 tw

o 
re

as
on

s 
w

hy
 a

 b
us

in
es

s 
sh

ou
ld

 m
ea

su
re

 la
bo

ur
 p

ro
du

ct
iv

ity
. 

 Th
er

e 
ar

e 
8 

m
ar

ks
 in

 to
ta

l f
or

 Q
5(

a)
 

 4
 m

ar
ks

 fo
r e

ac
h 

of
 th

e 
tw

o 
re

as
on

s 
gi

ve
n:

 

1 
m

ar
k 

fo
r 

  

1 
m

ar
k 

fo
r 

 

2 
m

ar
ks

 fo
r 

 
 In

di
ca

tiv
e 

co
nt

en
t  

 R
es

po
ns

es
 m

ay
 in

cl
ud

e:
 

 A
O

1 
K

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

 
1 

m
ar

k 
fo

r g
iv

in
g 

on
e 

re
as

on
 

 
  

La
bo

ur
 p

ro
du

ct
iv

ity
 is

 re
al

 e
co

no
m

ic
 o

ut
pu

t p
er

 la
bo

ur
 h

ou
r 

 
It 

is
 a

n 
im

po
rta

nt
 in

di
ca

to
r o

f c
ur

re
nt

/fu
tu

re
 b

us
in

es
s 

pe
rfo

rm
an

ce
 

 
 

 
It 

al
lo

w
s 

a 
bu

si
ne

ss
 to

 m
ak

e 
co

m
pa

ris
on

s 
 

 
It 

al
lo

w
s 

a 
bu

si
ne

ss
 to

 re
gu

la
rly

 a
na

ly
se

 th
e 

fa
ct

or
s 

th
at

 a
ffe

ct
 p

ro
du

ct
iv

ity
 le

ve
ls

/m
ot

iv
at

io
n 

le
ve

ls
 

 
It 

su
gg

es
ts

 re
gu

la
r a

pp
ra

is
al

s 
of

 re
so

ur
ce

 a
llo

ca
tio

n 
e.

g.
 c

ap
ita

l/l
ab

ou
r i

nv
es

tm
en

t 

8 

PAGE 180



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 2

0 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

5(
a)

 
A

O
2 

A
pp

lic
at

io
n 

 
1 

m
ar

k 
fo

r a
pp

lic
at

io
n 

of
 o

ne
 re

as
on

 
 

  
La

bo
ur

 p
ro

du
ct

iv
ity

 is
 a

n 
im

po
rta

nt
 d

et
er

m
in

an
t o

f b
us

in
es

s 
pe

rfo
rm

an
ce

 
 

M
ea

su
re

m
en

t o
f l

ab
ou

r p
ro

du
ct

iv
ity

 g
iv

es
 a

 b
us

in
es

s 
in

fo
rm

at
io

n 
re

la
tin

g 
to

 a
ny

 n
ee

d 
to

 c
ha

ng
e/

im
pr

ov
e 

th
e 

pr
od

uc
tiv

ity
 o

f i
ts

 w
or

kf
or

ce
 

 
M

ea
su

re
m

en
t a

llo
w

s 
co

m
pa

ris
on

s 
to

 b
e 

m
ad

e 
be

tw
ee

n 
cu

rre
nt

 a
nd

 p
as

t l
ab

ou
r p

ro
du

ct
iv

ity
 a

nd
 w

ith
 c

om
pe

tit
or

 le
ve

ls
 

of
 la

bo
ur

 p
ro

du
ct

iv
ity

 
 A

O
3 

A
na

ly
si

s 
  

2 
m

ar
ks

 fo
r d

ev
el

op
ed

 a
na

ly
si

s 
of

 o
ne

 re
as

on
 L

2 
 

1 
m

ar
k 

fo
r l

im
ite

d 
an

al
ys

is
 o

f o
ne

 re
as

on
 L

1
 

  
Bu

si
ne

ss
 n

ee
ds

 to
 u

nd
er

st
an

d 
th

e 
st

re
ng

th
 o

r w
ea

kn
es

s 
of

 it
s 

cu
rre

nt
 le

ve
l o

f l
ab

ou
r p

ro
du

ct
iv

ity
 

 h
ow

 p
as

t d
ec

is
io

ns
 

ha
ve

 im
pa

ct
ed

 o
n 

la
bo

ur
 p

ro
du

ct
iv

ity
 

 
Bu

si
ne

ss
 n

ee
ds

 to
 u

nd
er

st
an

d 
w

hy
 a

nd
 h

ow
 c

ha
ng

es
 in

 la
bo

ur
 p

ro
du

ct
iv

ity
 a

re
 n

ee
de

d 
 w

ha
t l

ev
el

 o
f i

m
pr

ov
em

en
t i

s 
ne

ed
ed

 
 

If 
la

bo
ur

 p
ro

du
ct

iv
ity

 is
 s

ee
n 

to
 b

e 
de

cl
in

in
g 

ch
an

ge
, o

pt
io

ns
 c

an
 b

e 
co

ns
id

er
ed

 
 in

ve
st

 in
 m

or
e 

ca
pi

ta
l e

qu
ip

m
en

t 
 

au
to

m
at

io
n,

 c
om

pu
te

ris
at

io
n,

 ro
bo

tic
s 

 m
or

e 
in

ve
st

m
en

t i
n 

em
pl

oy
ee

 tr
ai

ni
ng

 a
nd

 s
ki

lls
 

 re
vi

ew
 p

ro
du

ct
io

n 
pr

oc
es

s 
et

c.
 

 
La

bo
ur

 c
os

ts
 a

re
 o

fte
n 

a 
si

gn
ifi

ca
nt

 p
ro

po
rti

on
 o

f p
ro

du
ct

io
n 

co
st

s 
an

d 
th

e 
pr

od
uc

tiv
e 

us
e 

of
 la

bo
ur

 is
 c

lo
se

ly
 li

nk
ed

 to
 

bu
si

ne
ss

 e
ffi

ci
en

cy
 a

nd
 p

ro
fit

ab
ilit

y 
 n

on
-m

ea
su

re
m

en
t o

f l
ab

ou
r p

ro
du

ct
iv

ity
 im

pl
ie

s 
th

er
e 

is
 li

ttl
e 

m
an

ag
em

en
t c

on
tro

l 
or

 a
cc

ou
nt

ab
ilit

y 
of

 b
us

in
es

s 
pe

rfo
rm

an
ce

 
 

 
 Ac

ce
pt

 a
ll 

va
lid

 re
sp

on
se

s.
 

 

PAGE 181



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 2

1 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

5(
b)

 
Ev

al
ua

te
 w

he
th

er
 th

e 
su

st
ai

na
bi

lit
y 

of
 o

pe
ra

tio
ns

 is
 th

e 
m

os
t i

m
po

rt
an

t o
pe

ra
tin

g 
fa

ct
or

 in
 a

 la
rg

e 
re

ta
il 

di
st

rib
ut

io
n 

bu
si

ne
ss

. 
 Th

er
e 

ar
e 

12
 m

ar
ks

 fo
r Q

5(
b)

: 

2 
m

ar
ks

 fo
r 

  

2 
m

ar
ks

 fo
r 

 

2 
m

ar
ks

 fo
r 

 

6 
m

ar
ks

 fo
r 

 
 In

di
ca

tiv
e 

co
nt

en
t  

 N
ot

e:
 W

hi
le

 th
e 

te
rm

 b
us

in
es

s 
su

st
ai

na
bi

lit
y 

is
 u

nd
er

st
oo

d 
by

 m
an

y 
to

 b
e 

co
nc

er
ne

d 
pr

im
ar

ily
 w

ith
 e

nv
iro

nm
en

ta
l a

nd
 

so
ci

al
 is

su
es

 s
uc

h 
as

 w
as

te
 a

nd
 c

ar
bo

n 
em

is
si

on
s,

 s
om

e 
ca

nd
id

at
es

 m
ay

 p
re

se
nt

 a
n 

al
te

rn
at

iv
e 

un
de

rs
ta

nd
in

g 
of

 th
e 

te
rm

 
bu

si
ne

ss
 s

us
ta

in
ab

ilit
y.

 
Th

is
 a

lte
rn

at
iv

e 
un

de
rs

ta
nd

in
g 

ha
s 

a 
fo

cu
s 

on
 th

e 
ne

ed
 fo

r a
 b

us
in

es
s 

to
 s

ur
vi

ve
 lo

ng
 te

rm
 a

s 
a 

vi
ab

le
 o

pe
ra

tin
g 

bu
si

ne
ss

 
ha

vi
ng

 c
on

ce
rn

 fo
r i

ss
ue

s 
su

ch
 a

s 
su

st
ai

na
bl

e 
em

pl
oy

m
en

t, 
an

d 
th

e 
su

st
ai

na
bi

lit
y 

of
 p

ro
vi

di
ng

 a
pp

ro
pr

ia
te

 g
oo

ds
 a

nd
 

se
rv

ic
es

. I
f t

hi
s 

al
te

rn
at

iv
e 

un
de

rs
ta

nd
in

g 
an

d 
in

te
rp

re
ta

tio
n 

of
 s

us
ta

in
ab

ilit
y 

cl
ea

rly
 re

la
te

s 
to

 th
e 

qu
es

tio
n 

it 
sh

ou
ld

 b
e 

se
en

 
as

 a
n 

ac
ce

pt
ab

le
 re

sp
on

se
 a

nd
 m

ar
ks

 a
w

ar
de

d 
ac

co
rd

in
g 

to
 th

e 
st

re
ng

th
s 

of
 th

e 
AO

1,
 A

O
2,

 A
O

3,
 a

nd
 A

O
4 

sk
ills

 
pr

es
en

te
d.

 

12
 

PAGE 182



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 2

2 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

5(
b)

 
R

es
po

ns
es

 m
ay

 in
cl

ud
e:

 
 A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
 

2 
m

ar
ks

 fo
r d

ev
el

op
ed

 k
no

w
le

dg
e 

L2
 

 

1 
m

ar
k 

fo
r l

im
ite

d 
kn

ow
le

dg
e 

L1
 

 
  

Su
st

ai
na

bl
e 

op
er

at
io

ns
 a

re
 th

os
e 

th
at

 d
el

iv
er

 fi
na

nc
ia

l v
al

ue
 w

ith
 th

e 
im

pe
ra

tiv
e 

to
 ta

ke
 a

cc
ou

nt
 o

f s
oc

ie
ta

l a
nd

 
en

vi
ro

nm
en

ta
l i

m
pa

ct
 fo

r t
he

 b
en

ef
it 

of
 a

ll 
st

ak
eh

ol
de

rs
 

 
Su

st
ai

na
bl

e 
op

er
at

io
ns

 s
ee

k 
to

 u
se

 p
ra

ct
ic

es
 a

nd
 m

ee
t e

xi
st

in
g 

ne
ed

s 
w

ith
ou

t p
la

ci
ng

 fu
tu

re
 re

so
ur

ce
s 

at
 ri

sk
 a

nd
 

co
m

pr
om

is
in

g 
th

e 
ab

ilit
y 

to
 m

ee
t f

ut
ur

e 
ne

ed
s 

 
O

pe
ra

tin
g 

fa
ct

or
 

 a
ny

 p
ar

t o
f t

he
 o

pe
ra

tio
na

l p
ro

ce
ss

 th
at

 a
ffe

ct
s 

th
e 

op
er

at
io

na
l p

er
fo

rm
an

ce
 o

f a
 b

us
in

es
s.

 
 

D
is

tri
bu

tio
n 

w
ar

eh
ou

se
 

 th
e 

st
or

ag
e 

of
 p

ro
du

ct
s,

 th
e 

so
rti

ng
 a

nd
 fi

llin
g 

of
 c

us
to

m
er

 o
rd

er
s 

an
d 

th
e 

de
liv

er
y 

of
 p

ro
du

ct
s 

to
 c

us
to

m
er

s.
 

 A
O

2 
A

pp
lic

at
io

n 
 

2 
m

ar
ks

 fo
r d

ev
el

op
ed

 a
pp

lic
at

io
n 

L2
 

 

1 
m

ar
k 

fo
r l

im
ite

d 
ap

pl
ic

at
io

n 
L1

 
 

  
Su

st
ai

na
bl

e 
op

er
at

io
ns

 s
uc

h 
as

 s
us

ta
in

ab
le

 p
ac

ka
gi

ng
 fo

r i
te

m
s 

so
ld

 a
nd

 m
ad

e 
re

ad
y 

fo
r d

el
iv

er
y 

 
Lo

w
 c

ar
bo

n 
de

liv
er

y 
m

et
ho

ds
 

 e
le

ct
ric

 v
an

s 
 

Su
st

ai
na

bl
e 

de
liv

er
y 

flo
w

 m
et

ho
ds

/m
od

el
s 

 
Su

st
ai

na
bl

e 
in

ve
nt

or
y 

ho
ld

in
g 

m
et

ho
ds

 
 

Lo
w

 e
ne

rg
y 

co
ns

um
pt

io
n 

st
ra

te
gi

es
 in

 d
is

tri
bu

tio
n 

w
ar

eh
ou

se
s 

 
Ty

pe
s/

e.
g.

 o
f l

ar
ge

 s
ca

le
 re

ta
ile

rs
 w

hi
ch

 u
se

 re
ta

il 
di

st
rib

ut
io

n 
ce

nt
re

s 

 

PAGE 183



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 2

3 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

5(
b)

 
A

O
3 

A
na

ly
si

s 
  

2 
m

ar
ks

 fo
r d

ev
el

op
ed

 a
na

ly
si

s 
L2

 
 

1 
m

ar
k 

fo
r l

im
ite

d 
an

al
ys

is
 L

1
 

  
Im

pr
ov

in
g 

th
e 

su
st

ai
na

bi
lit

y 
of

 o
pe

ra
tio

ns
 o

f a
 b

us
in

es
s 

ca
n 

in
vo

lv
e 

 a
n 

au
di

t o
f e

ne
rg

y 
us

ag
e,

 o
f w

at
er

 u
sa

ge
, o

f 
w

as
te

/m
at

er
ia

ls
 m

an
ag

em
en

t 
 

Im
pr

ov
in

g 
th

e 
su

st
ai

na
bi

lit
y 

of
 o

pe
ra

tio
ns

 o
f a

 d
is

tri
bu

tio
n 

w
ar

eh
ou

se
 c

an
 in

vo
lv

e 
an

 a
ud

it 
of

 d
is

tri
bu

tio
n 

fle
et

 e
ne

rg
y 

us
ag

e/
in

ve
nt

or
y 

flo
w

 a
nd

 o
rd

er
 m

an
ag

em
en

t 
 

O
pe

ra
tio

na
l s

us
ta

in
ab

ilit
y 

ca
n 

in
vo

lv
e 

 u
pg

ra
de

 o
f h

ea
tin

g 
an

d 
co

ol
in

g 
sy

st
em

s,
 m

or
e 

en
er

gy
 e

ffi
ci

en
t l

ig
ht

in
g,

 fu
el

 
ef

fic
ie

nt
 tr

an
sp

or
t/v

eh
ic

le
s 

 
Im

pr
ov

in
g 

op
er

at
io

na
l e

ffi
ci

en
cy

 in
vo

lv
es

 
 c

os
t e

ffe
ct

iv
e 

st
re

am
lin

in
g 

of
 b

as
e 

op
er

at
io

ns
 w

ith
 a

 fo
cu

s 
on

 re
so

ur
ce

 
ut

ilis
at

io
n 

 
Im

pr
ov

in
g 

op
er

at
io

na
l e

ffi
ci

en
cy

 c
an

 b
e 

so
ug

ht
 a

nd
 a

ch
ie

ve
d 

th
ro

ug
h 

 m
in

im
is

in
g 

w
as

te
 in

 o
pe

ra
tio

ns
,  

 
O

pe
ra

tio
na

l e
ffi

ci
en

cy
 c

an
 b

e 
im

pr
ov

ed
 w

ith
 

 p
ro

du
ci

ng
 a

nd
 m

an
ag

in
g 

en
ou

gh
 in

ve
nt

or
y 

to
 m

ee
t d

em
an

d 
w

ith
 a

s 
lit

tle
 

ex
ce

ss
 in

ve
nt

or
y 

as
 p

os
si

bl
e 

 

PAGE 184



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 2

4 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

5(
b)

 
A

O
4 

Ev
al

ua
tio

n 
 

6 
m

ar
ks

 fo
r e

va
lu

at
io

n 
 

 D
ev

el
op

ed
/S

up
po

rt
ed

 ju
dg

em
en

t i
n 

co
nt

ex
t 

L3
 

 
6 

m
ar

ks
 

D
ev

el
op

ed
/R

ea
so

na
bl

e 
ev

al
ua

tiv
e 

co
m

m
en

ts
 in

 c
on

te
xt

 
L3

 
 

5 
m

ar
ks

 

D
ev

el
op

ed
/S

up
po

rt
ed

 ju
dg

em
en

t w
ith

ou
t c

on
te

xt
 

L2
 

 
4 

m
ar

ks
 

D
ev

el
op

ed
/R

ea
so

na
bl

e 
ev

al
ua

tiv
e 

co
m

m
en

ts
 w

ith
ou

t c
on

te
xt

 
L2

 
 

3 
m

ar
ks

 

Li
m

ite
d 

su
pp

or
te

d 
ju

dg
em

en
t 

L1
 

 
2 

m
ar

ks
 

A
n 

at
te

m
pt

 to
 b

al
an

ce
 th

e 
ar

gu
m

en
ts

/W
ea

k 
at

te
m

pt
 a

t e
va

lu
at

iv
e 

co
m

m
en

ts
 

L1
 

 
1 

m
ar

k 

  A 
ju

dg
em

en
t/d

ec
is

io
n 

of
 th

e 
im

po
rta

nc
e 

of
 im

pr
ov

in
g 

th
e 

su
st

ai
na

bi
lit

y 
of

 o
pe

ra
tio

ns
 is

 m
ad

e.
  

Su
ch

 ju
dg

em
en

ts
/d

ec
is

io
ns

 m
ay

 b
e 

m
ad

e 
at

 a
ny

 p
oi

nt
 in

 th
e 

es
sa

y,
 n

ot
 ju

st
 in

 a
 c

on
cl

ud
in

g 
se

ct
io

n 
 

A 
ju

dg
em

en
t m

ig
ht

 b
e 

m
ad

e 
th

at
 o

pe
ra

tio
na

l s
us

ta
in

ab
ilit

y 
an

d 
op

er
at

io
na

l e
ffi

ci
en

cy
 a

re
 v

er
y 

m
uc

h 
th

e 
sa

m
e 

 th
e 

se
ar

ch
 fo

r c
os

t r
ed

uc
tio

n 
an

d 
th

e 
m

ea
su

re
s 

to
 s

ec
ur

e 
th

os
e 

co
st

 re
du

ct
io

ns
 c

an
 b

e 
si

m
ila

r, 
e.

g.
 w

as
te

 re
du

ct
io

n,
 

en
er

gy
 re

du
ct

io
n,

 e
ffi

ci
en

t r
es

ou
rc

e 
us

ag
e 

 
A 

ju
dg

em
en

t m
ig

ht
 b

e 
m

ad
e 

th
at

 o
pe

ra
tio

na
l e

ffi
ci

en
cy

 im
pr

ov
em

en
t i

s 
a 

m
uc

h 
m

or
e 

lim
ite

d 
ac

tiv
ity

 th
an

 s
us

ta
in

ab
ilit

y 
im

pr
ov

em
en

t 
 

A 
ju

dg
em

en
t m

ay
 b

e 
m

ad
e 

th
at

 th
e 

ai
m

s 
of

 a
 c

om
m

er
ci

al
 b

us
in

es
s 

sh
ou

ld
 b

e 
co

st
 re

du
ct

io
n 

an
d 

pr
of

it 
en

ha
nc

em
en

t, 
no

t o
bj

ec
tiv

es
 c

on
ce

rn
ed

 w
ith

 e
nv

iro
nm

en
ta

l a
nd

 s
oc

ie
ta

l b
en

ef
its

 
 

A 
ju

dg
em

en
t m

ig
ht

 b
e 

m
ad

e 
th

at
 im

pr
ov

in
g 

th
e 

su
st

ai
na

bi
lit

y 
of

 o
pe

ra
tio

ns
 re

qu
ire

s 
m

or
e 

su
bs

ta
nt

ia
l c

ha
ng

es
 in

 
bu

si
ne

ss
 b

eh
av

io
ur

 
 a

 fo
cu

s 
on

 th
e 

lo
ng

-te
rm

 ra
th

er
 th

an
 th

e 
sh

or
t-t

er
m

 
 th

e 
de

lib
er

at
e 

pu
rs

ui
t o

f e
co

lo
gi

ca
l b

al
an

ce
 

th
ro

ug
h 

th
e 

no
n-

de
pl

et
io

n 
of

 n
at

ur
al

 re
so

ur
ce

s 
 Ac

ce
pt

 a
ll 

va
lid

 re
sp

on
se

s.
 

 

PAGE 185



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 2

5 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

6(
a)

 
A

na
ly

se
 tw

o 
be

ne
fit

s 
to

 a
 b

us
in

es
s 

of
 c

us
to

m
er

 re
la

tio
ns

hi
p 

m
ar

ke
tin

g.
 

 Th
er

e 
ar

e 
8 

m
ar

ks
 in

 to
ta

l f
or

 Q
6(

a)
 

 4
 m

ar
ks

 fo
r e

ac
h 

be
ne

fit
 g

iv
en

: 
 1 

m
ar

k 
fo

r 
  

1 
m

ar
k 

fo
r 

 

2 
m

ar
ks

 fo
r 

 
 In

di
ca

tiv
e 

co
nt

en
t  

 R
es

po
ns

es
 m

ay
 in

cl
ud

e:
 

 A
O

1 
K

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

 
1 

m
ar

k 
fo

r g
iv

in
g 

on
e 

be
ne

fit
 

 
  

Es
ta

bl
is

he
s 

su
cc

es
sf

ul
 c

us
to

m
er

 re
la

tio
ns

hi
ps

 th
at

 p
ro

du
ce

 a
nd

 m
ai

nt
ai

n 
cu

st
om

er
 lo

ya
lty

 
 

C
R

M
 a

ttr
ac

ts
 a

nd
 re

ta
in

 c
us

to
m

er
s 

 
Im

pr
ov

es
 b

ra
nd

 im
ag

e 
 

An
 e

ffe
ct

iv
e 

m
et

ho
d 

of
 p

ro
m

ot
io

n/
ad

ve
rti

si
ng

 
 

An
 e

ffe
ct

iv
e 

w
ay

 o
f i

nc
re

as
in

g 
cu

st
om

er
 b

as
e 

 
Pr

ov
id

es
 im

po
rta

nt
 a

nd
 d

et
ai

le
d 

in
fo

rm
at

io
n 

on
 c

us
to

m
er

s 
 

Pr
ov

id
es

 a
 p

ot
en

tia
lly

 p
ro

fit
ab

le
 in

te
rfa

ce
 w

ith
 m

os
t i

m
po

rta
nt

 c
us

to
m

er
s 

 
R

ed
uc

es
 c

us
to

m
er

 d
is

sa
tis

fa
ct

io
n 

an
d 

co
m

pl
ai

nt
s 

8 

PAGE 186



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 2

6 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

6(
a)

 
A

O
2 

A
pp

lic
at

io
n 

 
1 

m
ar

k 
fo

r a
pp

lic
at

io
n 

of
 o

ne
 b

en
ef

it 
 

  
C

R
M

 p
ut

s 
th

e 
cu

st
om

er
 a

t t
he

 c
en

tre
 o

f a
ll 

m
ar

ke
tin

g 
de

ci
si

on
s 

to
 k

ee
p 

ex
is

tin
g 

cu
st

om
er

s 
an

d 
ga

in
 n

ew
 o

ne
s 

 
C

R
M

 g
ai

ns
 a

s 
m

uc
h 

in
fo

rm
at

io
n 

as
 p

os
si

bl
e 

ab
ou

t t
he

 in
co

m
e,

 b
uy

in
g 

ha
bi

ts
, a

nd
 p

ro
du

ct
 p

re
fe

re
nc

e 
of

 c
us

to
m

er
s 

 
 

C
R

M
 s

ee
ks

 to
 b

ui
ld

 a
 s

uc
ce

ss
fu

l i
nt

er
fa

ce
 w

ith
 c

us
to

m
er

s 
an

d 
so

 d
ea

l w
ith

 c
us

to
m

er
s 

ef
fic

ie
nt

ly
 a

nd
 e

ffe
ct

iv
el

y 
 A

O
3 

A
na

ly
si

s 
 

2 
m

ar
ks

 fo
r d

ev
el

op
ed

 a
na

ly
si

s 
of

 o
ne

 b
en

ef
it 

L2
 

 

1 
m

ar
k 

fo
r l

im
ite

d 
an

al
ys

is
 o

f o
ne

 b
en

ef
it 

L1
 

 
  

Im
pr

ov
e 

cu
st

om
er

 re
la

tio
ns

hi
ps

 
 g

at
he

rs
 d

at
a 

to
 fa

ci
lit

at
e 

ta
rg

et
ed

 m
ar

ke
tin

g 
an

d 
su

pp
or

t 
 

D
ee

pe
ns

 th
e 

bu
si

ne
ss

 re
la

tio
ns

hi
p 

w
ith

 c
us

to
m

er
s 

 a
llo

w
s 

bu
si

ne
ss

 to
 s

ta
y 

co
nn

ec
te

d 
to

 c
us

to
m

er
s 

an
d 

po
te

nt
ia

lly
 

in
cr

ea
se

 p
ro

fit
s 

 
Fa

ci
lit

at
es

 m
or

e 
ef

fe
ct

iv
e 

m
ar

ke
tin

g 
ca

m
pa

ig
ns

 
 m

ak
es

 fo
re

ca
st

in
g 

si
m

pl
er

 a
nd

 m
or

e 
ac

cu
ra

te
 

 th
e 

w
ho

le
 c

us
to

m
er

 
jo

ur
ne

y 
fro

m
 e

nq
ui

ry
 to

 s
al

e 
is

 d
oc

um
en

te
d 

 
Su

pp
or

ts
 a

 s
tra

te
gy

 to
 le

ar
n 

m
or

e 
ab

ou
t c

us
to

m
er

 n
ee

ds
 a

nd
 b

eh
av

io
ur

s 
 a

nd
 s

o 
de

al
 w

ith
 c

us
to

m
er

s 
m

or
e 

ef
fic

ie
nt

ly
 

 d
et

er
m

in
e 

w
hi

ch
 c

us
to

m
er

s 
ar

e 
m

or
e 

pr
of

ita
bl

e 
an

d 
th

os
e 

th
at

 a
re

 n
ot

 p
ro

fit
ab

le
 

 
Im

pr
ov

es
 c

us
to

m
er

 re
la

tio
ns

hi
ps

 w
he

re
 s

al
es

 m
ay

 b
e 

sl
ip

pi
ng

 o
r w

he
re

 th
er

e 
is

 p
oo

r c
us

to
m

er
 s

er
vi

ce
 

 in
ve

st
 in

 li
ve

 
ch

at
, v

id
eo

 c
ha

t e
tc

 
 

As
si

st
s 

sa
le

s 
te

am
 to

 a
na

ly
se

 a
nd

 p
rio

rit
is

e 
ex

is
tin

g 
sa

le
s 

 id
en

tif
y 

an
d 

se
iz

e 
sa

le
s 

op
po

rtu
ni

tie
s 

 c
ro

ss
-s

el
lin

g 
 

R
ed

uc
es

 c
os

ts
 o

f m
ar

ke
tin

g 
 b

et
te

r t
ar

ge
te

d 
cu

st
om

er
 in

fo
rm

at
io

n 
(in

 th
e 

cl
ou

d,
 fo

r e
xa

m
pl

e)
 re

du
ce

s 
th

e 
co

st
s 

of
 

m
an

ua
l a

nd
 p

ap
er

 a
dm

in
is

tra
tiv

e 
w

or
k 

 Ac
ce

pt
 a

ll 
va

lid
 re

sp
on

se
s.

 

 

PAGE 187



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 2

7 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

6(
b)

 
 E

va
lu

at
e 

th
is

 v
ie

w
. 

 Th
er

e 
ar

e 
12

 m
ar

ks
 fo

r Q
6(

b)
: 

2 
m

ar
ks

 fo
r 

  

2 
m

ar
ks

 fo
r 

 

2 
m

ar
ks

 fo
r 

 

6 
m

ar
ks

 fo
r 

 
 In

di
ca

tiv
e 

co
nt

en
t  

 R
es

po
ns

es
 m

ay
 in

cl
ud

e:
 

 A
O

1 
K

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

 
2 

m
ar

ks
 fo

r d
ev

el
op

ed
 k

no
w

le
dg

e 
L2

 
 

1 
m

ar
k 

fo
r l

im
ite

d 
kn

ow
le

dg
e 

L1
 

 
  

M
ar

ke
t r

es
ea

rc
h 

is
 a

ct
io

n 
de

si
gn

ed
 to

 g
at

he
r i

nf
or

m
at

io
n 

ab
ou

t c
on

su
m

er
 n

ee
ds

 a
nd

 p
re

fe
re

nc
es

 th
at

 h
el

ps
 to

 
de

te
rm

in
e 

th
e 

vi
ab

ilit
y 

of
 a

 p
ro

du
ct

 o
r s

er
vi

ce
 

 
M

ar
ke

t r
es

ea
rc

h 
in

fo
rm

at
io

n 
ca

n 
he

lp
 a

 b
us

in
es

s 
to

 u
nd

er
st

an
d 

w
ha

t c
us

to
m

er
s 

w
an

t a
nd

 th
ei

r p
er

ce
pt

io
ns

 o
f e

xi
st

in
g 

pr
od

uc
ts

 a
nd

 s
er

vi
ce

s 
 s

tre
ng

th
s 

an
d 

w
ea

kn
es

se
s 

 
Pr

od
uc

t d
ev

el
op

m
en

t s
up

po
rts

 b
us

in
es

s 
su

rv
iv

al
 a

nd
 g

ro
w

th
 w

he
re

 th
er

e 
ar

e 
ch

an
gi

ng
 c

us
to

m
er

 d
em

an
ds

 a
nd

 
be

ha
vi

ou
rs

, a
nd

 s
tro

ng
 c

om
pe

tit
io

n 
 

Pr
od

uc
ts

 a
re

 d
es

ig
ne

d 
to

 b
e 

m
or

e 
at

tra
ct

iv
e 

to
 e

xi
st

in
g 

cu
st

om
er

s 
an

d 
to

 a
ttr

ac
t n

ew
 c

us
to

m
er

s 
 

M
ar

ke
t r

es
ea

rc
h 

pr
od

uc
es

 re
le

va
nt

 in
fo

rm
at

io
n 

fo
r p

ro
du

ct
 d

ev
el

op
m

en
t 

12
 

PAGE 188



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 2

8 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

6(
b)

 
 

In
di

ca
te

s 
ga

ps
 th

at
 c

an
 b

e 
fil

le
d 

th
ro

ug
h 

pr
od

uc
t d

ev
el

op
m

en
t 

 
In

fo
rm

s 
th

e 
bu

si
ne

ss
 o

f c
om

pe
tit

or
 th

re
at

s 
 

In
fo

rm
s 

th
e 

bu
si

ne
ss

 o
f p

er
fo

rm
in

g 
an

d 
no

n-
pe

rfo
rm

in
g 

pr
od

uc
ts

 a
nd

 s
er

vi
ce

s 
 

In
fo

rm
s 

th
e 

bu
si

ne
ss

 o
f c

us
to

m
er

 e
xp

ec
ta

tio
ns

/re
qu

ire
m

en
ts

 a
nd

 w
ha

t c
ha

ng
es

 m
ay

 ta
ke

 p
la

ce
 

 A
O

2 
A

pp
lic

at
io

n 
 

2 
m

ar
ks

 fo
r d

ev
el

op
ed

 a
pp

lic
at

io
n 

L2
 

 

1 
m

ar
k 

fo
r l

im
ite

d 
ap

pl
ic

at
io

n 
L1

 
 

 M
ar

ke
t r

es
ea

rc
h 

an
d 

ne
w

 p
ro

du
ct

s 
m

ay
 b

e 
re

qu
ire

d 
du

e 
to

 th
e 

fo
llo

w
in

g 
re

as
on

s:
  

  
H

ot
el

 ro
om

s 
m

ay
 b

e 
tir

ed
, d

at
ed

, t
oo

 s
m

al
l 

 
H

ot
el

 m
ay

 la
ck

 p
oo

ls
, g

ym
s,

 e
nt

er
ta

in
m

en
t 

 
H

ot
el

 fo
od

 m
ay

 b
e 

po
or

/in
di

ffe
re

nt
 

 
C

us
to

m
er

 s
er

vi
ce

s 
m

ay
 b

e 
po

or
 

 li
ttl

e 
pe

rs
on

al
 s

er
vi

ce
 

 fe
w

 re
m

ed
ie

s 
fo

r f
au

lts
 

 T
V/

sh
ow

er
s 

no
t w

or
ki

ng
 

 
H

ot
el

 a
m

en
iti

es
 m

ay
 b

e 
ou

t o
f d

at
e 

 re
fu

rb
is

hm
en

t n
ee

de
d 

to
 m

ee
t m

od
er

n 
ne

ed
s 

 A
O

3 
A

na
ly

si
s 

 

2 
m

ar
ks

 fo
r d

ev
el

op
ed

 a
na

ly
si

s 
L2

 
   

1 
m

ar
k 

fo
r l

im
ite

d 
an

al
ys

is
 L

1 
 

 M
ar

ke
t r

es
ea

rc
h 

m
ay

 b
e 

ne
ed

ed
 to

 a
dd

re
ss

 th
e 

fo
llo

w
in

g:
 

 
D

ev
el

op
 a

 b
et

te
r u

nd
er

st
an

di
ng

 o
f c

us
to

m
er

 c
on

ce
rn

s/
di

ss
at

is
fa

ct
io

n 
 e

nc
ou

ra
ge

 o
n-

lin
e 

re
vi

ew
s 

an
d 

fe
ed

ba
ck

 
 

Im
pr

ov
e 

cu
st

om
er

 s
at

is
fa

ct
io

n 
by

 re
w

ar
di

ng
 lo

ya
l g

ue
st

s 
an

d 
pe

rs
on

al
is

e 
th

e 
cu

st
om

er
 e

xp
er

ie
nc

e 
 

M
od

er
ni

se
 a

nd
 im

pr
ov

e 
ho

te
l s

er
vi

ce
s 

su
ch

 a
 fr

ee
 in

te
rn

et
, o

ffe
r m

or
e 

su
st

ai
na

bl
e 

se
rv

ic
es

 
 re

cy
cl

ab
le

 m
at

er
ia

ls
, 

w
at

er
 c

on
se

rv
at

io
n,

 s
im

pl
ify

 th
e 

bo
ok

in
g 

an
d 

m
ak

e 
ch

ec
ko

ut
 s

im
pl

e 
an

d 
sp

ee
dy

 
 

Sp
ec

ia
l o

ffe
rs

 fo
r l

on
g 

st
ay

, o
ut

 o
f s

ea
so

n 
st

ay
s 

 p
ric

e 
re

du
ct

io
ns

, e
nh

an
ce

d 
fo

od
 o

pt
io

ns
, u

pg
ra

de
 ro

om
 

 
R

ec
ru

it 
ne

w
 le

ad
er

sh
ip

 a
nd

 m
an

ag
em

en
t 

 to
 c

re
at

e 
ne

w
 id

ea
s 

an
d 

pr
od

uc
ts

, i
m

pr
ov

ed
 c

us
to

m
er

 s
at

is
fa

ct
io

n 
 

Im
pr

ov
e 

qu
al

ity
 o

f h
ot

el
 s

er
vi

ce
s 

 n
ew

 lo
ca

l s
up

pl
ie

rs
 o

f q
ua

lit
y 

fo
od

 
 h

ig
he

r q
ua

lit
y 

be
d 

lin
en

 
 

 a
ttr

ac
t a

 n
ew

 c
lie

nt
el

e 
 

In
ve

st
 m

or
e 

re
so

ur
ce

s 
in

to
 m

ar
ke

tin
g 

 e
xp

lo
it 

th
e 

br
an

d 
 o

ut
fla

nk
 c

om
pe

tit
or

 a
ct

iv
iti

es
 

 m
ar

ke
t n

ew
 o

ffe
rs

 
 M

ar
ke

t r
es

ea
rc

h 
an

d 
pr

od
uc

t d
ev

el
op

m
en

t w
ill 

lik
el

y 
un

de
rp

in
 a

nd
 s

up
po

rt 
m

os
t o

f t
he

 a
ct

iv
iti

es
 o

ut
lin

ed
 a

bo
ve

 

 

PAGE 189



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 2

9 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

6(
b)

 
A

O
4 

Ev
al

ua
tio

n 
 

6 
m

ar
ks

 fo
r e

va
lu

at
io

n 
 

 D
ev

el
op

ed
/S

up
po

rt
ed

 ju
dg

em
en

t i
n 

co
nt

ex
t 

L3
 

 
6 

m
ar

ks
 

D
ev

el
op

ed
/R

ea
so

na
bl

e 
ev

al
ua

tiv
e 

co
m

m
en

ts
 in

 c
on

te
xt

 
L3

 
 

5 
m

ar
ks

 

D
ev

el
op

ed
/S

up
po

rt
ed

 ju
dg

em
en

t w
ith

ou
t c

on
te

xt
 

L2
 

 
4 

m
ar

ks
 

D
ev

el
op

ed
/R

ea
so

na
bl

e 
ev

al
ua

tiv
e 

co
m

m
en

ts
 w

ith
ou

t c
on

te
xt

 
L2

 
 

3 
m

ar
ks

 

Li
m

ite
d 

su
pp

or
te

d 
ju

dg
em

en
t 

L1
 

 
2 

m
ar

ks
 

A
n 

at
te

m
pt

 to
 b

al
an

ce
 th

e 
ar

gu
m

en
ts

/W
ea

k 
at

te
m

pt
 a

t e
va

lu
at

iv
e 

co
m

m
en

ts
 

L1
 

 
1 

m
ar

k 

 A 
ju

dg
em

en
t/d

ec
is

io
n 

re
ga

rd
in

g 
th

e 
im

po
rta

nc
e 

of
 m

ar
ke

t r
es

ea
rc

h 
an

d 
ne

w
 p

ro
du

ct
 d

ev
el

op
m

en
t i

s 
m

ad
e.

  
Su

ch
 ju

dg
em

en
ts

/d
ec

is
io

ns
 c

an
 b

e 
m

ad
e 

at
 a

ny
 p

oi
nt

 in
 th

e 
es

sa
y 

an
d 

no
t j

us
t i

n 
a 

co
nc

lu
di

ng
 s

ec
tio

n 
 

A 
ju

dg
em

en
t/d

ec
is

io
n 

m
ig

ht
 b

e 
m

ad
e 

th
at

, i
f c

us
to

m
er

 s
at

is
fa

ct
io

n 
(o

r l
ac

k 
of

 it
) i

s 
th

e 
ca

us
e 

of
 p

oo
r h

ot
el

 p
er

fo
rm

an
ce

, 
th

en
 m

ar
ke

t r
es

ea
rc

h 
is

 v
ita

l a
nd

 im
po

rta
nt

 in
 o

rd
er

 to
 d

et
er

m
in

e 
w

ha
t c

ha
ng

es
 n

ee
d 

to
 b

e 
m

ad
e 

 
It 

m
ay

 b
e 

de
ci

de
d 

th
at

 m
ar

ke
t r

es
ea

rc
h 

m
us

t c
om

e 
be

fo
re

 d
ev

el
op

m
en

t o
f p

ro
du

ct
s 

or
 s

er
vi

ce
s.

 R
es

ea
rc

h 
an

d 
D

ev
el

op
m

en
t i

s 
th

e 
co

rre
ct

 o
rd

er
 

 
Th

e 
ju

dg
em

en
t i

s 
m

ad
e 

th
at

 m
ar

ke
t r

es
ea

rc
h 

is
 th

e 
cr

iti
ca

l t
oo

l t
o 

en
ab

le
 a

 b
us

in
es

s 
to

 k
no

w
 w

ha
t e

xi
st

in
g 

an
d 

ne
w

 
cu

st
om

er
s 

ne
ed

 a
nd

 w
an

t 
 a

nd
 w

ith
ou

t e
ffe

ct
iv

e 
m

ar
ke

t r
es

ea
rc

h 
co

m
pe

tit
iv

e 
ad

va
nt

ag
e 

ca
nn

ot
 b

e 
ac

hi
ev

ed
 

 
It 

m
ay

 b
e 

de
ci

de
d 

th
at

 e
ffe

ct
iv

e 
ho

te
l m

an
ag

er
s 

an
d 

le
ad

er
s 

ne
ed

 to
 c

on
ce

nt
ra

te
 o

n 
ne

w
 id

ea
s 

an
d 

pr
od

uc
ts

 q
ui

ck
ly

 
ra

th
er

 th
an

 w
ai

t f
or

 m
ar

ke
t r

es
ea

rc
h 

re
su

lts
 

 
A 

ju
dg

em
en

t m
ig

ht
 b

e 
m

ad
e 

th
at

 a
tte

m
pt

s 
to

 im
pr

ov
e 

ho
te

ls
 re

qu
ire

s 
bo

th
 e

ffe
ct

iv
e 

m
ar

ke
t r

es
ea

rc
h 

an
d 

pr
od

uc
t 

de
ve

lo
pm

en
t 

 
A 

ju
dg

em
en

t c
ou

ld
 b

e 
m

ad
e 

th
at

 th
er

e 
ar

e 
ot

he
r f

ac
to

rs
 th

at
 n

ee
d 

to
 b

e 
co

ns
id

er
ed

, o
th

er
 th

an
 m

ar
ke

t r
es

ea
rc

h 
e.

g.
 

th
e 

qu
al

ity
 o

f f
in

an
ci

al
 m

an
ag

em
en

t a
nd

 c
on

tro
l, 

th
e 

qu
al

ity
 o

f H
R

M
, o

r t
he

 o
pe

ra
tio

na
l e

ffi
ci

en
cy

 o
f f

oo
d 

pr
od

uc
tio

n 
an

d 
cl

ea
ni

ng
 o

pe
ra

tio
ns

 

 

PAGE 190



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 3

0 
of

 3
2 

 
 

Q
ue

st
io

n 
A

ns
w

er
 

M
ar

ks
 

6(
b)

 
Ac

ce
pt

 a
ll 

va
lid

 re
sp

on
se

s.
 

 
  

 

PAGE 191



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 3

1 
of

 3
2 

 
 

M
ar

k 
G

rid
s 

fo
r S

ec
tio

n 
B

 
 U

se
d 

fo
r Q

5(
a)

 a
nd

 Q
6(

a)
 

 Le
ve

l 
A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
2 

m
ar

ks
 

A
O

2 
A

pp
lic

at
io

n 
2 

m
ar

ks
 

A
O

3 
A

na
ly

si
s 

4 
m

ar
ks

 

2 
 

  
3

4 
m

ar
ks

 
D

ev
el

op
ed

 a
na

ly
si

s 
 

D
ev

el
op

ed
 a

na
ly

si
s 

th
at

 id
en

tif
ie

s 
co

nn
ec

tio
ns

 b
et

w
ee

n 
ca

us
es

, i
m

pa
ct

s 
an

d/
or

 c
on

se
qu

en
ce

s 
of

 tw
o 

po
in

ts
. 

 
D

ev
el

op
ed

 a
na

ly
si

s 
th

at
 id

en
tif

ie
s 

co
nn

ec
tio

ns
 b

et
w

ee
n 

ca
us

es
, i

m
pa

ct
s 

an
d/

or
 c

on
se

qu
en

ce
s 

of
 o

ne
 p

oi
nt

. 

1 
1

2 
m

ar
ks

 
 

Kn
ow

le
dg

e 
of

 tw
o 

re
le

va
nt

 p
oi

nt
s 

is
 

us
ed

 to
 a

ns
w

er
 th

e 
qu

es
tio

n.
  

 
Kn

ow
le

dg
e 

of
 o

ne
 re

le
va

nt
 p

oi
nt

 is
 

us
ed

 to
 a

ns
w

er
 th

e 
qu

es
tio

n.
 

1
2 

m
ar

ks
 

 
Ap

pl
ic

at
io

n 
of

 tw
o 

re
le

va
nt

 p
oi

nt
s 

to
 a

 
bu

si
ne

ss
 c

on
te

xt
.  

 
Ap

pl
ic

at
io

n 
of

 o
ne

 re
le

va
nt

 p
oi

nt
 to

 a
 

bu
si

ne
ss

 c
on

te
xt

.  

1
2 

m
ar

ks
 

Li
m

ite
d 

an
al

ys
is

 
 

Li
m

ite
d 

an
al

ys
is

 th
at

 id
en

tif
ie

s 
co

nn
ec

tio
ns

 b
et

w
ee

n 
ca

us
es

, i
m

pa
ct

s 
an

d/
or

 c
on

se
qu

en
ce

s 
of

 tw
o 

po
in

ts
.  

 
Li

m
ite

d 
an

al
ys

is
 th

at
 id

en
tif

ie
s 

co
nn

ec
tio

ns
 b

et
w

ee
n 

ca
us

es
, i

m
pa

ct
s 

an
d/

or
 c

on
se

qu
en

ce
s 

of
 o

ne
 p

oi
nt

.  

0 
0 

m
ar

ks
 

N
o 

cr
ed

ita
bl

e 
re

sp
on

se
. 

0 
m

ar
ks

 
N

o 
cr

ed
ita

bl
e 

re
sp

on
se

. 
0 

m
ar

ks
 

N
o 

cr
ed

ita
bl

e 
re

sp
on

se
. 

  
 

PAGE 192



96
09

/1
2 

C
am

br
id

ge
 In

te
rn

at
io

na
l A

S 
& 

A 
Le

ve
l 

 M
ar

k 
Sc

he
m

e 
PU

B
LI

SH
ED

 
O

ct
ob

er
/N

ov
em

be
r 2

02
4 

 ©
 C

am
br

id
ge

 U
ni

ve
rs

ity
 P

re
ss

 &
 A

ss
es

sm
en

t 2
02

4 
Pa

ge
 3

2 
of

 3
2 

 
 

M
ar

k 
G

rid
s 

fo
r S

ec
tio

n 
B

 
 U

se
d 

fo
r Q

5(
b)

 a
nd

 Q
6(

b)
 

 Le
ve

l 
A

O
1 

K
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
2 

m
ar

ks
 

A
O

2 
A

pp
lic

at
io

n 
2 

m
ar

ks
 

A
O

3 
A

na
ly

si
s 

2 
m

ar
ks

 
A

O
4 

Ev
al

ua
tio

n 
6 

m
ar

ks
 

3 
 

 
 

5
6 

m
ar

ks
 

D
ev

el
op

ed
 e

va
lu

at
io

n 
in

 c
on

te
xt

 
 

A 
de

ve
lo

pe
d 

ju
dg

em
en

t/c
on

cl
us

io
n 

is
 m

ad
e 

in
 

th
e 

bu
si

ne
ss

 c
on

te
xt

.  
 

D
ev

el
op

ed
 e

va
lu

at
iv

e 
co

m
m

en
ts

 
w

hi
ch

 b
al

an
ce

 s
om

e 
ke

y 
ar

gu
m

en
ts

 in
 th

e 
bu

si
ne

ss
 

co
nt

ex
t. 

2 
2 

m
ar

ks
 

D
ev

el
op

ed
 k

no
w

le
dg

e 
of

 
re

le
va

nt
 k

ey
 te

rm
(s

) a
nd

/o
r 

fa
ct

or
(s

) i
s 

us
ed

 to
 a

ns
w

er
 th

e 
qu

es
tio

n.
 

2 
m

ar
ks

 
D

ev
el

op
ed

 a
pp

lic
at

io
n 

of
 

re
le

va
nt

 p
oi

nt
(s

) t
o 

th
e 

bu
si

ne
ss

 c
on

te
xt

. 

2 
m

ar
ks

 
D

ev
el

op
ed

 a
na

ly
si

s 
 

th
at

 id
en

tif
ie

s 
co

nn
ec

tio
ns

 
be

tw
ee

n 
ca

us
es

, i
m

pa
ct

s 
an

d/
or

 c
on

se
qu

en
ce

s.
 

3
4 

m
ar

ks
 

D
ev

el
op

ed
 e

va
lu

at
io

n 
 

 
A 

de
ve

lo
pe

d 
ju

dg
em

en
t/c

on
cl

us
io

n 
is

 m
ad

e.
  

 
D

ev
el

op
ed

 e
va

lu
at

iv
e 

co
m

m
en

ts
 

w
hi

ch
 b

al
an

ce
 s

om
e 

ke
y 

ar
gu

m
en

ts
. 

1 
1 

m
ar

k 
Li

m
ite

d 
kn

ow
le

dg
e 

 
of

 re
le

va
nt

 k
ey

 te
rm

(s
) a

nd
/o

r 
fa

ct
or

(s
) i

s 
us

ed
 to

 a
ns

w
er

 th
e 

qu
es

tio
n.

 

1 
m

ar
k 

Li
m

ite
d 

ap
pl

ic
at

io
n 

 
of

 re
le

va
nt

 p
oi

nt
(s

) t
o 

th
e 

bu
si

ne
ss

 c
on

te
xt

. 
 

1 
m

ar
k 

Li
m

ite
d 

an
al

ys
is

  
th

at
 id

en
tif

ie
s 

co
nn

ec
tio

ns
 

be
tw

ee
n 

ca
us

es
, i

m
pa

ct
s 

an
d/

or
 c

on
se

qu
en

ce
s.

 

1
2 

m
ar

ks
 

Li
m

ite
d 

ev
al

ua
tio

n 
 

A 
ju

dg
em

en
t/c

on
cl

us
io

n 
is

 m
ad

e 
w

ith
 li

m
ite

d 
su

pp
or

tin
g 

co
m

m
en

t/e
vi

de
nc

e.
 

 
An

 a
tte

m
pt

 is
 m

ad
e 

to
 b

al
an

ce
 

th
e 

ar
gu

m
en

ts
. 

0 
0 

m
ar

ks
 

N
o 

cr
ed

ita
bl

e 
re

sp
on

se
. 

0 
m

ar
ks

 
N

o 
cr

ed
ita

bl
e 

re
sp

on
se

. 
0 

m
ar

ks
 

N
o 

cr
ed

ita
bl

e 
re

sp
on

se
. 

0 
m

ar
ks

 
N

o 
cr

ed
ita

bl
e 

re
sp

on
se

. 

 

PAGE 193



This document has 4 pages. Any blank pages are indicated.

 [Turn over

Cambridge International AS & A Level

BUSINESS 9609/13

Paper 1 Business Concepts 1 October/November 2024

 1 hour 15 minutes

You must answer on the enclosed answer booklet.

You will need: Answer booklet (enclosed)

INSTRUCTIONS
 Answer five questions in total: 

Section A: answer all questions.
Section B: answer one question.

 Follow the instructions on the front cover of the answer booklet. If you need additional answer paper, 
ask the invigilator for a continuation booklet.

INFORMATION
 The total mark for this paper is 40.
 The number of marks for each question or part question is shown in brackets [ ].

*
8
0
2
7
3
4
7
7
1
1
*

DC (SL) 337467/3
© UCLES 2024

PAGE 194



2

9609/13/O/N/24© UCLES 2024

Section A

Answer all questions.

1 (a) Define the term labour turnover. [2]

 (b) Explain one implication for a business of having a low rate of labour turnover. [3]

2 (a) Define the term product differentiation. [2]

 (b) Explain one reason why product development might be important for a business. [3]

3 (a) Define the term government grant. [2]

 (b) Explain one advantage of using retained earnings as a source of business finance. [3]

4 Analyse one likely impact on a business of outsourcing its production process. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two reasons why a business might decide to grow internally (organically). [8]

 (b) ‘Even a friendly merger between two social media companies may not be successful.’

  Evaluate this view. [12]

OR

6 (a) Analyse two reasons why a business might use external recruitment. [8]

 (b) Evaluate whether the contribution of the managers in a new hospital will have the most 
influence on its performance. [12]
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Paper 1 Business Concepts 1 February/March 2025
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You must answer on the enclosed answer booklet.

You will need: Answer booklet (enclosed)

INSTRUCTIONS
 Answer five questions in total: 

Section A: answer all questions.
Section B: answer one question.

 Follow the instructions on the front cover of the answer booklet. If you need additional answer paper, 
ask the invigilator for a continuation booklet.
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 The total mark for this paper is 40.
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Section A

Answer all questions.

1 (a) Define the term intrapreneur. [2]

 (b) Explain one disadvantage of being a small business. [3]

2 (a) Define the term psychographic market segmentation. [2]

 (b) Explain one factor that might influence the demand for a product. [3]

3 (a) Define the term indirect costs. [2]

 (b) Explain one benefit to a business of using budgets. [3]

4 Analyse one impact on employees of trade union involvement in the workplace. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two limitations to a business of capital intensive operations. [8]

 (b) ‘A soft drinks manufacturer must improve its sustainability in order to compete successfully.’

  Evaluate this view. [12]

OR

6 (a) Analyse two benefits to a business of using online recruitment methods. [8]

 (b) ‘Improving employee morale and welfare is the most important role of human resource 
management (HRM) in an airline business.’

  Evaluate this view. [12]
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Section A

Answer all questions.

1 (a) Define the term job enrichment. [2]

 (b) Explain one disadvantage to a business of using empowerment to motivate employees. [3]

2 (a) Define the term price discrimination. [2]

 (b) Explain one disadvantage to a business of using competitive pricing. [3]

3 (a) Define the term capital intensive operations. [2]

 (b) Explain one limitation to a business of labour intensive operations. [3]

4 Analyse one way a business might fail as a consequence of lack of finance. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two ways business enterprise can help the development of a country. [8]

 (b) ‘Intrapreneurship is the most important factor that will ensure the success of a computer 
entertainment business.’

  Evaluate this view. [12]

OR

6 (a) Analyse two ways international markets may present different challenges to a business than 
national markets. [8]

 (b) Evaluate whether customer relationship marketing (CRM) is suitable for all small businesses.
 [12]
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Section A: answer all questions.
Section B: answer one question.

 Follow the instructions on the front cover of the answer booklet. If you need additional answer paper, 
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Section A

Answer all questions.

1 (a) Define the term mission statement. [2]

 (b) Explain one disadvantage to a business of having corporate social responsibility (CSR) as a 
business objective. [3]

2 (a) Define the term involuntary redundancy. [2]

 (b) Explain one way a business could use employee development to encourage multi-skilling. [3]

3 (a) Define the term inventory re-order level. [2]

 (b) Explain one advantage to a business of holding buffer inventory. [3]

4 Analyse one reason why a business may use cost-based pricing. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two disadvantages to employees of an autocratic management style. [8]

 (b) ‘The contribution of managers to business performance in a hospital is less important than 
that of medical employees.’

  Evaluate this view. [12]

OR

6 (a) Analyse two advantages to a business of using sale and leaseback of non-current assets as 
a source of finance. [8]

 (b) ‘The use of budgets is the most effective way to monitor the performance of a hotel.’

  Evaluate this view. [12]
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Paper 1 Business Concepts 1 May/June 2025

 1 hour 15 minutes

You must answer on the enclosed answer booklet.

You will need: Answer booklet (enclosed)

INSTRUCTIONS
 Answer five questions in total:

Section A: answer all questions.
Section B: answer one question.

 Follow the instructions on the front cover of the answer booklet. If you need additional answer paper, 
ask the invigilator for a continuation booklet.

INFORMATION
 The total mark for this paper is 40.
 The number of marks for each question or part question is shown in brackets [ ].
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Section A

Answer all questions.

1 (a) Define the term motivation. [2]

 (b) Explain one benefit to a business of motivated employees. [3]

2 (a) Define the term incremental budgets. [2]

 (b) Explain one advantage to a business of using variance analysis. [3]

3 (a) Define the term Just in Time (JIT). [2]

 (b) Explain one disadvantage to a business of using Just in Time (JIT). [3]

4 Analyse one advantage to a business of using mass marketing. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two benefits to a business of using break-even analysis. [8]

 (b) Evaluate whether cash flow forecasting is the most important activity for the success of a 
fashion clothing manufacturer. [12]

OR

6 (a) Analyse two advantages to a business of making ethical decisions. [8]

 (b) ‘Employees are the most important stakeholder group in a primary sector oil and gas 
business.’

  Evaluate this view. [12]

PAGE 330



PAGE 331



PAGE 332



PAGE 333



n

PAGE 334



PAGE 335



PAGE 336



PAGE 337



PAGE 338



PAGE 339



m
ot

iv
at

io
n.

m
ot

iv
at

e’
 )

PAGE 340



PAGE 341



PAGE 342



in
cr

em
en

ta
l b

ud
ge

ts
. 

 

PAGE 343



PAGE 344



PAGE 345



 

PAGE 346



PAGE 347



PAGE 348



PAGE 349



PAGE 350



 

PAGE 351



PAGE 352



 

PAGE 353



PAGE 354



A
 ju

dg
em

en
t/c

on
cl

us
io

n 
is

 m
ad

e 
as

 to
 th

e 
im

po
rta

nc
e 

of
 c

as
h 

flo
w

 fo
re

ca
st

in
g 

fo
r t

he
 s

uc
ce

ss
 o

f a
 n

ew
 re

st
au

ra
nt

. S
uc

h 
ju

dg
em

en
ts

/c
on

cl
us

io
ns

 m
ay

 b
e 

m
ad

e 
at

 a
ny

 p
oi

nt
 in

 th
e 

es
sa

y,
 n

ot
 o

nl
y 

in
 a

 c
on

cl
ud

in
g 

se
ct

io
n.

 

PAGE 355



PAGE 356



PAGE 357



PAGE 358



PAGE 359



A
 ju

dg
em

en
t/c

on
cl

us
io

n 
is

 m
ad

e 
as

 to
 th

e 
vi

ew
 th

at
 th

e 
m

ai
n 

re
as

on
 fo

r n
ew

 b
us

in
es

s 
fa

ilu
re

 is
 th

e 
pu

rs
ui

t o
f g

ro
w

th
 to

o 
qu

ic
kl

y.
 S

uc
h 

ju
dg

em
en

ts
/c

on
cl

us
io

ns
 m

ay
 b

e 
m

ad
e 

at
 a

ny
 p

oi
nt

 in
 th

e 
es

sa
y,

 n
ot

 ju
st

 in
 a

 c
on

cl
ud

in
g 

se
ct

io
n.

 

PAGE 360



PAGE 361



PAGE 362



This document has 4 pages. Any blank pages are indicated.

 [Turn over

Cambridge International AS & A Level

*
2
3
8
1
7
3
8
9
0
0
*

BUSINESS 9609/11

Paper 1 Business Concepts 1 October/November 2025

 1 hour 15 minutes
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Section A: answer all questions.
Section B: answer one question.
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 The total mark for this paper is 40.
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Section A

Answer all questions.

1 (a) Define the term public sector. [2]

 (b) Explain one benefit to a business of having a business plan. [3]

2 (a) Define the term liquidation. [2]

 (b) Explain one external source of finance for a business. [3]

3 (a) Define the term labour productivity. [2]

 (b) Explain one way that a business can improve labour productivity. [3]

4 Analyse one benefit to a business of low labour turnover. [5]

Section B

Answer one question only.

EITHER

5 (a)  Analyse two benefits to a business of using a vertical merger for growth. [8]

 (b) ‘Risk-taking is the most important quality needed by an entrepreneur to be successful in the 
clothing design industry.’

  Evaluate this view. [12]

OR

6 (a) Analyse two benefits to a business of using a Boston Matrix. [8]

 (b) ‘Packaging is the most effective promotion method for a fast-food business.’

  Evaluate this view. [12]
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Section A

Answer all questions.

1 (a) Define the term triple bottom line. [2]

 (b) Explain one advantage to a business of being a social enterprise. [3]

2 (a) Define the term on-the-job training. [2]

 (b) Explain one advantage to a business of induction training. [3]

3 (a) Define the term break-even analysis. [2]

 (b) Explain one limitation for a business of break-even analysis. [3]

4 Analyse one reason why a business might hold low levels of inventory. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two benefits to a business of using an internal source of finance for business growth.
 [8]

 (b) ‘The main reason why many small businesses fail is that they do not understand the difference 
between cash and profit.’

  Evaluate this view. [12]

OR

6 (a) Analyse two benefits to a business of product portfolio analysis. [8]

 (b) Evaluate whether branding is the most important factor in the successful promotion of a new 
health drink. [12]
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Section A

Answer all questions.

1 (a) Define the term market growth. [2]

 (b) Explain one pricing method. [3]

2 (a) Define the term employee morale. [2]

 (b) Explain one method of paying employees. [3]

3 (a) Define the term hostile takeover. [2]

 (b) Explain one importance to a business of having objectives. [3]

4 Analyse one impact on a business of outsourcing. [5]

Section B

Answer one question only.

EITHER

5 (a) Analyse two limitations for a business of sampling during market research. [8]

 (b) Evaluate the view that new product development is the most important activity for the success 
of a toy manufacturer. [12]

OR

6 (a) Analyse two uses of cost information for a business. [8]

 (b) ‘A large bank loan is the most appropriate source of finance for the expansion of a furniture 
retailer.’

  Evaluate this view. [12]
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Section A

Answer all questions.

1 (a) Define the term public sector. [2]

 (b) Explain one key element of a business plan. [3]

2 (a) Define the term channel of distribution. [2]

 (b) Explain one stage of the product life cycle. [3]

3 (a) Define the term JIC (Just in Case). [2]

 (b) Explain one method of improving capacity utilisation. [3]

4 Analyse one reason an employee might be motivated by status. [5]

Section B

Answer one question only.

Either

5 (a) Analyse two reasons why a lack of finance may lead to business failure. [8]

 (b) Evaluate whether using internal sources of finance is the most appropriate way to fund the 
growth of a pharmaceutical business. [12]

Or

6 (a) Analyse two disadvantages to a potential franchisee of buying into a franchise. [8]

 (b) Evaluate whether owners are the most important stakeholders in a private school. [12]
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Section A

Answer all questions.

1 (a) Define the term ‘buffer inventory’. [2]

 (b) Explain one advantage to a business of labour intensive operations. [3]

2 (a) Define the term ‘fixed cost’. [2]

 (b) Explain one way that a business may reduce its variable costs. [3]

3 (a) Define the term ‘corporate social responsibility (CSR)’. [2]

 (b) Explain one benefit to a business of setting objectives. [3]

4 Analyse one implication for a business of high labour turnover. [5]

Section B

Answer one question only.

Either

5 (a) Analyse two advantages to a business of using job production. [8]

 (b) ‘Mass customisation has an important impact on the success of a sports 
footwear manufacturer.’

  Evaluate this view. [12]

Or

6 (a) Analyse two advantages to a business of niche marketing. [8]

 (b) ‘Having a unique selling point (USP) is the most important part of the marketing mix for the 
success of a mobile phone manufacturer.’

  Evaluate this view. [12]
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Section A

Answer all questions.

1 (a) Define the term ‘intrapreneurship’. [2]

 (b) Explain one reason why business objectives may change over time. [3]

2 (a) Define the term ‘work-life balance’. [2]

 (b) Explain one disadvantage for a business of using off-the-job training. [3]

3 (a) Define the term ‘psychographic market segmentation’. [2]

 (b) Explain one disadvantage for a business of market segmentation. [3]

4 Analyse one likely impact on a business if it operates over maximum capacity. [5]

Section B

Answer one question only.

Either

5 (a) Analyse two reasons why a lack of accurate cost information may lead to business failure.
 [8]

 (b) Evaluate the importance of using budgets for the success of a large road 
construction project. [12]

Or

6 (a) Analyse two advantages to a business of satisfying human needs at work. [8]

 (b) ‘The only way to stop industrial action in a public sector railway business is to remove trade 
union involvement in the workplace.’

  Evaluate this view. [12]
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Section A

Answer all questions.

1 (a) Define the term ‘stakeholder’. [2]

 (b) Explain one responsibility of an employee to a business. [3]

2 (a) Define the term ‘capital expenditure’. [2]

 (b) Explain one reason why working capital is important to a business. [3]

3 (a) Define the term ‘unfair dismissal’. [2]

 (b) Explain one reason why a business may need a workforce plan. [3]

4 Analyse one reason why a business measures labour productivity. [5]

Section B

Answer one question only.

Either

5 (a) Analyse two reasons a business may have a direct channel of distribution. [8]

 (b) Evaluate the extent to which mass marketing is essential for the success of a 
fast-food business. [12]

Or

6 (a) Analyse two factors which may influence a business’s choice of sources of finance. [8]

 (b) Evaluate whether using break-even analysis is essential for the success of a new hotel. [12]
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